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NEVERSTRETCH Feed Ribbons ore Woven Endless with 
tented reintorced construction to minimize stretching and 


Always keep an extra set 
of 
COTTONBLOSSOM 


DOFFER RIBBONS ore mode from our $/40 Tape, o light 


on hand heringbene twill abe ond are wed edie by 


» FOLDING MACHINE RIBBONS ore made of tightly woven RETURN RIBBONS ore made of a more flexible 
herringbone 5/75 tape with cemented ends joined with (S55) with cut ends shredded, turned back, stitched 
#25 hooks. then joined with #25 hooks. 


SOUTHERN MiLts, INC. 


ATLANTA, GEORGIA 
NEW YORK 7, N.Y. CHICAGO 54, PLL. LOS ANGELES 7, CALIF. DALLAS 1, TEXAS DETROIT 16, MICH. \ 
233 Broadway 10-103 Merchandise Mart 3763 S. Broadway A 
Beckman 3-9260 Phone Delaware 7.5193 Phone Adams 0684 Phone Riverside 6051 Phone Woodward 1.9673 
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| RED ARROW Ribbons ore spliced endless. The Double- 
Duck belting fobric (our $/80 Tape) is joined with o hand | 
— : sewn splice thot is the strongest part of the Ribbon. A Bei 
: P the splice,” insuring longer life. 
~ CLIPPER LACED Ribbons are made from our $/60 Tape, Bet... 
a close woven fabric approved by the Clipper Belt Locer ae 
Co. Special cement is applied before inserting the new | Bee 
style No. 25 lacing hooks. (These ribbons not recommended ed 
for Asher, Royale, and Troy Cylinder Type troners.) 
tape 
A 
= 
= 


Tue Journatr Ortober 15, 1950 


LAUNDRY 
JOURNAL 


PUBLISHED MONTHLY SINCE 1894 


WED WINTERSTEEN 
JOHN J. DUNN 
LOU BELLEW editor 
J. G. BERGER editor 
R. A. NELSON ort diner 


READER'S GUIDE 


VOL. LVII, No. 10, OCTOBER 15, 1950 


Features 


at Bester 

More Personne! 
Ast Your Neighbor 

Stub identification 
Virginia Meets at Reanete 
Kentuchy Convenes 

New York State fall Meeting 
Where ts the Laundry Seles Boom? 
Operoting Cost Percentages for 1949 
Selling the Mass Market 
Cenvention Cotende: 


Sections 


Cleaning 
Are the Peaks and Siumps of Drycieaning Sales Inevitable? 
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we review the recent convention 
from our “iory tower,” we couldn't help 

but obeerve that conventions don't past start 
off in high gear. They begin slowly, build up: to 
a pesk, and then gradually slow down. You 
could tyken them to the action of a laundry 
extractor without straming the comparison too 
much 

The action of this year’s meeting started| at 
least five days before President McHrien jav- 
eled the opening meeting to order. While the 
exhiintors were getting their part of the show 
im onder, the ALL board of directors were the 
homered guecsti of an open house given by 
Direetor Arthur Stevens at the New England 
Laundry Company in Hartford, Conn 

The National Assocation of Industrm! Laun- 
dry Managers planned their meeting for two 
days ahead of the AIL convention, so many 
of us went directly from Hartford to Boston 
for it. While the Institutional men were meet- 
ing, the AIL board of directors held a two- 
day seston, and the board of the Laundry 
and Cleaners Allied Trades Association held 
meetings. The convention activities were pick- 
ing up speed 

The tempo at the Statler Hotel lobby was in- 
creasing. By Friday it wae generously sprink- 
led with laundryowners, allied tradesmen, and 
trade paper representatives 

Saturday the action was in high gear. The 
[CATA started the day off with its tra- 
ditional exht A M. opening day breakfast. The 
function must be held at an early hour so 
that the allied tradesmen can be on hand at 
their exhitita when the convention i« formally 
ope 

After the press of registrating the delegate 
was faved with the chow of attending all the 
business or more lemurely 
the exhibits and visiting with frends he hadn't 
seen since the last convertion. Some attempted 
to do both, and that added to the confusion 

When the convention hall elowed for the 
day the visitor was fared with the choice of 
the extra-curricular activities —seeing some of 
the city by day or night, participating in the 
social offerings of the allied trades or, as m 
the case of this year’s convention, attending 
the evening program. If he tried all three, he 
was very conscious of the pressure of a con- 
vention 

By the afternoon of the last day the slowup 
had «#tarted. Some had left for home, the ex- 
hibitors were thinking about closing, and lack 
of sleep had begun to take its toll. The closing 
night stimulated a laet effort and from then 
on it ran down quickly. The day after the 
convention officially closed, there were two 
groups still in season. The Couneil of Laundry 
Asociation Executives and the Industrial 
Laundryowners were quietly meeting in sep- 
arate parts of the hotel. The allied tradesmen 
were packing the last of their exhibits, and as 
he quickly left 

The final wind-up will take place in offiees 
iniles away, computyng the figures, evaluating 
results, and OKing the billx, Then the plans 
start for the next year—Wayne Wilson 
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For yeors, ROBOT Automatic Washers have made 
an outstanding record of cutting costs and producing 
more profits. 
ROBOT hos effected an actual saving in supply costs 
of 35 to 65%. The Exclusive Pre-mixing Tonk Uses 
“Just Right” amounts... Dumps only right supply 
at exactly right time . . . Can't make o mistake or 


ROBOT 


CHAMBERSBURG . PENNSYLVANIA 


LAUNDRY MACHINERY 5S ALES 


GET ALL 
THE FACTS 


forget .. . Can't get ingredients into wash cylinder 
without pre-mixing. 


ROBOT assures you of positive uniformity in every 
washing cycle. 

These feotures plus ROBOT'S extremely rugged con- 
struction add to low maintenance cost and positive 
customer satisfaction - - MORE PROFITS FOR YOU! ! 


THE WOLF COMPANY 
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HERE'S WHAT THEY SAY ABOUT THE 
STARCHROOM LAUNDRY JOURNAL” 


That's why in the Middle Atlantic, as in every other section of the country, 
laundry executives select the STARCHROOM LAUNDRY JOURNAL as their first 
choice among business publications. 


That's why alert, progressive lounderers continue to pay out money, 
good hard cash, for the privilege of reading STARCHROOM, year after year after 
year—-among them 


years New System Lacedry & Dry 
Cleaners N.Y 
Seow White Lawndry Trey, 
Mutee Brothers Laundry Westhampten, 
Seterbar Laundry Co. White Plains, 
Clean Art, tne Youkers, Y. 
Terrace City Lawadry 
Mary's Laundry, tee. 
Os Metland Laundry, tne 
Overtreck Damp Wash Laundry 
Paseyent Laundry 
Patace Lacndry & Dry Cleaning Niegars Fale Lacnéry 
tne faite. Y Pons State Laundry 
Courtney's Y Withivsen Laundry Co 
Getagee tee Ridgewess. tne 
Hater Home Laundry, Rechester, Meester Lacedry Co 
White Lines Lawedriss, toe. Rochester, City Laundry 


University Lawndry & Cleaners 
Bates. Trey Laundry 
Becttary Lewadry 


& Smith Chasers & 
Lauedry 
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Get a better day’s work out of your Truck Dollar 


CHEVROLET TRUCKS 


You invest money in a truck to get work 
done. And you can prove to your own 
satisfaction that a Chevrolet truck does 


more work for every dollar you put into it. 

You get more for your money right from the start, because 
your Chevrolet truck is priced at rock bottom. Chevrolet 
volume production—far and away the biggest in the truck 
field—makes possible extra features and extra engincering 
advantages at lowest cost. 

You get more for your money every driving mile, because 
Chevrolet trucks are economical to operate. The top-rated 
efficiency of Chevrolet Valve-in-Head engine design saves 
money on gas and oil day in, day out. 

You get more for your money right through the years, 
because your Chevrolet truck cuts upkeep to the bone. Hypoid 
rear axles, diaphragm spring clutch, ball-type steering and 
many other great truck features help keep your truck on the 
job and out of the shop. 

Get the full ‘“more-work-per-dollar” story from your 
Chevrolet dealer—and get America's biggest selling, best 
performing truck: Chevrolet. 


CHEVROLET MOTOR DIVISION, General Motors Corporation 
DETROIT 2, MICHIGAN 
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These Great Features Help Tell Why 
CHEVROLET TRUCKS 
ARE THE FIRST CHOICE OF 
TRUCK BUYERS EVERYWHERE 


TWO GREAT VALVE-IN-HEAD ENGINES: 
the new Loadmaster ond the improved 
Thriftmaster—to give you greater power 
per gallon, lower cost per load « 
THE NEW POWER-JET CARBURETOR: 
smoother, quicker acceleration response 
* DIAPHRAGM SPRING CLUTCH for 
easy-action engagement SYNCHRO- 
MESH TRANSMISSIONS for fast, smooth 
shifting HYPOID REAR AXLES—5 
times more durable than spiral bevel 
type DOUBLE-ARTICULATED BRAKES 
~—for complete driver control « WIDE- 
BASE WHEELS for increased tire mileage 
* ADVANCE-DESIGN STYLING with the 
“(Cab thet Breathes” BALL-TYPE 
STEERING for easier handling « UNIT- 
DESIGN BODIES — precision built. 
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TWO ORDERS TO WATCH FOR 


N the midst of orders and interpretations flowing from 

Washington these days, there are two that have 
particular significance to the laundryowner, One ix Ex- 
ecutive Order 10160, which says in part: “1. Every per- 
eon who sold or delivered goods or services, or offered. 
them for sale or delivery, in the course of trade or busi- 
nose during the period from May 24, 1950 to June 24, 
1960, inclusive, shall preserve all his reeords for such 
period relating to: ta’ The prices received or asked for 
such goods or services; and (b) The labor, material, 
acquisition, and other costs incurred in connection with 
such goods and services.” 

The order does not define records, but you may rest 
assured that just your cash receipt and disbursement 
records will not be sufficient. The order specifically Says 
ali records which means, in addition to those just men- 
tioned, all invoices, payroll vouchers, and all supporting 
documents. To be on the safe side the records of your 
business for that period should satisfy the longest nosed 
governmental investigator that you can possibly im- 
agine 

The other order of importance to laundryowners is 
the National Production Authority's order number 1, 
covering inventory control, issued September 17. This 
order lists specific items used by laundries that are now 
under inventory control. The wording of thi order is 


wide open to most any kind of interpretation and the 
curbstone experts are having a field day with it. See- 
tion 10.5 (a) of the regulation says, “No person may 
receive or accept delivery of material listed in table 1 
if his inventory of that material is, or by such receipt 
would beeome, more than a practicable minimum work- 
ing inventory.” Section 10.4 says, “As used in this 
regulation, the term ‘practicable minimum working in- 
ventory’ means the smallest quantity of material from 
which a person can reasonably meet his deliveries or 
supply his services on the basis of his currently sched- 
uled method and rate of operation es 

The list of material in table 1 of that order includes, 
among other things, caustic soda, all grades, liquid 
and solid; chlorine, gaseous and liquid; soap ash, all 
grades, Therefore you cannot buy, nor can your supplier 
sell you any more of those items than what would con- 
stitute a “practicable minimum working inventory.” 
This is covered by Section 10.6, “No person may deliver 
any material if he knows or has reason to beheve that 
his customer is not permitted to receive it under this 
regulation.” 

Of course it should be remembered that Section 102 
of the Defense Production Act of 1950, takes care of 
general hoarding, in case anvone should decide to make 
it his business a 


LAUNDRY PRICES 


wo this country took on the police action in 
Korea there was a plea made by our government 
for evervone to hold the line on prices. In line with that, 
Congress passed legislation granting the President the 
power tT eontrol our economy, including price eontrol 
and wage stabilization 

White this Was bre debated in (Congress, some of 
the country’s largest employers granted wage increases 
Some of these were labeled voluntary, others were the 
direct result of collective bargaining. There were rumors 
that pressure by some of the unions for higher wages 
had at least the tacit cpproval of the government. It 
makes little difference why or how these iereases came 
about, they have come about 

Any eighth grade youngster is enough of an econo- 
mist to know that when wages and taxes imcrease in 
this country, prices go up. There is nothing to be gained 
by arguing the merits of this phenomenon—-while you 
are discussing them the tnereases will have passed 
into law 

Where does the laundry industry fit into this picture? 
No one laundry w large enough to resist a national 


trend, but most laundryowners are hesitant about in- 
creasing their prices. They are fearful of the effect of 
higher selling prices on sales volume. These fears are 
justified. There is an outstanding accountant and econo- 
mist who says that he never knew of a laundry going 
broke because its prices were too high. He points out 
that failures are sometimes blatned on too high prices, 
but further investigation always reveals a more potent 
reason for the demise 

If vour laundry’s earnings are satisfactory, leave your 
prices alone. If your costs have increased and you have 
hanestly and sincerely exhausted every means of offset- 
ting these increases, then we advocate a moderate in- 
crease in selling price to recapture the inc ‘ased costs 
only. No raise should be made in anticipation of in- 
creased costs or a price freeze. No inerease should be 
made just to afford an inefficient administration of a 
laundry, or to maintain an exaggerated high standard 
of living for the owner. Any increases should be em- 
ploved as a final resort, never forgetting that there is 
sufficient competition for laundry service to permit the 
law of supply and demand to function. @ 
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Cut —give lifetime service 


SORTING REEL 


per Assemble 25 bundles (150 
36x25" deep; ‘Junior’ 18 25 and S50|gation nets) in 5 minutes in 10° 
B2-121M 18° x24" x15". sizes x10’ oreo, No. 812-2. 


rust, 

82-5 

Saves nme and deep; 82-13 (#3) 


CWECK THESE | 

BISHOP SHIRTRANSPORTS Cur COSTS 


shirts B79 100 100 shirts 


BISHOP PUF-FINISHERS 


Heads tilt over board; no 
ght aw 1S of 20 bins reaching, 85-18X (shown): 
tor shirts for apparel #3, #22, #52 heads, 
Write for details, prices spray iron, spray gun. 


REVERSIBLE BINS 


ort inta one side. wrop 
on other Cut steps. 
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LIFETIME TRUCK TUBS j | | 
PREPARATION 
Monel or stoiniess steel. No Be PRE 
60-gal.. 100 ga! wheph No 
q 
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| 
pilot light assembly, and 
BISHOP Truck Tubs WEARING Appa this Ag 
TRE is BISHOP Soap Tonks FINISHING | 
BISHOP Porcelain bishop 
Meawure, Poll Pul-Finishers new Valalog 
BISHOP Starch Cook BISHOP ay tron 
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Spice 


The last thing you want—or your customers 
want—is variation in the quality of your 
work from week to week. Variety in this case 
adds no spice to anyone's life. 

That's the biggest reason why so many successful laundries are safeguarding the uniform 

quality of their work with Ozonite. 

You start with a uniform product when Ozonite goes into your washers. That's essential 

#1 if you expect to end up with uniform washing results. 

And Oronite's washing results ore what every alert loundryowner looks for. Fast, thor- 

ough dirt removal . . . whites that ore white . . . minimum joss of fabric strength. 

EASY TO USE-There's no detergent easier to use than Ozonite. Add it dry to the 


wheel right from the barrel or in solution from the soap tank, Either way it will help you 
turn out work that will please you and your customers. 


Try Orzonite. it's a dividend-paying investment from every 


CINCINNATI, OHIO 


. factory-built to save you time, manpower and money. 
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By THE STARCHROOM STAFF 


ing what effect international developments wil) 

have om them and theirs, turned out almost 7,000 
strong for the 63rd annual AIL convention in Boston, 
Mass., October 7-9. As the meeting progressed it became 
more and more evident that no one--United States 
Senator, AIL staffers, Allied Trades spokesmen or in- 
dustry leaders-—had a ready and an unequivocal answer 

The local hosts, Mother Nature, and the historical 
attractions of New England proved an unbeatable com- 
bination to create and hold interest for the three days. 
The weather, cool and clear, was ideal for visiting the ex- 
hibits or for sightseeing in this “cradle of American de- 
mocracy.” Despite the general favorable atmosphere 
for the convention, a pall was thrown over the early 
days of the meeting by the sudden death of George G. 
Rups, The American Laundry Machinery Company, 
who was stricken by a cerebral hemorrhage shortly after 
arriving in Boston. A former president of the Laundry 
and Cleaners Allied Trades Association, Mr. Rups was 
one of the most widely-known and best-loved men in 
the industry. 

The unofficial theme of the meeting was set at the 
opening session, “The War Emergency Conditions Con- 
ference,” Saturday morfing. President Fred MeBrien 
introduced two allied tradeamen who are in the best 
position to know what is shead in the way of possible 
shortages. The two other speakers represented the Joliet 
staff and suggested possible lines of action for meeting 
the present emergency. J, Stanley Hall, reporting on the 
supply situation, explained that the availability of par- 
ticular chemicals will hinge primarily on the buying 
procedures of the armed services and other govern- 
mental agencies. The same items which were in short 
supply during the last war may very possibly repeat 
themselves, Mr. Hall concluded. 

Representing the laundry and drycleaning machinery 


: AUNDRYMEN like all of us these days, wonder- 


manufacturers, Clifton W. Johnson gave an off-the- 
record summation of today’s conditions and what they 
may mean in the future. Jarnes V. Scattergood, manages 
of accounting and statistics, AIL, outlined the salient 
features of the Defense Production Act of 1050. He re: 
viewed the sections covering the purpose and scope of 
the law and called particular attention to the revords 
taundrymen will be required to preserve in order to 

comply with this legislation 
The last speaker of the Saturday morning ‘War 
Emergency Conditions Conference” was George Lsaac- 
son, Direetor, Technical Departments, ALL. The speaker 
detailed the findings of a recent industry questionnaire 
which sought recommendations found effective in World 
War Il for handling operations in a tight labor market. 
‘Continued on page 10) 
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The Ladies’ (wacheon held of the Hote! Statler on the first dey of the convention 


(Continued from page 9) 

Some of these suggestions ranged from “taking the 
workers’ shoes away so they couldn't leave the job be- 
fore quitting time” to the utilization of housewives on 
short split shifts. Here again it beeame apparent to the 


audience that regardless of the ideas and experiences 
offered by these wartime operators, successful produc- 
tion in diffieult times depends more on good manage- 
ment than it does on any specific recommendations 
As the delegates fled out of the session they seemed 
to realize that the present world situation has wiped out 
the luxury of “busimess as usual.” They faced the pros- 
pect of running their business under severe handicaps 
which can be met only by individual resourcefultess 
Saturday afternoon was devoted to various aspects 
of laundry selling. The lead-off apeaker, Dr. W. A 
Eggert, chief psychologist, Lumbermen's Mutual Cas- 


ualty Company, told of his organization's study of the 


wactices and performances of laundry route salesmen 
bh preparation of this presentation, Lumbermen’s Mu- 
tual in cooperation with the AIL spent several months 
gathering data on routemen's work habits 

Quoting from the October 1949 Starcinoom Launpry 


Jovenar, Dr. Eggert emphasized the importance of psy- 
chologieal tests for prospective routemen. Using ear- 
toon type drawings, the speaker contrasted the different 
mental attitudes and environment factors which an em- 
ployer should be able to observe in comparing good 
and bud salesmen. The study, he pointed out, revealed 
that potential sales ability and proneness to accident 
are based on different traits with no strong correlation. 
Consequently, testing for selection of the best route- 
man roust include questions under both headings. Dr 
Eggert coneluded with an appeal for additional aid in 
providing data for this continuing study. The talk 
scheduled for this session by Don H. Murdoch, presi- 
dent of Kiwanis International and « laundryman from 
Winnipeg, Manitoba, was cancelled 

Gene Flack, nationally known sales manager of Sun- 
shine Biseuit Co., paid a return engagement to an AIL 
convention. Pelting the audience with a cigar for each 
laugh, Mr. Flack made his second appearance before the 
group in as many years. Despite the uneertain inter- 
national situation, American business has no excuse for 
pessimism, the speaker emphasized, citing national in- 
come figures to support his optimistic contention. In- 


Delegates attending the Saturday efternoon session at Mechonics Mal! 
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terspersed with a generous number of well told, humor- 
ous stories, Mr. Flack drove home his fervent belief a 
powers of American salesmanship. 

The evening meeting of the first day opened with the 
greetings from the Corumonwealth of Massachusetts ex- 
tended by Fred A. Blake, laundryowner and veteran 
member of the state's legislature. He was a more than 
satisfactory substitute for the governor who had been 
originally scheduled to appear. 

After an interlude of music by the Mystic Glee Club 
of Winchester, Claude A. Putnam, president, Nationa! 
Association of Manufacturers, spoke. The NAM presi- 
dent aggressively pointed out the dependence of large 
business on smal) business as their souree of supplies 
and services. His plea for a “sound economy” set the 
stage for President Fred MeBrien’s annual report 

Listing the various services offered by the Insti- 
tute and poimting out the accomplishments of the past 
year, President McBrien urged increased participation 
asa means of obtaining still further benefits from AIL 
membership. At the conclusion of his report President 
MeBrien called the board of directors to the stage to be 
introduced. 

The Sunday morning meeting entitled, “Profit Im- 
provement Conferenee,” centered around a discussion 
of cost accounting and laundry office practices. Albert 
Johnson, secretary-treasurer of the AIL, introduced 
John Carruthers, long-time accounting specialist to the 
laundry industry. Mr, Carruthers explained the devel- 
opment and use of the standard costs and budgeting 
techniques. This system sets up standards of accounting 
control which measure costs in the same manner as 
production standards gauge output in the plant. With 
actual figures from an unnamed plant he illustrated the 
application and value of this new management tool. 

M. R, Weiser of the New York laundry accounting 
firm filled in the background on another approach to 
laundry cost accounting, continuous costs. The detailed 
explanation of the system as developed at the Rite Way 
Laundry, Brooklyn, New York, was presented by Ken- 
neth Weiser, junior member of the accounting firm. He 
did an excellent job of explaining a somewhat complex 
subject 

In both talks the speakers pointed out that steady 
profits depended upon knowing costs and revenues by 
services and departments. This information makes pos- 
sible the elimination of uneconomic operations, the pin- 
pointing of faulty departments and the establishment 
of a measuring device for gauging the results of changes. 

James V. Seattergood, AIL, introduced his part of 
this program with a report of how the Accounting Coun- 
cil has modernized the AIL account classifications to 
meet the needs of the entire textile maintenance indus- 
try. Along these lines he emphasized the valuable eon- 
tribution made by the cooperating accountants special- 
izing in the laundry field. By the use of projected slides 
the Joliet representative called attention to some of the 
newer mechanical aids a laundryowner can use to in- 
crease the efficiency of his office procedures 

James R. Wilson, the final speaker of this quartet of 
laundry accountants, explained how he developed pro- 
fessional accounting services for the smaller plant and 
designed bookkeeping systems for the laundry with a 
limited office force 

The Sunday afternoon meeting was called to order by 
Alfred Rawlinson, the director from Portland, Oregon 
He introduced Harold K. Howe, manager, Washington 
office, AIL. In his informal easy manner Mr. Howe gave 
his audieme an insight into the behind-the-secenes ac- 
tivities of the various representatives of the textile serv- 


LaAUNory 


The specter: above discussed woys of using ‘Time for Living’ and other 
AIL soles promotion material. Top to bottom: James Ff. Yates, Up-to-Date 
Loundry, Chicoge; Sernord Veliengeo, Jr., Monarch Laundry, Chicago; ond 
C. Benker, publicity chairman, Better Laundry Institute of Boston 


ice industries. He called attention to the contrast between 
the approach to these governmental problems in 1950 
and those used during World War II. The new arrange- 
ment, he explained, is made possible by the enthusinatic 
cooperation of all the textile maintenance industries. I 
the administration party stays in power Mr. Howe pre- 
dicted that the Taft-Hartley law will be repealed and 
that other legislation popular with the party will be 
enacted. The speaker concluded with the optimistic ob- 
servation that Washington opinion does not necessarily 
foresee a war with Russia—as long as we are adequately 
prepared 

A fornyer laundry association secretary, Andrew 5. 
Ormsby, now head of the department of business admin- 
istration, Clarkson College, was the next speaker, Draw- 
ing upon his own experiences plus the academic view- 
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point, Mr. Ormeby presented a plan of action for im- 
proving employee relations. He urged management to 
express a greater interest in the personal problems of 
employees. Employer's failure on this score, the speaker 
emphasised, forces the workers to seek guidance from 
outside sources. Leadership of workers has slipped away 
from the management, he maintains, because American 
business hax failed to answer ite employees’ needs for 
a sense of security 

The traditional Sunday evening musical and a nation- 
ally known speaker drew the more serious convention 
visitors, The 100-piece Harvard University Band 
started off an evening that featured an address by the 
Honorable Leverett Saltonstall, United States Senator 
from Massachusetts. Speaking as a member of the 
Armed Serviers Committee, the senator traced the 


spending of the armed services appropriations for the 


past several years. He attributed some of the aban- 
doned World War Il material to the pressure of public 
opinion demanding the return of the veterans. The Sen- 
ator outlined the armed services needs for the future 
and attempted to estimate the expected sacrifices they 
would create for the citizens of this country 

The final morning's meeting was presided over by 
Frederic Thesmar, AIL direetor from Memphis, Tenn 
The three speakers gave their versions of local tie-ins 
with ATL sales promotion material. A reshowing of the 
filo Time For Living’ was the backdrop for an eX- 
planation of how the Better Laundry Institute of Boston 
is using the film. The speaker, C. L. Bankart, New Eng- 
land Laundries, Somerville, Mass., outlined the method 
by which the Boston plants banded together to sereen the 
pretare before women’s clubs and church organizations 
A home economist was engaged to accompany the film 
at showings to groups of more than fifty 

Following a similar theme, Bernard Vellenga, Jr., 
Monarch Laundry, Chicago. gave a foreeful presenta- 
tion on the value of the picture as a selling tool for 
an individual plant. Reaching 14.000 women through 
2:34 showings, the speaker reported that immediate fol- 
low-up by the routemen produced 10 peresnt return in 
new bundles. This response, the Chicago! laundryman 
emphasized, was tauch more inapressive than any other 
advertising tool his plant had tried. Then he outlined 
the total equipment and personnel NECESRA LY for a pro- 
motion of this type. The program, he estimated, can 
bt: launched with a total outlay of $500. Mr. Vellenga 
reported that his organization intended to use the film 
for the next four or five years 

Another Chicago laundryman, James F. Yates, Up- 
To-Date Laundry, explained how a plant can use the 
ALL Certified Washable Seal coupled with the member- 
ship seal to take advantage of the national adver- 


tising of the Institute. Specific results of this program 
were lower claim costs, improved plant morale, better 
enthusiasm among routemen, and a tangible sales 
approach. 

The closing meeting brought two production accounts 
and a sales enthusiast. Arthur C. Stevens, AIL Board 
member, Hartford, Conn., introduced the first speaker, 
Russell N. Fowler, Troy Laundry, Amarillo, Texas. Mr. 
Fowler gave his experiences with a personalized laun- 
dry service using individual washers. He reported that 
with a wage rate of $.60 per hour they have a 29-31 per- 
cent productive payroll, The continued growth of his 
laumdry, 65 percent of which is cash-and-carry without 
a discount, convinced the speaker that he is giving the 
public what they desire in the way of laundry service. 

West Stotts, Edina Laundry, Edina, Minn., reported 
the growth of a brand new plant that has not used any 
sales promotion other than the usual! announcement of 
opening. His laundry, designed as a neighborhood op- 
eration in a small 35 x 70-foot room, is a family work 
plant offering cash and carry. It is now operating at 
60 percent of capacity. Mr. Stotts then went on to tell 
of the production methods and advantages of his small 
plant. 

The final speaker of the 63rd annual AIL convention 
sent his audience home charged with enthusiasm. Frank 
Bettger, former big league baseball player and author 
of a standard text on selling, gave a whirlwind demon- 
stration of what enthusiasm in selling can produce 

The social side of the meeting was as carefully planned 
as the speaking program. The ladies were entertained 
with a luncheon and style show on Saturday. The Way- 
side Inn was the luncheon stop for the tour of seenic 
historical Boston on Monday. They were, of course, the 
honored guests at the annual dance on the closing eve- 
ning 

Other aetivities included the AIL alumni meeting at 
whieh Hilles Bedell, Pomona, Calif., was elected presi- 
dent; John Slick, Fort Wayne, Ind., was named 
vice-president and Cecil Lanham was reelected treas- 
urer. The alumni of the Ohio Mechanics Institute, meet- 
ing Saturday evening, selected A. B, Spain, Jr., Fert 
Worth, Texas, president; H. V. Wasbers, York, Pa., 
vice-president; Kenneth Faig, Cincinnati, treasurer; 
and EF. J. Bowen, Paterson, N. J., secretary 

The convention provided general information as a 
source of guidance for the operation of any laundry dur- 
ing the trying times abead. If those attending could 
not find the specific answer to their problems, it was 
that they neglected to interpret the information to their 
own needs, Next year's meeting will be held in Chicago. 
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Oh yes, 

the Peacock is 

a handsome bird, 
indeed, 


But— 
it takes the STORK 
to DELIVER the GOODS! 


The other day some one told us that our new washers are 
“good looking." 


5 
a 


Frankly, it startled us becouse we've been guilty of not doing 
much worrying about the subject. Seems we've just been busy 
all this time trying to make washers thot ore sturdy, efficient 
and economical . . . washers that will deliver the goods! 


Take the HENRIC! stainless steel ‘‘Cyclone’’ washer, for ex- 
ample. It is the laborious result of over 50 years of painful at- 
tention to all the details that together make up a top-notch 
washer. So, maybe it is or maybe it isn't “Miss Washing Ma- 
chine of 1950."’ But it is the best dog-gone washer you can buy 
because it is head-and-shoulders above all the others in per- 
formance, construction and engineering. 


Why not write us for full details on this out- 


standing washer? A wide range of sizes NM R 


will give you complete freedom to choose 


just what you need and a large selection L A u 

of optional equipment is available to tailor 

make a washer to your production require- A ¢ 4 E 

ments. And we'll send a lot of pictures of 

various-sized HENRIC! washers, too, be- € 9 AR Pp A Ni Y 

cause maybe you'll also say they are pretty! Ti Henrici Street, Mattapan 26, Mess. 
Affiliated with the Chandler Machine Co., Ayer, Mass. 
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The Case the 


I, was about three p.m. when three men 
pointing three pistols strolled into my private 
office. “We are the King Brothers,” the 
tall one said. “We operate the King Brothers 
Laundry and we are losing our shirts. Our 
closest competitor, the Ace Laundry, is making 
money hand over fist. We want you to 

find out why.” 


The case appealed to me, especially while 
looking at three waving pistols. I grabbed my 
cleanest magnifying glass and skeleton key. 
That night, | paid an unscheduled visit 

to the Ace place and began my investigation. 


Snooping around in true Sam Slyde fashion, 

I soon came upon the answer, It was a washer, 

A big, beautiful washer, (1 later found 

there were several of them, alike in 

appearance but different in size). Instinct 

told me at first glance that these were not 
merely ordinary washers, 


by SAM SLYDE 


I had heard and read about these Troy 

“Styde-Out” Washers. Now investigated for 

myself. I practically took them apart, What 

a deal! No complicated gears or pistons 

or other fancy gadgets that invite a lot of 

repair work. Corrosion-proof . . . stainless 
steel. A humdinger. 


My flashlight led me to the Ace office 

where I uncovered startling facts. These Troy 
“Slyde-Ouc” Washers, with all their beauty 

and efficiency actually cost 40% less than 

most fancy-Dan washers cluttered with gadgets. 


Next day I confronted the King boys with 

bare facts. “You've missed the boat, boys,” 

I told them, “The reason the Ace is 

higher than King is better quality washing in 

less time at lower cost with Troy “Slyde-Out’ 

Washers. Your washers are outdated —- 

you're spending too much dough for keeping 

them in working condition. You need new Troy 

‘Slyde-Out’ Washers. They're the key to 
greater laundry profits.” 

So Sam Slyde solved another important case. 

Incidentally, my discoveries on this case 

are serving to solve similar problems for 

profit-wise laundrymen all over the country. 
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Solve Your Laundry Problems 
TROY 
wrswers 


CHECK THESE IMPORTANT CLUES 
TO GREATER LAUNDRY EFFICIENCY 


Trey “Siyde-Oct” Washers are built with auto- 
matic controls (Electromatic) and with manual 
controls (Electromanvel). Four sizes 42” 4”, 
54", 47" and 42" « SEND 
FOR FREE CATALOG TODAY! 


LESS LABOR REQUIRED 


Troy “Slyde-Out" Washers do away with the 
time-consuming, back-breaking task of unloading 
heavy wet work from the bottom of the washer. 
An easy scoop of the arm SLIDES work from a 
Troy “Slyde-Out’ Washer into the truck tub. 


LOW INITIAL INVESTMENT 


Troy “Slyde-Out” Washers can be loaded and 
unloaded as quickly and easily as dump type 
washers, yet “Slyde-Outs” actually cost about 
40% LESS than most ultra-fancy, gadget happy 
washers. 


LESS MAINTENANCE WORRY 


Corrosion-proof stainless steel construction as- 
sures long service life. No complicated gears, 
pistons or other expensive devices to keep in 
repair on Troy “Slyde-Out” Washers. Only five 
points to lubricate. 


BETTER WASHING QUALITY 
IN LESS TIME 


Hundreds of “Slyde-Out" users are obtaining 
better washing quality in less time than ever 
before. Equally efficient with net work (as il- 
lustrated above) or loose work. Ask the man 
who owns one! 


*"Slyde-Out” is a trade-marked name. Only Troy builds “Slyde-Out” washers. 


Division of American Machine and Metals, Inc. 
EAST MOLINE, ILLINOIS 


LAUNDRY 
MACHINERY 


World's Oldest Builders of Power Laundry Equipment 
(Since 1868) 
When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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By WAYNE WILSON 


Operator seporotes Motworkt trom 
tumbled wort as the first step 
in the new procedure. The condi 
themer is im the upper boct ground 


MORE FLATWORK— 
LESS PERSONNEL 


Modernized Flatwork Department Speeds 
Production; Eliminates Five Employees 


“WOR vears it has been accepted that the heart of the 
flatwork department ix the flatwork ironer. It 
was felt that the rate of flatwork production was 

set by the maximutn speed at which the ironer dried, 
plus the ability of the feeders to keep the machine full 
of work. Little concern was given to the effeet on pro- 
duetion of the condition of the work as it came to the 
ironer, nor was anything but manual handling of the 
work considered 

More recently advances have been made in handling 

fletwork. A conditioning step has been added between 
the extractor and the troner, and various types of con- 
veyors have been incorporated into the system to bring 
the work to the department as well as moving it within 
the department. These developments have called atten- 
tion to the other considerations or factors that influence 
production, such as condition of the work and the elim- 
mation of manual handling. Some laundrvowners have 
been inclined to look on these new methods as suitable 
only for large fatwork plants or imstitutional and linen 
supply laundries. In spite of this feeling, within the past 
two or three years family work plants have made a 


good start toward adopting some of these newer ideas. 

The Quaker City Laundry, Philadelphia, began to 
study and question their flatwork department about 
two years ago. They re-examined their equipment, 
methods, and layouts to see if improvements in quality 
and quantity might be possible. Here were their eondi- 
tions at that time. They were a family work plant—no 
wholesale or commercial flatwork. Their pricing struc- 
ture gave the customer the choice of sending her work 
by the pound or the piece. The plant was called on to 
produce 30,000 to 35,000 pounds of flatwork a week. A 
full identification system was used throughout. Their 
flatwork equipment consisted of an eight-rol] and six- 
roll ironer. They brought the work to the department 
in baskets and it was manually shaken out and trans- 
ported within the department, a very conventional setup 

As one source of information, the Kendricks, owners 
of the Quaker City, visited other laundries to see how 
they processed flatwork. One of the cities visited was 
Boston, Mass., and at the Pilgrim Laundry in that 
city they saw a method which they thought had pos- 
sibilities as the solution for their problems. It required 
the addition of some additional equipment to their pres- 
ent layout, but the added investment appeared to be 
self-liquidating 


Changes Required 

This system called for two flatwork ironers, one to 
handle the large pieces of the bundle and the other for 
the smaller iterns. Work had to be fully identified, and 
a heated conditioner was required. The ironer finishing 
the larger pieces was equipped with a mechanical 
spreader and folder. All work was moved through the 
department by integrated flatbelt conveyors. 

Upon return to their plant, further study and plan- 
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Stuffing || dollars 
down the drain... 


Your hord earned profits are wasted on old-fashioned cotton and flannel padding. 
Sensational new Arrow Loundro-Pads give up to 20 times longer 

service . . . remain resilient for months! Tests prove you can repad as little os four times 
© year insteod of four times o month! What's more, operators report 

faster, easier, better results on presses equipped with Arrow Laundro-Pads. Plant owners 
from coast to coast verify these amazing facts. Send for new literature 

explaining in detail how you save with new Arrow Laundro-Pads. Custom sizes available 
to fit all leading laundry presses. 


praw 


ARROW LAUNDRO-PADS 


ORDER FROM YOUR JOBBER 


ARROW 


2922 TERRACE STREET ° KANSAS CITY 8, MO. 
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Spreader in the foregroved 
the conveyors shown running to 
the woner help increase pro- 
duction of Quaber City fotwork 


ning convinced them the basic system they saw at the 
Pilgrim would work for them, They decided to replace 
their six-roll ironer while they were making the change 
Their eight-roll wax quite modern and in top condition 

In July, 1949, the new equipment was delivered and 
everything was set for the move. In one weekend the 
departayent was completely changed. The new six-roll 
ironer, conditioner, conveyors, spreader and folder, were 
installed, all piping and wiring completed, and by Mon- 
day morning everything was ready to produce work 
The management were so sure the new setup was going 
to be more efficient that on the Friday before the change 
was to be made, five operators were transferred out of 
the department, They were right and to this day, even 
with an increase in flatwork tonnage, tt has not been 
necessary to enlarge the staff from the 13 operators as- 
signed to that department on July 18, 1949. The Quaker 
City counts their handkerchief operator and a touch- 
up girl as part of their flatwork crew 

The new system's increased production is based on 
reducing the momture content of the work coming to 
the ironers and moving the work through the depart- 
ment mechanically at a steady pace. [t has not elimin- 
ated the human element, but it has materially reduced 
the dependence of the rate of production on that factor 
The procedure at the Quaker City now provides for an 
even flow of work produced at an even rite 


This is how they handle their flatwork now, The 


One totder beep: ep with the wort coming throwgh at 80 fee! per minute 
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white flatwork and the white tumbled work are washed 
together. None of this work is netted as it is individ- 
ually identified. It comes to the first work station of the 
flatwork department in baskets. The first operator sep- 
arates the flatwork from the tumbled. It is also her 
responsibility to see there is a proper mixture of large 
and small pieces going to the conditioner. Studies made 
prior to the change show that the pricmg plan used in 
Philadelphia produces a ratio of five large pieces and 
10 small to each bundle. This is in contrast to laundries 
selling by the pound where the mix will generally be 
five large pieces to five or six small articles of flat. As 
she handles the flat she places it on a conveyor at her 
left. This conveyor carnes the work to the receiving 
end of the conditioner where it drops into the top end 
of the machine. The tumbled work remaining in the 
basket is sent to the tumblers for drying and folding. 
The conditioner runs continuously and is so designed 
that the work travels through it just fast enough to 
remove some of the moisture remaining after extraction, 
but not slow enough so as to make it too drv for good 
finishing. It is built on a slant with the low end being 
the discharge end. The work comes out of the condi- 
tioner onto another flathbelt conveyor 

The No. 2 operator works at the end of the second 
eonveyor, which runs from the discharge end of the 
conditioner to the far end of the eight-roll ironer. She 
has two other conveyors, one at her left hand and one 
at ber right and slightly behind her. The conveyor to 
her left carries the small pieces of flatwork toward the 
eight-roll ironer where it drops onto another belt run- 
ning parallel to the feed rolls of the machine. The belt 
to her right carries the large pieces to the feeder of the 
spreader behind the six-roll. 

The eight-roll ironer has three feeders and two folders. 
The six-roll, handling the large pieces, has a feeder 
starting the work through the spreader and two feed- 
ers working between the spreader and the ironer. One 
folder completes the fold on the finish side of the six-roll. 

The feeder ahead of the spreader picks up a sheet 
with the wide hem always in her right hand and starts 
i: through the spreader. She does not have to feed it 
until all of it has entered the machine, only until it 
starts correctly. The other two feeders catch it as it 
comes out of the spreader and start it into the ironer. 
No shaking is necessary. They are paced by the work 
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The Yellow Pages’ help you reach out for new prospects... 


Right in your neighborhood there are probably plenty of 
housewives who could easily become steady customers for 
your laundry business. But first you’ve got to tell them 
how you can serve them...as well as where you're locatec|. 


One sure way to call their attention to the services you 
offer is through the familiar ‘yellow pages’ of the telephone 
directory. Remember, 9 out of 10 shoppers look in the ‘yellow 
pages’ when they're ready to buy. 


The ‘yellow pages’ put your name, address and telephone 
number and sales messages right in the homes of prospective 
customers in your neighborhood. You'}! find them an effec- 
tive and profitable way to ‘‘reach out’’ for more business, 


Cail your local teleph busi office for further information. @ 
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Layout of the new flotwork setup ot the Quaker City Laundry in Philadelphia 


coming off the spreader, and there is no delay while 
they fumble for the edge of the next piece; just a slight 
turn of the body and it is at their finger tips. 

The one folder on the six-roll has no trouble keeping 
up with the work load except when monogrammed sheets 
come through. The Quaker City insists upon these be- 
ing folded so the monogram is on the top front of the 
sheet when the customer unpacks her bundle; there- 
fore they must be refolded when they come out of the 
mechanical folder 

This operation of refolding calls for the one folder 
to have help. The touch-up operator steps over and 
astiste her on these oreasions 

It should be pointed out before examining the pro- 
duetion figures of this plant that both ironers are being 
operated at 125 pounds of steam pressure at the ironer 
This has been approved by the manufacturer. The six- 
roll is a 120-inch machine normally running at 80 feet 
per minute. The eight-roll runs at 28 feet per minute 
The increase in steam pressure raises the chest tem- 
perature about 14 degrees 

During a recent week the flatwork department pro- 
duced 45,098 pounds of work, a weekly production rate 
of 83.97 pounds per operator hour. The same week last 
year, before the changes were made, the department 
produced 35,745 pounds at the rate of 50.92 pounds per 
operator hour. All of this work is family flat, If the 
handkerchief and touch-up operators were eliminated 
in calculating production, these operator production 
figures would be considerably higher, but the Quaker 
City counts them in their weekly figures. So to be con- 
sistent they are included in this report. 


Another comparison is that it took 701 man hours to 
produce 35,745 pounds of work under the old system, 
but only 537 man hours to produce 45,093 pounds with 
the new layout. The new method could have produced 
that 35,745 pounds in only 426 man hours. The dollar 
savings in payroll would depend upon local labor rates, 
but even at $.50 per hour the savings on producing the 
35,745 pounds would earn $137.50 per week, or over 

7,000 per year. With today’s volume at that plant (and 
their rates are higher than $.50) it saves almost $200 in 
payroll 

This method of finishing flatwork makes it impera- 
tive that sufficient volume flows to it from the marking 
and washing departments. To operate efficiently it must 
have about a thousand pounds an hour fed to it, Once 
the work in process leaves the number one operator, 
who incidently sets the pace for the entire department, 
it moves at a constant speed until it is finished. Vari- 
ations of volume can be accommodated by shifting the 
various work assignments of the individual operators. 
Eliminating one feeder on the eight rol! will reduce that 
machine's production but still maintains a constant flow 
of work 

Increased production can be handled to some extent 
by routing certain large pieces of flat through the small 
piece ironer. It has been found that when there is an 
mereased demand for production it falls on the large 
piece ironer in greater proportion than on the other. 
Thus by shifting table linen and spreads to the eight 
roll machine the six-roll has more room for sheets, As 
is true with any productive operation paced by the 
machine rather than the operator this system has one 
speed at which it is most efficient. @ 
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Your customers will see... 
and feel the difference! 


« DREW WASHROOM DETERGENTS not only 
clean . , . they protect fabrics from harsh me- 


chanical and chemical action. In fact, Drew the perfect OF 


ditioned alkali, soop and synthetic. High pH 
Washroom Detergents will give garments such 
asoft, smooth, lustrous finish that your custom- 
ers can actually feel the difference! 


for the first operation. 


BUFF — oil-conditioned soap builder and high 
pH Detergent thot gives soop more “kick.” 
Less than 2% moisture! 


Drew Washroom Detergents give exceptional 


A oil-conditi jum hi 
cleaning action even at low concentrations . . . MAPTEDLS 


builder that wets-out instantly and completely. 


rinse freely and completely in cool or even cold 
NAPSO 22.-- the perfect vegetable oil built 


water ... are safer, quicker, more economical 
soap for washing colors ot low temperatures. 


to use! They are “oil-conditioned” with selected 
vegetable oils that insulate and preserve fabrics! 


For further information write 


CHEMICAL SPECIALTIES DIVISION 


E. F. DREW & CO., Inc. 


15 East 26th $t., New York 10, N. Y. 
CHICAGO PHILADELPHIA BOSTON 
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Customer Endorsements 
Used in Promotion of 
Plant's Laundry Service 


By JOHN J. DUNN 


Mevichng 2.4400 


PEAKING generally, people are always interested 

in other people and frequently are influenced by 
other people's decisions. As far as women are con- 
cerned, you ean probably double that in spades 

Studying the last national consumer survey conducted 
by the AIL and Procter and Gamble, the management 
of the Rainbow Laundry in Chicago was impressed by 
the fact that 35 percent of regular customers started 
using their present laundry because it was recommended 
by a friend or relative. Didn't this figure suggest a 
natural advertising approach? 

The result of Rainbow's thoughts on the effectiveness 
of customer recommendations is a promotional prece 
built around the endorsement of seven housewives. The 
letter-size, two-color folder is used principally by the 
routemen while making solicitation. The most effective 
element in the advertisement is the picture of the cus- 
tomers with their comments on Rainbow's service. One 
of the folders ix reproduced here, and pretty well speaks 
for itself 

A little examination reveals some of the planning 
that went into the leaflet. For example, the ilea of 
recommendation is woven in the customer's own com- 
ments. Mrs. Shulman mentions recommending Rainbow 
to her daughter while Mrs. Orzechowski tells of urging 
all her relatives to trv the service. Names of the women 
indicate at least five different nationality strains, It is 
apparent that one customer ix a business woman, an- 
other the wife of a professional man, and a third the 
mother of a large family. Health, convenience and 
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All agree... 


its RAINBOW LAUNDRY S 
for the best in laundry service 


AINBO 


W LAUNDRY 
“The EXTRA Careful Laundry” 


“careful finishing” are among the reasons advanced for 
sending to Rainbow. 

The Chicago laundry ix a family enterprise headed 
by Morris Stone, president; Sol Stone, vice-president; 
Phil Stone, sales manager; and Joseph Stone, production 
manager. When the Stones decided to try endorsement 
advertising, they turned to the routemen for suggested 
names. The drivers cooperated wholeheartedly since 
each realized the advantage of having some woman se- 
lected from his route. When a tentative list was drawn 
up, the sales manager went out to get the permission 
of the selected customers. The women were asked to 
sigh a release as a precaution against future legal action 
For the same reason, each was paid a small sum of 
money for the use of her name 

After all the arrangements were completed, a photog- 
rapber visited the various homes and snapped some 
informa! pictures. (Like every other man behind a 
flash bulb, he undoubtedly heard several bright sallies 
along the lines of “I'm afraid I'll break your eamera.” 
But that's one of the oceupational drawbacks of taking 
metures.) A print was presented to each woman, Of 
course, the pictures were touched up somewhat 

How about the effectiveness of the Stones’ endorse- 
ment promotion? Was the flier suecessful in catching 
the attention of prospective customers? To answer 
these questions with another question, put it this way 
have you ever known a woman vet who wasn’t inter- 
ested in other women? No local newspaper runs a page 
of social notes for its men subseribers. @ 
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Ped in 


2 


Pod 
$1410 
PAD 


... HOW TO ORDER... 


(1) Give name (make) of press tnachine 

(2) Give model number 

NOTE: It is important to examine each press carefully to deter- 
mine whether the RESILLO PRESS PAD is in good condition. 
FLAMONEL Pads can only give their maximum money-saving 
efficiency of performance when used over RESIL.LO PRESS PADS, 
in good condition, as a base If your Resillo Pads show signs of 
wear from long use-Be sure to include with your FLAMONEL 
order an order for a new Resillo Press Pad for a base. 


MANurActuRED BY 


2328 W. Nelson St. 
Chicago 47, Hilinois 
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Shows 
MONEL Pods 

overo 
Resillo Press 


condition before 


tying down the 
@rbestes cover 


Shows osbestos 
cover firmly tied 
over FLAMON. 


ond Rt. 
PRESS 


4 


| *% CUT LABOR COSTS 


* SPEED UP 
PRODUCTION 


% IMPROVE 
QUALITY 


% SAVE DOLLARS 


Resillo Flamonel Pads are designed to replace 
double faced flannel and furnish and provide 
a permanent resilient cushion for use over a 
Resillo Champion Mont] Top Press Pad, 
RETAINS RESILIENCY and predetermined 
thickness and shape indefinitely. 


\V PERMITS FASTER DRYING 

V CONSTRUCTED OF FINELY knitted monel 
mesh material. 

Vv FURNISHED COMPLETE with specially proc- 
essed asbestos top, cut to size and equipped 
with eyelets and wire for tying to fit all makes 
ond models of laundry and dry cleaning 
presses. 

\. MINIMUM GUARANTEE on all FLAMONEL 


PADS for six months of satisfactory service, 
cad with normal care will last much longer. 


FLAMONEL Ylow Available 


FOR 
* TWO LAY SLEEVE PRESSES 
@ WINGS ON AMERICAN 
FORMATIC PRESSES 


MAIL THIS COUPON TODAY! 


Ship et once FLAMONEL PADS for 

QUANTITY... NAME OF PRESS MACHINE NO 
2 

QUANTITY MAME OF PRESS MACHINE mOOEL NO 
Name 
lone 


Check Here if You Need A RESHLLO PRESS PADI 
for “sn Of THE MACHINES LISTED ABOVE 


When ordering Resitie Pods be sure te state wheather 
Prew Machine in equipped with springs or nef. . . 


SOLD BY RESILLO JOBBERS EVERYWHERE 


When writing to advertwers please mention The STARCHROOM LAUNDRY JOURNAL 


October 15, 1950 23 
“a 
i | 
: 
4 
i 
i 
| 
i 
/ 


Tue Latnpory Jounnar 


re usi 
Laundryown became 


hey were! For 
net system 
ly bun 


son i 


AMERICAN 


LAUNDRY MACHINERY CO. 


CINCINNAT! 12, OHIO 


| 
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Tie TRUMATIC Folder invented to mechanically | 
vf fold laree flat pieee* from fully identified family 
| bundles, and large pieces of bulk flatwork. Hundreds 
of TRUMATICS were installed and are doing remark- 
| able job of labor saving. plus improved quality- vrs 
net and pin system eyed 
inced that it could quickly 
pay off ite their plants, 100. We said 
; el. “No”. TRUMATIC wasn't practical for individual fam- ede 
ily bundles. But, net system plantowner® insisted it Was: 
How right today. @ constantly increa* 
ing number ¢ lants are using TRUMATIC 
for individu les, with phenomenal 
cess. Some report produc ion as high 70 Ibs. per @ 
operator per hour average labor costs eut 
i) Yes, such saving* certainly justify the investment for ped 
TRUMATIC. 
| family bundle flatwork with the T Folder. 
Write today for full particulars. 
| 
When wating t 
mention The 
ARCHROOM LAUNDRY 
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News Notes 


SACRAMENTO, CAL.—Pred Corfee, 
Cortee’s Laundry and Dry Cleaners’ has 
been elected president of the Sacramento 
Laundry Owners Association, and L. CG. 
Reilly, genersl manager of the Palace 
Laundry, wan clected secretary -treasurer 


of the group. 


Modern Water Measurement 
Can Save You Plenty! 


We know you progressive washroom operators are 
aware of the high cost of water, soop and other 
supplies. Ten to one you're fighting the climbing 
costs of fuel used in routine water heating, PLUS 
the heating of wosted water. Time spent in making 
frequent manual adjustments is wasted, too, espe- 
cially when too much water enters the washer 
and you have to dump the excess.-water, fuel, 
soap, supplies and time—right down the drain! 


Old time water measurement methods can be 
eliminated and wastage stopped. And you can 
gain the odded dividend of better, more uniform 
washing. That's through the installation of Chace 
Automatic, Float or Dial Type Valves on every 
washer in your plant, new or old. Call your laundry 
supply and equipment house today; they'll gladly 
advise you as fo the type ond size suited to your 
conditions. In addition, we'd like you to have our 
12:page booklet on costs of wastage ond the 
advantages, operation and features of Chace 
Automatic Volves. Just write us a note—no cost 


or obligation. 


BRING YOUR 
WASHROOM 


October 15, 1950 


HEMPSTEAD, TEXAS—The Spotless 
Laundry—Cleaners recently epened for 
business under the ownership of Gordon 
Burke. 


SANTA MARIA, CAL.—Mike Koshell 


ELMORE CITY, OKLA.-—Mr. and Mrs. 
Williams Dewberry have purchased the 
Parkey and Son Laundry. 


EMPORIA, KAN.—A new building and 


was installed a few months ago. 


DOWNEY, CAL.—A new steam laun- 
dry has been built on Phlox Street. Called 


NEW BRAUNFELS, TEXAS -. The 
owners and stockholders of the New 
Braunfels Laundry and Dry Cleaning 
Company have sold the firm to Walter 
Dillard. Arno Bartels, manager, will con- 


tinue as plant manager. 


WALNUT CREEK, CAL.—A_ new 
laundry, the Walnut Creek Steam Laun- 
dry, has opened at 1776 Locust Street 
under the proprietorship of Mr. and Mrs. 
E. G. Meyer. 


OSWEGO, KAN.—Shelton D. Propst 
recently spoke at the local Rotary Club. 
Mr. Propst, governor of the 198th Dis- 
trict of Rotary International, owns laun- 
dries in lola and Parsons. 


CONCORDIA, KAN.—A_ $20,000 dry- 
cleaning plant is being built at the Rite- 
Way Laundry. 


WEST LOS ANGELES, CAL.—Ed- 
mund T. Lew and his father, C. F. Lew, 
have opened up a laundry and dryclean- 
ing plant at 11262 Santa Monica Blvd. 


CORSICANA, TEXAS--E. D. McCar- 
ver, owner of the Corsicana Laundry and 
Dry Cleaning Company, recently cele- 
brated his SOth birthday and his 62nd 
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has purchased the Superior Laundry from 
CG. A. Gashing. Guashing retains owner- 
we ; ship of the Mission Laundry in San Luis 
Obispo. 
% 
= storage vault are under construction at 
4 fo) the New Process Laundry and Dry Clean- 
4 ing Company. The imprevement will cost 
UKIAH, CAL.—The New Method 
ae Laundry, 441 North State Street, is en- 
larging the drycleaning department which 
| é 
is: Bart's Laundry, the new plant is owned 
he by Val and Hobart Jameson. The laun- 
dry was formerly operated at Lynwood, 
é 
Ba workers up te 42072 
e 
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How NYTRON Improves 


All Your Laundering Operations 


will not cause felting, matting, or affect the 


For the washing of woolens, where low tem- strength of woolen fibres. NYTRON will rinse 
penitures are necessary to prevent shrinkage, completely and freely in cool or even cold water, 
NYTRON produces outstanding results because leaving no residue to turn rancid and cause 


\ = it maintains its rapid solubility and high deter- objectionable odors; it will shorten washing 
: *\ gency at the temperatures required. It leaves time because it works rapidly over a wide tem- 
G woolens soft and fluffy because its low alkalinity perature range 


Washing Synthetics and Fugitive Colors fabrics and fugitive cottons can now be washed 
Substantial savings in classification time and thoroughly, safely and economically in the same 
special wheel loads can be achieved by the use wheel with a combination of NYTRON and laun- 
of the NYTRON-Sour formula for the washing of dry sour. The colors are set, bleeding is elimi- 
synthetic fabrics and fugitive colors. Synthetic nated and the wash is clean and bright. 


~ 


fabrics or leave specks. At the same time, de- 
NYTRON is used in soap-alkali formulas to im- tergent costs have been lowered because less 


prove washing action, to shorten washing time, stock is used. NYTRON actually improves the 


_ to improve rinsing and to lower cost. The use of detergency of soap and at the same time adds 
NYTRON in soap stock formulas has resulted in fast wetting, better penetration, improved solu- 
cleaner work, shorter washing cycles, sweeter bility and more thorough and complete rinsing. 


“sme ling bundles and less tendency to discolor 


NYTRON’S exclusive combinition of properties 
cannot be matched by any single detergent; it is not ; 1 
‘ an alkali, not a soap, not a mixture. NYTRON works i SOLVAY SALES DIVISION, Allied Chemical & Dye Corporation 
well in hard, soft, hot or cold water, it rinses freely, 40 Rector Street, New York 6, N.Y. i 
quickly and completely; it provides exceptional de- ' | wont to convince myself thet NYTRON con imp my laundering opera i 
tergency at low concentrations and is safer, quicker ! tions. Pleose send my free somple, pivs further information. i 
and more economical to use. No wonder NYTRON is] ‘edie i 

Get FREE SAMPLE and CONVINCE YOURSELF fT i 
Samples of NYTRON are available on request. Por 
your sample—plus detailed information—mail this: 
coupon today. 
| 
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INDEPENDENCE, KAN. 
Way Laundry and Com- 


peer of Pred 


OSACE CITY, KAN. - 


bperat 
Company, Oklahoma City, from RK. O. 
Ambrister on July 10. Over $25,000 worth 


In the picture above, Hudson Hale, 
right, new manager of the Pauls Valley 
plant, receives Mr, Williams’ congratula- 

ons, Hale was formerly plant manager 
fur the Southern Service Company, Long 


CHICAGO, T1L1..~The Chicage Laun- 
dry Owners Association has announced 
that the President's Dinner Dance will be 
held on Saturday Evening, November 4. 


Laundryowners, allied tradesmen, and 
their wives, families, and friends are in- 


ANN ARBOR, MICHI.—A $14,000 ad- 
dition ix planned for the Kyer Model 
Laundry. 


GREENCASTLE, IND. — The Home 
Laundry and Cleaners has been leased by 
Marry D. Moore and John R. Webb. 


Srarcuroom 


DECATUR, ILL.—Rebuilding is under 
way at the Model Paris Cleaners & 
Launderers. The plant was destroyed by 
fire on June 2, 


MILWAUKEE, WIS.—A laundry and 


NOBLESVILLE, IND,—William 
Muench has taken over all the services 
of the Noblesville Laundry except for the 
Tiny Tot Diaper Service, which will con- 
tinue to be operated by Edward Kaufman. 


HERMANN, MO.—Mr. and Mrs. Oliver 
Bierwirth have sold the Hermann Laun- 
dry to Donald Hoffman. 


HANOVER, ONT.—Ted Hocking has 
added « laundry to his dye plant. The 
addition will be known as the Sno-White 
Laundry. 


AGO, ILL..—The Y. O. Corp. has 
towel supply, cleaning, and dyeing busi- 


BETHANY, MO.—Mrs. Leland Buntin 
and her son, Jack, have opened a new 
laundry. New equipment has been in- 


CHICAGO, ILL.-The Grand Laundry 


& Cleaners, Inc. was recently incor- 
porated. Owners listed are Louis W. 


Levit, Kathryn Brant, and Mildred Huh- 


KENNETT, MO.—The Kennett Laun- 
dry Cleaners, Inc., have completed in- 
stallation of new equipment costing about 
$15,000. 


KOKOMO, IND..The Mcintosh Laun- 
dry and Dry Cleaners have opened a 
branch office at 105 West Deflenbaugh 


ELDORA, 1OWA-—R. C. Gilbert hax 
that a new building is being 


constructed for his Eldora Ideal Laundry. 


SHAWNEERTOWN, Lucions 
Gentry has taken charge of the laundry 
operated by Mr. and Mrs. Glen 
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GILLESPIE, $100,000 fire de- 


NEW N. Cohen, 
jes Cor- 
poration, purchase of 
the Washington Square Laundry busi- 
mess, including its good-will and trucks, 
from the Knott Hotels chain. John V. 
LeRoye, former Washington Square man- 
ager, and other key personnel are joining 
Consolidated’s staff. 

The added volume of sales from this 
business is estimated to exceed $1,000,000 


per year. 


BOSTON, MASS.—The safety contest 
which is being conducted by the Marsa- 
chusetts Safety Council and sponsored by 
the Massachusetts Laundryowners’ Axso- 
ciation, has announced winners for the 
second quarter: Lewandos Laundry, W at- 
ertown; New England Laundries, Win- 
chester; Westfield Laundry, Westfield; 
Home Washing Co., New Bedford; Bran- 
nen’s Laundry, Fall River; and the Pea- 
body Steam Laundry, Peabody. 


HALIFAX, N. §..-Shown below are six 
employees of Cousins Limited, whose 


vears of service totul 235. They are, first 


row, left to right: Sadie Hook, Mae Mer- 
lin, Hilda Brunt, and Mae Lewis. Back 
row: Tom Macleod and Jack Morriscey. 


NEWARK, N. |.~The 126th meeting 
of the North Jersey Institutional Laundry 
Managers Association was held on Sep- 
tember 13 at the Robert Treat Hotel. 
Byron Kirk of Procter & Gamble showed 
the film, “Leave Less to Luck.” Ralph 
Edsall, laundry manager of the 125-hed 
hospital at Newton, N. J., was admitted 


to membership. 
WATERVILLE, ME.~The Super Shirt 


Tue 
1. year is the lewadry business. A party at- 
tended by more than 100 guest: and 
ik employees was held in his honor at the dustrial To~el Service. 
plant 
KANSAS CITY, MO.—The Bachelor | 
~ Laundry Company hax acquired an ad- 
4 joining one-story building and plans to 
bs | inaugurate a new drive-in service, Cis- 
: i tomers will be able to drive into the 
2 building to pick up and leave bundles. 
the Rogers 
; Laundry and Dry Cleaning Company ls 
hack in busines after having been de- . d 
stroved by fire a lew weeks ago. or VA 
PAULS VALLEY, OKLA.The Pauls 
Valley Laundry and Dry Cleaners was 
purchased by A. F. J. Williums, fr. 
4 of new equipment will be installed. Adam Lutynski has 
oe | . stalled and pickup and delivery service 
Sutton. 
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RESSURE REGULATOR FOR AND 
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STARTING UNLOADER FOR MOTOR PROTECTION | 


TION 
THERMAL OVERLOAD pROTEC 
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BRAKE CONF 


wa 


a NEW, ALL-PURPOSE compressor 


for Moderate or Intermittent Service 


Sometimes a smaller, lighter air compressor is 
required for intermittent operation, or for mod- 
erate duty ... 80 Westinghouse Air Brake Com- 
pany engineers have produced the "2CAV” unit 
to meet this need. 

The “2GAV" is a complete compressor plant, 
modern in every respect. [ts construction features 
include cam ground alumiaum piston . . . cast alloy 
aluminum connecting rod . . . intake filter integral 
with cylinder head . . . light weight reciprocating 


parts. Displacement is 2.7 cfm; Operating pres- 
sure 150 psi; Compressor speed, 780 rpm; Tank 
size, 30 gallons; Approximate shipping weight, 325 
pounds. Each unit carries the PAEA seal, certify- 
ing compliance with U. S. Bureau of Standards 
Commercial Standards CS 126-45. 

Use the “Y” Compressor to handle the heavy- 
duty jobs, and the "2GAY” for lighter service 

.. and you'll take care of every air requirement 


with minimum cost and maximum dependability. 


Westinghouse Air Brake Co. 


Industrial Products Division--WILMERDING, PA. 


DISTRIBUTORS THROUGHOUT THE UNITED STATES... CONSULT YOUR CLASSIFIED DiRECTONT 
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ANNUAL 


GUIDEBOO 


Charts, graphs and tabulated information cover- 
ing all phases of drycleaning plant operation and 
production. Basic textbook information in a handy 
reference form, useful day in and day out to all 
plant executives. 


an operating guide: 


CLASSIFIED DIRECTORY, listing in a single sec- 
tion all kinds of drycleaning equipment and sup- 
plies and manufacturers of these products, ar- 
ranged for easiest reference and quick and sure 
finding of buying information. 


a buyers’ guide: 


TRADE NAME DIRECTORY, listing trade names and manufacturers of equipment and 
supplies used by the drycleaning industry. 


MANUFACTURERS’ DIRECTORY, providing an alphabetical list of manufacturers 
and their home office addresses. 


LOCAL BUYERS’ GUIDE, a geographical directory providing complete information 
on addresses of manufacturers’ branch offices, distributors and jobbers. 


DETAILED BUYING INFORMATION supplied in display advertising of leading manu- 


facturers and sales organizations, by informational ads throughout the Classified 
and Geographical Directory Sections. . 


— 
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Over a dozen different approaches to the marking and assembly prob- 
lem are thoroughly, simply explained in the January 1951 Guidebook 
of the Drycleaning Industry, a long needed task of research never be- 


fore completed and presented to the whole industry. 


> What are the purposes of marking and assembly? ' 
> How are the various methods different from each other? | 
> Can the costs of operation be easily compared? 

> What is the effect on lot systems? 

> Can classification be made easier? 

> Is more production information available? 

> Will claims be cut, customers made happier? 

> What's the tie-in with drivers and salesgirls? 

» Where does pricing fit in? 

Just how much supervision is needed? 

> What type of employees are best suited to this department? 
> Can good sales control be established? 

» Can paperwork be reduced without losing efficiency? 


JANUARY, 1951. 
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NORWICH, CONN. —A £350,000 laun- 
dey for the Norwich State Hespital is 
planed and bids have been re- 
ceived on the construction on the laundry. 


STATEN ISLAND, N. Y¥.~Edward J. 
MeCormick has been named the Hepub- 
lican candidate for Congress from his 
district, Mr. McCormick ix president of 
the Stapleton Servier Laundry. 


LANCASTER, PA.—A building permit 
for an addition to the Red Rose Sanitary 
Laundry has been awarded. The addition 
will be 24 x 90 feet and will cost an esti- 
mated $10,000. 


MIDDLETOWN, CONN.—Plans have 
heen authorized for «a $550,000 laundry 
at the Middletown State Hospital to serve 
that institution and the Undercliff and 
Cedarcrest sanatoria. 


BOSTON, MASS.—Scientists attending 
a regional meeting of the American In- 
stitute of Chemical Engineers have re- 
vealed that it will someday be powible 
to clean soiled cloth by the use of intense 
sound vibrations, The vibrations will re- 
move dirt particles by pushing them at 
the rate of 12,000 miles per second. 


JOUNSTOWN, PA.—The Family Dry 
Cleaning and Laundry Company's plant 
was gutted in a recent four-alarm fire. 
Lows was estimated at $40,000. The plant 
will be rebuilt as soon as posible, 


PULLMAN, WASH. — The Pullman 
Laundry ik constructing a new $50,000 
drvcleaning plant at the junction of 
Palouse Highway and Stadium Way, it 
was recently announced by Del Rowland, 
manager 


INGLESIDE, NEBR. — The Hastings 
State Hospital laundry is being remodel. 
ed and new equipment is being added. 
Cost is estimated at $39,000 


Jovugwat 


SUNNYSIDE, WASH.—A new laundry 
been constructed at the corner of 
Seveath and Franklin by W. F. Smith. 


TWIN FALLS, IDAHO—Part of the 
Parisian Laundry recently suffered fire 
damagy. 


COVINGTON, GA.—Launderers and 
from four counties recently met 
to organize the Piedmont Cleaners and 
Launderers Axwociation. Ernest Callaway, 
Tri-City Cleaners and Laundry, Coving- 
ton, was elected president, and James 
.. Reckdale Quality Cleaners, 
Conyers was elected secretary -treasurer. 
A similar group representing three 
counties met at Winder, Ga. on August 
17 to organize a local association. Theo 
Jackwon, American Dry Cloaners and 
Laundry, Winder, and D. BR. Hendricks, 
Peerless Laundry, Commerce, were elec- 
ted president and secretary-treasurer, re- 
spectively, 


ORLANDO, FLA.—New shirt finishing 
equipment has been installed at the Or- 
lando Steam Laundry. 


CHATTANOOGA, TENN, — A new 
sales gimmick is in use at the Modern 
Way Laundry. The plant has installed a 
silver cleaning machine which cleans the 
customers’ change. The money cleaning 
service is reported to be well received. 


MIAMI, FLA.—A new laundry and 
cleaning drive-in has been formally open- 
ed. 8. Greene is owner. 


ARLINGTON, VA.—The third fire in 
less than a year blazed recently at the 
Industrial Laundry. 


MIAMI, FLA.—Harry Herskowitz has 
rejoined the New French Benzol Cleaners 
and Lawndry as vice-president in charge 
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of operations. The firm was recently 
modernized at a cost of $90,000. 


lations and to formulate a code of ethics. 


ABINGTON, VA.—A new firm capital- 
ized at $60,000 has been incorporated 
under the name of Cavalier Laundry and 
Dry Cleaning Corporation. A. L. Petrey 
and H. B. Wilkinson will operate the 


plant. 


LOUISVILLE, KY.—An $15,000 build- 
ing permit has been issued to the Spauld- 
ing Laundry Co. 


DURHAM, N, C.—A new addition will 
be added to the plant of Johnson-For- 
rester, launcderers and cleaners. 


RALEICH, N. C.—Newton’s, Inc, has 
been incorporated as a laundry and dry- 
cleaning business with capital stock of 
$100,000. 


TALLAHASSEE, FLA.—A new laun- 
dry will be constructed at the W. T. 
Edwards TB sanitorium. 


COLUMBUS, GA.—The Superior Laun- 
dry and Linen Service's petition for in- 
corporation has been approved. 


WINSTON-SALEM, N. C.—The Caro- 
lina Linen Service plans to construct a 
$250,000 laundry on South Stratford 
Road, according to P. E. Barron, man- 
ager. 


MINNEOLA, FLA.—Thomas Fleming 
has purchased the Sun-Ray Laundry from 
Allen Johnson, 


MELBOURNE, FLA.—Damage in ex- 
cess of $80,000 resulted from a fire at 
the Melbourne Laundry and Cleaners. 


PLANT CITY, FLA.—The Star Laun- 
dry and Dry Cleaners has held its formal 
opening. It is owned by Mr. and Mrs. 
Maynard Tinkham. 


COLUMBIA, 8. C.—The Fort Putton 
Cleaners, Inc., has received a charter of 
incorporation. 


MIAMI, FLA.—Hilliard Clein is now 
operator of the Southern Laundry and 
Dry Cleaners. He also operates the Clein 
Linen Service. 


32 Tee 
Laundry, owned by Charles REGINA, SASK. Adeiphe Bukowski 
ny worth recently opened for busines. The has purchased the old Laing’s Beverages 
laundry will abo handle doctors’ and building and plans to convert it into 
aN, unilorms, and will offer bachelor SAVANNAH, GA.—The E. & W. 
Laundry recently celebrated its 53rd an- 
TOWNSEND, MONT. — Mrs. Elvira niversary. The plant is owned by Judge 
. BOUND BROOK, N. }.—The Littl Quien has opened the new Quinn Steam Arthur W. Solomon. 
Falls Laundry has opened its filth branch Laundry. 
office of 115-115 Main Street. Other WINTER HAVEN, FLA.—Thomas E. 
: branches of the Little Falls plant are lo- DOUGLAS, WYO.—Walter Helzer and — Johnson has been named manager of the 
3 cated at Englewood, Clifton, New Brum = 5 © Dickey have purchased the Western drycleaning depertment of the Winter 
& wick, and Red Bank. Laundry and Cleaners from Fred Smith. Haven Laundry. 
WHITE RIVER JUNCTION, VT.- MIAMI BEACH, FLA. —Launderers 7 
a Robert |. Brady has opened « laundry and and drycleaners bere recently formed an 
3 drycleaning establishment on South Main 
pg Officers are Irwin Geser, president; Irving 
E. Zoll, vice-president; Ben Levine. 
ei) FAIRBANKS, ALASKA~A 25 x 50- 
me foot addition is under construction at the 
q 
| 
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TENSILE STRENGTH LOSS 


So long as excessive tensile strength losses are tolerated any- 
where in the laundry industry, the effect on public relations is 
going to be unfavorable everywhere in the industry. Minimizing 
tensile strength loss is everybody's business. 


If we are going to minimize tensile strength loss, we've got}to 
understand it. There are several possible sources of high tensile 
strength loss, and one of these results from chemical damage 
sustained through improper bleaching procedures. 


Generally speaking, proper bleaching recommendations can be 
summarized in terms of two quarts of 19 bleach per 100 pounds 
of goods running at customary suds water levels at 160° F. for 
not less than seven minutes and, if necessary, for ten minutes. 
There is nothing magic or mysterious about this recommenda- 
tion. It simply represents the conditions, established experi- 
mentally, under which maximum bleaching efficiency with 
minimum tensile strength loss can ordinarily be assured. 


HEAVY SOIL OR 
HEAVY SOIL STAINING? 


Of course, there are exceptions to this rule. Goods bearing ex- 
ceptionally heavy soil-stains may require heavier bleaching to 
eliminate discolorations. It is important, however, to recognize 
a distinction between heary soil and heavy soil-staining. Heavily 
sailed work is likely to be heavily soil-stained — but not neces- 
sarily. Heavy soil always requires extra detergency for svil 
removal, But heavy soil, in itself, is not always a justification for 
heavy bleaching, unless experience with the work demonstrates 
that the heavy soil is of the stain-forming type. It is entirely possi- 
ble to do an adequate job of bleaching on heavily soiled work 
with a normal bleach dosage — when sufficient detergent action 
is provided to remove the soil. 


Tensile strength loss is discussed in detail in a recent issue of 
Cowles Laundry Tips. Uf you don’t have this issue, we will be 
glad to send it to you. 


ESCOLITE PROVIDES THE SAFE WAY 


Imbedded soil needs to be “knocked out” safely and effectively 
— not etched out with harsh alkalies nor burned out by heavy 
bleaching. ESCOLITE provides safe and effective colloidal bom- 
bardment which scrubs the soil off fiber exteriors. Because 
colloidal detergency is safe detergency, ESCOLITE will not 
penetrate fibers — will not expose raw fiber interiors to de- 
struction by bleach. 


Your Cowles Technical Man will be glad to help you minimize 
tensile strength loss in your plant. You can reach him through 
your regular Cowles Dealer or by writing us direct. 


COWLES CHEMICAL COMPANY 


7016 Euclid Avenue ¢ Cleveland 3, Ohio 
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You Can “Write Your Own Ticket” for 


Montpelier 


YOUR CHOICE OF CHASSIS” 
Model URBAN and SIDE - AISLE 


VEHICLES 
. ENGINEERED and BUILT 
TO MEET YOUR SPECIFIC NEEDS 


A PROVEN FORMULA for 
Cutting Delivery Costs — Increasing Profits 


1. Choose Chassis of the make and size you consider most practical 
for YOUR needs. 

2. Write, Wire or Phone MONTPELIER, giving information as to 
chassis, whether for wholesale or retail, etc. We'll send you, 
immediately, description of MONTPELIER features developed 

; . during our more than twenty years in designing and building 
Driver con Stand and Work transportation for LAUNDRIES and DRY 
4 

5 A MONTPELIER will cooperate with your truck dealer in providing 
SWIVEL BUCKET SEAT— a the most economical and desirable delivery equipment—engineered 
for Greater Ease Entering, 2 and built to YOUR specific needs. 


DROP PRAME—for 
Conveniance 


INSULATION — Top, Sides ‘4 §=Your drivers will make More Stops with Less Fatigue,—More Dollar 
and Floor Volume, Less Cost, Bigger Profits for YOU. 
=MONTPELIER’S Cost-saving Methods—using standardized and 
. special assemblies—keep your buying price surprisingly low. 
Many 
Other Optional Features to Let ws furnish you with additional iaformation, 


nerease Eficie wer Cow 
WRITE, WIRE OR PHONE 


THE MONTPELIER MANUFACTURING COMPANY 


Manufacturers of Specialized Delivery Equipment 
MONTPELIER, OHIO 


Montpelier Side-Aisle” Style with Drop Frame 


MONTPELIER “URBAN 
FORWARD CONTROL STYLE 


You'll be Proud of the Smart, 
Modern Appearance of 
MONTPELIER Delivery Equipmen 


Wheo writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 


| 
FORWARD CONTROL—+0 
further increase Load Space [) 
for Shorter Turning, Easier 
Parking 
a 
; 
sy 
| 
Delure 
WHITE LAUNe 
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STUB 
IDENTIFICATION 


Amsterdam Laundry Uses Special Tags 
To Mark Pieces After Damp Assembly 


By JOHN J. DUNN 


Robison-Smith Laundry of Amsterdam, New 
York, has devised a system whieh is a variation 
—with advantages—of a standard multiple-stub set-up 

Many plants under pin and net shift to some other 
type of identification after damp assembly in order to 
release the markers for re-use. Perhaps the most com- 
mon device for achieving this end is a bundle ticket 
with various sections which may be detached to follow 
the different parts of the order through the drying and 
finishing seetions. The system finds its greatest appli- 
eation where the bundle is assembled and wrapped as 
two or more packages. 

The Amsterdam laundry, a branch of the firm's main 
plant at Gloversville, New York, is headed by Willard 
M. Smith, president, and Luman Robison, viee-presi- 
dent, About a year ago the officers and the branch 


Ses identify the bundle after damp assembly the 
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Flat Work 
LOTDPIN D 
44 44 


Cerdhoord ticket with 12 perforated stubs used to identify parts of 
bundle after dump assembly ot Robison Smith Loundry, Amsterdam, N. Y. 


manager set out to find a system which would free the 
pin bars before finishing. The present set-up was de- 
signed to provide efficiency and accuracy in a smaller 
plant in which assembly and packaging are handled by 
a single operator 

As a bundle is netted and classified at the marking 
booth, the operator attaches to the pin tray a card 
with perforated stubs. The seetions of this card are 
printed with a letter and a number which will form the 
identification for the bundle. Since letters A through 
E and numbers 0 through 99 are used, the same com- 
bination repeats itself only about every two weeks. 
Under a four-day service these combinations are exten- 
sive enough to prevent duplication, Naturally more let- 
ters, and perhaps colors, in combination could be made 
available if required, 

The bundle’s letter and number are noted on the 


Cards of stubs are attached to 
the pin trays which oppeer above 
the scale ot the marking booth 


| 
44 | 44 
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BY GIVING LIVE DEMONSTRATIONS - 


THEY BUILD SHIRT VOLUME 


You can get good, profitable shirt volume if you show your customers what 
you can do on shirts! You need just two things, one, a properly-set up shirt 
laundering unit and, two, promotion, publicity, and PUSH! If you'll show the 
world, you'll sell the world and — you'll make a lot more profit than ever before! 


Here's an idea that worked for 

one plant—Roy!l Cleaners actually 

exhibited their Pantex equipment 

at the recent Greenfield (Mass.) 

Rotary Trade Show .. . 15,000 

3% people learned about Pantex fine- 

| laundered shirts in one week . . . 

Royl's shirt business jumped 33 % 

and they're now working an 80- 
hour week! 


PANTEX SUGGESTS YOU Al iT 
| 


Pantex has earned an enviable reputation for the simplicity of design, ease of 
operation and sturdy ruggedness of its finishing equipment. Complete details on 
costs, space, etc., are all yours for the asking . . . no obligation, just fill out 
coupon and mail today. Get your share of this extra volume. 


1 
PANTEX MANUFACTURING CORPORATION | 
SLAND 


BOX 660-G PAWTUCKET, RHODE | 


Gentlemen: Please send me further information chovt Pentex 
Shirt Equipment. 


PANTEX 


MANUFACTURING CORPORATION 
PAWTUCKET, RHODE ISLAND 


| 
* f 
hy 
— 
don't you cqpitalize on the fact that housewiVés don'ttike to do shirts? 
|. 
You'll increase Your shirt volume by showin exgctly how shirts are done | a 
away fm ome, by letting her mathinery at work. And, the | 
hobsewife wf reglize that in addition sbard's shirts looking better - | 
will se If a lot of d — 
; 
Once fonvinced her by showing hex, yousshirt volume will increase. 
We urge You te grasp opportunity to give actual demonstrations. i a 
‘yw equipment that invites comparison hi 
4 
 _ 
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Domp assembly operator totes down various ports of bendie and sends them on with appropriate identification stub 


ticket which goes to the office for pricing. Under a 
standard multiple stub set-up the ticket would come 
back from the office and meet the bundle at damp as- 
swmbly. The stubs would be detached for the various 
classifications, At Anwsterdam, however, the special card 
fulfills this function and the bundle ticket meets the 
order only at final assembly. Shirts are fully identified 
and are handled separately 

The operator brings the various flagged nets together 
on the damp assembly monorail, The appropriate stubs 
are detached and go inte the nets for handkerchiefs, 
towels, and socks. The wearing apparel and flatwork 
are placed in hampers with the stub on top; dividers 
separate the individual bundles. The main part of the 
ticket with the unused stubs goes with the flatwork 

In each of the finishing seetions the operators handle 
each bundle separately, piling them with the stubs 
on the top. The main seetion of the ticket passes 
through the flatweork troner in the pocket of a marker 
which signals the beginning of a new bundle 

The 
liwhed behind the folding side of th 
bly operater has a rolling rack eontaining twenty bina, 
corresponding to the twenty bundles in an all-finished 
lot. The assembly girl «tarts at the tumblers and files 
the various bundles into the bins with the appropriate 
stubs showing on each, She rolls the rack to the other 
finishing sections and gathers the handkerchiefs, towels, 
socks, and wearing apparel for each order, Back at the 
assembly section she picks up the flatwork, places the 
other pieces on top and wraps the entire bundle with 
the invoice attached on the outaide, When the order is 
complete the the indiviriual are 
stapled to the main part of the ticket. These are re- 
tained for a period of two weeks as a check on possible 
errors 

OM course, no bun le is released until all stubs are 
accounted for, When a piece is returned for washover 
because of dirt alone, it is Aagged with a piece of cloth, 
and another piece of the same pattern and color is left 
with the reat of bundle, If some part of the order re- 
quires more extensive reprocessing, it ix tagged with a 
pm from a special tray and identified beyond damp 
assembly by one of the extra stube an the card, This 


and packaging department is estab- 
ironer, The assem- 


stubs for sections 
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allotment of extra stubs allows flexibility in handling 
unusual pieces. For example, two sections are designated 
for dry work in case some piece eannot be tumbled 
with the towels 

Originally the plantowners intended to use a stub 
on flatwork needing touch-up. In practice, however, 
they discovered it was simpler for the folders to pile 
these bundles at right angles to the regular pieces Here 
they found slavish devotion to the stub system would 
have been more bother than it was worth 

In summing up the advantages of the system, man- 
agement of the Robison-Smith Laundry emphasizes 
three main points: (1) the simple combination of num- 
ber and letter offers easy and efficient assembly using 
a single operator; (2) no changes were required in 
the plant's established billing procedure; (3) extra stubs 
permit flexibility for handling unusual pieces. @ 


Al fieol assembly, footwork at center is waiting to be motched 


other ports of order in bie at right, Wropping is done ot for 


\ 
| 
i 
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If you're not using Thermotex—you’re not protecting yourself! Stop losing money 
with inferior cloths! Here’s the greatest cover cloth ever made—laundry after 
laundry proves that claim! Most economical — most durable! Thermotex is 
equally effective in laundries and dry cleaning plants. Thermotex gives a finer 
finish to all jobs. No sticking, no shrinking, no scorching! 


Here are some of the amazing records made by Thermotex: 


62 days of service on a Tiltor Bosom 
- 69 days of service on a Tiltor Body Press 
35,000 shirts on a Prosperity Yoke Press 


Thermotex is just one of the fine products from H. Kohnstamm & Co., Inc. 
For more than @ century Kuhnstomm has devoted itself to service as well os 
supplies. Need help? Write us! 


ESTABLISHED tas? 


amm €Cco.,inc. 
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H.Kohmst 
FOREMOST MANUFACTURER AND DISTRIBUTOR (22-8) OF QUALITY LAUNDRY AND CLEANING SUPPLIES se 
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Pedal Pusher 

1 knew sooner or later I'd nin 
across something that couldn't be 
made out of baling-wire. It comes 
via my bows, Wayne Wilson, who 
saw it in isundry im Pittsburgh, 


Pa, To be exact, it’s in the North 
Side Laundry, owned and operated 
by Frank Davis and his son, Pau) 

Seems the North Side plant was 
having trouble keeping the No. 3 


operator on a four-girl shirt unit, 
and investigation revealed that the 
girls all thought the job was a little 
too heavy. To remedy this situ- 
ation, Paul devised an air piston 


hook-up to do the work of turning 


the press around so it would go into 
the head. Now, instead of stepping 
on the left-hand peda] to turn the 
press, the operator merely steps on 
a small pedal between the mght and 


left-hand yedals, and the air-piston 
does the work of pushing down the 
left-hand pedal 

Some day, when you have a lot of 
time, try to draw the workings of 
a shirt unit so that the drawing 
would explain a point to some one 
who had never seen the device, 
Such a thing! 

Hope you can figure my drawing 
out. The air piston 1s fastened to the 
body of the revolving front unit, 
with the air intake at the top of the 
evlinder. The piston end is con- 
nected to a rod bolted to the pedal. 
To the side of the right pedal is 
positioned the activating lever that 
eontrals the piston. When this lever 
is depressed (and why shouldn’t it 
be, what with taxes as they are?) 
the piston takes over the job of 
turning the press, saving the No. 3 
operator the pushing effort 

For purposes of illustration the 
air line is shown out to the side 
where it very obviously would be 
in the way. Actually the line is run 
very neatly behind the piston, close 
in to the machine and down between 


the pedals. 


A Pint of Prevention 

St. Louis is always good for a 
lot of short cuts in the laundry 
business, and from Roy Wurst’s 
Broadway Laundry comes the ma- 
jority of this month’s material. 
Something new to me was an idea 
for cutting down the danger of fire 
from oily rags and mops that are 
so often left around a plant. Most 
owners see to it the oily materials 


a> 
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Press 
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Smooth as a Mirror 


eee flatwork done with 


KARAGAMI WAX 


Any way you look at it, you'll save money 
and win friends with Karagami Wax. 
Karagami keeps wrinkles out of your flat- 
work . . . keeps customers happy and 
satisfied. 


Sheets and spreads just won't gather, 
wrinkle, or pick up when you use Karagami 
on your ironer. Flatwork slides through 
easily, comes out spick and span and 
ready for folding. 

Karagami Wax helps you do more work 
with fewer reruns. No chance of scorching 


tape or cover. And Karagami is as easy to 
use as it is efficient. The handy sifter 


can eliminates the mess and spillage 
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usually associated with oily, more costly 
substitutes. 
Ask your jobber for powdered Karagami 


War, in | lb. sifter cans or in bulk lots. Also 
available in cake form. 


We want to try it, So pleose send vs 
FREE | tb. somple can of Keregem! Wex. 


NAME 

ADDRESS. 

CITY & STATE 


[c CONCORD CHEMICAL COMPARY 


MOORESTOWN, NEW JERSEY, Moorestown 9-1150 


CRESYLIC ACID - JAPAN AND CARNAUBA WAX REPLACEMENTS 
CAMDELILLA WAX - REFINED TALL OIL 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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are placed in metal drums, but even 
then, if the lids don’t fit property, 
or aren't closed tightly, there's still 
the possibility of spontaneous com- 
buation 

Metal drums used for such a pur- 
wee in the Broadway all have 
inged lide. Strapped to the inside 
of each lid is a ughtly corked bot- 
tle of earbon tetrachloride. Each 
holds about a pint of the liquid, 
and it can be any kind of bottle 
Thin metal straps bolted to the lid 
of the drum hold the bottle in po- 
sition. To keep the bottle from 
slipping, or from breaking due to 
rough usage, strips of sponge rub- 
ber are placed between the bottle 
and the straps 

In ease the rags do happen to 
eateh fire, the bottle either breaks 
from the heat or the cork is blown 
out, Either way the fire is soon 
smothered by the carbon tet. 


Salt Funnel 


One of the crew, tired of cleaning 
up after getting salt out of the bin, 
hit on a method that saves him a 
lot of sweeping. He cut a foot- 
square opening on the front of the 
five-ton bin, tacked a two-foot can-~- 
vas sleeve to the inside of this open- 
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ing, and funnels the salt inte his 
salt pail. When the pail is full, he 
tueks the sleeve back into the open- 
ing and covers the whole with a 
makeshift lid, a double precaution 
since the sleeve crammed into the 
opening bas proved enough to ketp 
the salt from epilling out W hen the 
salt gets below the level of the open- 
ing, he leans over the partition and 
scoops it mto the sleeve. Either way 
it keeps the boiler room a lot 
neater e 


Marking Table Features 

While hardly a world shaking 
development, thie hopper for the 
marking table does have a couple 
nice features about if that may give 
someone an idea, It's made out of 
odds and. ends of material to be 
sure, but notice where the fluores- 
cent lights are placed at the top 
edge of the hopper sides, even with 
a metal shield over each one, 80 
that the bundles won't be so apt to 
knock them down on the marker. 
I guess what really made me notice 
this is the placing of a small shelf 
to hold the marker's supplies, While 
the shelf looks as if it might cut off 
considerable light from the fluores- 
cents, let me add that I had to draw 
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that blasted shelf larger than it 
really is so it would show up on the 
drawing. It doesn't throw a shadow 
on the table, and it is very handy 


for the marker's odds and ends. 
If necessary, two markers ean 
work from this same table. @ 


Hamper-High Counters 


More and more plants are becom- 
img aware that every table and 


(ALL Tebies in Plant and Offwe cleer Gaskets 


Gasket | 


| 


counter in the plant should be of 
sufficient height to clear the tallest 
baskets in the plant. Sure saves 
time when a basket is needed some- 
where inahurry. 


Belt Holder 

Roy does quite a few uniforms 
with his linen service, and like a lot 
of others had no end of trouble try- 
ing to match up uniforms and belts 
until he started using an idea 
method commonly found in the 
large linen supply houses, Now he 
has a special cabinet with all the 
belts arranged according to size and 
color, Wooden strips with nails held 
the belts in the cabinet. Each wood- 
en strip is progressively higher in 
its position in the e¢abinet. The 
lower row is in the front, and has 
the sizes ranging from size 30 to 
40 printed on the face side. Behind 
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10 Hole Cut Canvas 7 
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The Secret of HUEBSCH Superiority Is 
In the Answers to These Two Questions 


1, Why does the Chief 25” produce perfect work? 


Because the handkerchief is completely straightened and 
squared on the pad before it is ironed. 


2. Why is it so fast? 
Because the straightening and squaring is done so rapidly 
with the aid of the clamp, and the operation of ironer is so 
easy and simple. 


The Chief 25” can be efficiently operated as a one or two girl unit. 
Two girls can iron and fold from 350 to 400 pieces per hour... 
and every piece is beautifully finished. 

Write, wire or phone for all the facts and illustrated literature, 


RESULTS PROVE 
THE CHIEF'S SPEED AND WORTH 


“It has improved our quality of work, and we have 
found it actually saves 50% of one individual's 
time.” 


MeBwen's Laundry, Nashwille, Tenn. 


“We've taken off two girls in our Mandherchief 
Department, and our customers are getting a better 
hank. We're craty about the results of the lroner- 
Platter so far.” 

Monarch Laundry, Chicago, Ul. 


“tt ie the most satisfactory piece of equipment we 
have in the plant. lt does more than expected. We 
also iron napkins, doilies and other small pieces, 
and onty this week we have had several customers 
callaad comment on how nice our napkins lookesl.” 


Magee Laundry and Cleaners, Jackson, Miss. 


A New Source of Income 
HUEBSCH FEATHER RENOVATOR 
unique 
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“DOWN Go codté... | 

‘erchiefs or Napkins Per Hour ! 
| 

Pillow Renovating Service that 
brings big profits. Get all the 

facts. Write us for free brochure, 

advertisers 5 
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thie first row of belts are the racks 
for the various other colors, green, 
tan, white, yellow, or whatever they 
may be, all arranged according to 
the size printed on the first lettered 
etrip 

When the girl cheeks out the uni- 
forms she needs only grab belts 
of the proper size and color from 
the racks as she needs them. © 


Extra Truck Seat 

Lots of times it's necessary to send 
two men out on a truck to pick up 
heavy commercial work, and the 
trucks have only one seat. Prob- 
ably nothing is more uncomfortable 
than riding in.a truck that’s too low 
to stand up in, and too rough rid- 


ing to let vou sit on the floor, At 
last, however, we have discovered 
a laundryman with a« heart of gold. 
When Ae sends someone out with a 
driver to pick up commercials, Ae 
furnishes the man with a veritable 
“throne,” no leas. The throne is the 
pride and joy of the plant-——prob- 
ably cost all of 50¢ at the local used 
furniture store. The legs of this 
beautiful chair have been cut off so 
it fits very nicely into the front of 
the truck beside the driver 

If ever you're in Macon, Mis- 
sourt, drop by the Macon Laundry 
& Dry Cleaning plant and Smitty 
might make you a present of it. 
iSomething tells me he’s that “ex- 
tra” man') 


Boiler Room Bottles 

Here's something I've seen used 
in laundries for holding all the var- 
ous sized buttons that a repair lady 
uses, but I've never seen it used just 
like this. It’s the old trick of mount- 
ing Mason jars on a four-by-feur 
The lids are either nailed or screwed 
to the four-by-four with screws, 
and the jars are merely screwed 
into place 

In St. Louis I saw this idea used 
in the boiler room to hold the small 
parts that the maimtenance man is 
always hunting for. Each jar is used 
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for a bunch of different sized nuts, 
bolts, washers, cotter pins, nails and 
what have you. Lengths of half- 
inch pipe, split at the top ends, are 


~ 


Sb} 


used to hold the device up out of 
the way. Plans are afoot to use 
several of these holders later on, 
with the jars held out from the 
wall instead of suspended from the 
eetling. (The owner of the place told 
me he uses the same idea at home. 
He fastens the jars to the rafters of 
his garage to keep such things out 
of reach of his little boy.) © 


Spraying Baskets 

Anyone who handles greasy loads 
from hotels or restaurants knows 
that a eanvas basket will, in time, 
become very unsightly due to 
the grease soaking through the 
sides, One solution to the problem, 
as far as making them neater in 


appearance, has been one operator's 
idea of spray painting them with a 
good grade of aluminum paint. 
Both the inside and outside of the 
baskets are painted, and if care is 
taken to allow plenty of time to 
dry, the paint won't rub off on the 
garments, and will afford a far 
nicer looking basket for use in pick- 
ing up this type of work. @ 
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@ HOW long would your present delivery trucks stand up if unsettled World condi- 
tions placed restrictions on truck manufacturing — and — subsequent buying? Lots of 
businesses operating home delivery routes had plenty of grief and unnecessary 
expense trying to keep crippled and worn-out conventional trucks in operation dur- 
ing the last emergency. Patching up and overhauling trucks, which break down 
under such a strain, can run up an enormous expense for hard-to-get parts, and 
high cost labor. Divco fleet owners have no such grief. Specialized Divco trucks are 
ruggedly built. These trucks last many extra years. Maintenance costs are negligible, 
Gasoline economy is unusually high. When you DIVCO-ize — you really ECONO- 
MIZE! That's important when your business faces uncertain years ahead! 


UNCER Ain 
e You'll pay MORE for GASOLINE | a 
PARTS! 
You'll PAY more Ri a 
oe You'll PAY more for REPAIR LABO | oy 
TRUCK TURNOVER 
TAXES! | 
1g 70 
co 
RPORATION—MAIL ADDRESS: P.O. BOX 3807 Bh: 
, PARK GROVE STATION, DETROIT 1s 
When writing to edverticers please mention The 5, MICHIGAN 
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VIRGINIA MEETS AT ROANOKE 


Virginia attended the seventh annual convention 
of the Virginia Association of Launderers and 
Cleaners at the Hotel Roanoke, Roanoke, Virginia, 
September 18-19 
ieetion of officers and a talk by Richard Harkness, 
NBC radio news analyet, were highlights of the two- 
day meeting 

John Doley of Newport News was named new presi- 
dent of the association, Other officers are: James E 
Smith of Lynchburg, vice-president; C, P. MeElheney 
of Danville, secretary; and C, M. Dixon of Big Stone 
Gap, treasurer 

Three new members were named to the board of di- 
rectors to join Blois Gygi of Norfolk, retiring president, 
aml A. M. Pitehford of Richmond. They are: Edwin 
Gresham of Arlington; M. J. Reid of Staunton; and 
Jurnes A. Albano of Norfolk. 

In his talk, Harkness said the government was “en- 
eouraging labor unions to get wage increases and would 
roll back prices to cut down profits.” Only farm prices 
would be exempted from the rollback, Harkness said, 
because the Administration pampers farmers and labor 
for political purposes 

Commenting on the resignation of Secretary of De- 
fense Louis Johnson, Harkness said the former secre- 
tary was being made the “scapegoat” by the Adminis- 
tration. He claimed the decision to trim military ex- 
penditures was made by President Truman and the 
Budget Bureau 

Another speaker was Ben F. Baumann, Lumbermen’s 
Mutual Casualty Company. Speaking on “Insurance As 
lt Applies to Launderers and Cleaners in Virginia,” he 
told the group four waye they ean save on insurance: 
(1) By insuring on a five-year term basis; (2) by in- 


Or. 200 cleaners and launderere from all over 


KENTUCKY 


Officers and directors of the Kentucky Stote Luwndry and Cleaners 
Association. Front row, left to right: J. 1. Muddleston, Harrodsburg 
director, C. A. Goodman, president; and Weldo Kamman, 
Corbin, vice-president. Second row, left to right) C. Thompson, Jr., 
lesington, director; W. Wolter, Mt. Sterling, director, and 
Feirherst, Paducoh director, Third row, left to right; Wilber Fields, 
Lovleville, managing director, Maurice Quviggins, Owensboro, retir 
in@ president and director, ond W. M. Vogler, Bowling Green, director 


7 ENTUCKY STATE Laundry and Dry Cleaners 

kK \seociation members held their 1950 convention 

on September 15 and 16 at the Hotel Owensboro, 
Owensboro, Kentucky 


The practice of keeping young men in the presidency 
of the Kentucky group was continued when C, A. Good- 


New Virginie officers are, to right: C. M. Dixon, Royo! Lowndry, 
Big Stone Gop. treosurer; John Ooley, Warwick Lovndry, Inc. 
Newport News, president, J. E. Smith, Hill City Loundry, Lynchburg. 
vice-president; and C. McBiheney, Dovis Loundry, Donville, secretary 


stalling efficient sprinkler systems which will pay ‘for 
themselves within seven to ten years through savings 
on insurance; (3) by avoiding duplication between 
boiler and machinery policy and the extended endorse- 
ment on fire poliey; and (4) by not insuring pressure 
vessels and furnace explosions under boiler policy. 

Talking on “Price Cuts Vs. Volume Decline,” James 
R, Wilson advised the group to adopt improved cost 
accounting methods in their firms. He also urged the 
preparation of monthly profit and loss statements, Wil- 
son is owner and president of J. R. Wilson & Co., laun- 
dry and dryeleaning accountants and consultants of 
Atlanta, Ga. 

After a round table discussion led by R. L. “Bill” 
Ayers, a luncheon program was held as the concluding 
session of the convention. The speaker was Dr, R. C. 
“Seotty” Young. 

A banquet, floor show and the president's ball ended 
the convention. @ 


CONVENES 


man, Jr, of the Crown Laundry and Cleaners, Glas- 
gow, Ky., was elected to succeed Maurice Quiggins, of 
the Model Laumiry and Cleaners, Owensboro. In addi- 
tion to being president of the association, Mr. Quig- 
gins was host to the convention, being assisted with 
making arrangements by his business associate, J. 
Randall Barger 

Eleeted vice-president was Waldo M. Kamman, of 
the Weed Laundry and Zorie Cleaners, Corbin, Ky 

An informal luncheon for early arrivals at the con-- 
vention opened the program, following which Bud 
Bartholome, production manager of the White Swan 
Laundry, Evansville, Ind., spoke on “One Plant's Per- 
sonnel Policies and Practice.” 

H. A. Prichard, representing R. R. Street & Co. Ine., 
showed motion pictures on drycleaning, and Walter H. 
Montgomery, of the Crown Laundry & Dry Cleaning 
Co., Indianapolis, Ind., deseribed “A Laundry Within 
a Laundry.” 

“The Future Sales Picture as We See It in View of the 
International and National Situation” was described 
by William E. Mercer, of the American Institute of 
Laundering, Joliet, [il 

Retiring President Quiggins and Mr. Barger were 
hosts and bartenders at a cocktail hour which preceded 
the annual dinner of the organization. Their specialty, 
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‘ONE-SHOT FORMULA 


That’s right! The one-shot formula saves you labor. BUILDER AND 
You add to the washwheel only once instead of 3 SYNTHETIC 
times or more. The one-shot formula saves you @ Dissolve instantly 
supplies. There's no waste ... added to the break @ Can be used dry or in stock solution 
Arlac and grea _ over through the ee @ Remove lime soap and scale from wheel 
operation. The one-shot formula saves you fuel, 

Work in ha ft 
After the first hot rinse, you can use cold water for 
rinsing. Ask your Wyandotte Representative or @ Neutralize body acids — work on stains 
Supplier to show you how Arlac and Skortex can @ Rinse completely — in cold water 
save you money 3 ways! shes. U8 Pot. OF @ Save labor, supplies, tuel 


VUE end detergeote: Wyandotte Chemicals Corporation 
Arlac, O-S, Choctaw, Apache, Pawnee, Yellow Hoop, 33, Wyendotte, Michigan Service tate 
Color Spork, Speedoc, Skortex, Clomok; sours: Sourflo, 
Klera-Cid, Sour-Tec; deodorant: Steri-Chior — in fact, 
specialized products for every cleaning awed. 


yandolfe 
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they confidentially reported, was “The Whisper of 
Death ‘ 

Col. Keathel Stroube, a veteran of 28 years of army 
service and recently named comptroller at Camp Breck- 
imrvige, which is beimg opened again for the training of 
troops, spoke at the dinner, replacing Col. L. R 
Hathaway, deputy post commander, who was unable 
to attend the meeting 

Col. Stroube told the delegates that Camp Breckin- 
ridge, which loeated near Morganfield, Ky., expected 
to have a peak load of 25,000 trainees, and that draftees 
will soon «tart arriving at the rate of about 600 per day. 
Explaining the problem of outfitting soldiers, the col- 
onel said that the camp had 250 different sizes of shoes 
on hand 

“Leave Less to Luck,” a film shown by Don Tuttle, 
Procter & Gamble, was followed by a question and 
answer period on the closing morning of the convention 

Highlighting the last seasion was a talk by Charles 
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Truxal, National Institute of Cleaning and Dyeing, 
Silver Spring, Md., who spoke on “New Drycleaning 
Techniques.” 

Mr. Truxal told those attending the meeting that 
humidity is extremely important in successful dry- 
eleaning, adding that if the humidity is too low dirt 
will remain in the clothing. If the humidity is too low, 
water in small quantities should be added to cleaning 
solutions, he said 

Directors elected at the convention included: C. L. 
Thompson, Jr., Lexington Laundry Co., Lexington; J, 
W. Terry, London Laundry & Dry Cleaners, London; 
J. Irwin Huddleston, Model Laundry, Harrodsburg; 
R. W. Walker, Mt. Sterling Laundry, Mt. Sterling; 
Richard E. Fairburst, Paducah Laundry & Cleaners, 
Ine., Padueah; W. N. Vogler, Troy Steam Laundry, 
Bowling Green; Maurice Quiggins, Model Laundry & 
Cleaners, Owensboro, @ 


NEW YORK STATE FALL MEETING 


Now York State Laundryowners Association held 

ite fall conference. The Boston meeting was larger 
and benefited from the exhibits, but it wasn't any more 
picturesque. Saranac was selected for the New York 
meeting, and nature co-operated by arranging for the 
leaves to be at the height of their fall coloring and by 
having the weather ideal for observing them 

The conference opened September 29, with a talk 
by Dr. Joseph B. Quig, assistant manager, development 
section, rayon technical division, E. 1. duPont de Ne- 
mours & Co., Ine. He gave his audience a preview of 
the newest developments in rayons. 

The next morning the program was opened by Walter 
Reinhard, Staub & Sons, Rochester, N. Y.. who gave a 
very interesting talk on productive leas for the dry- 
cleaning department. By the use of charts and movies 
he supplemented his remarks and showed the applica- 
tion of his ideas to the plant 

President Fred MeBrien was scheduled as the next 
speaker, but a« little virus kept him at home. George 

\linefelter, able chairman of the AIL Washington Ac- 
tivities Committee and president of the Elite Laundry, 


A WEEK before the AIL national convention the 


Baltimore, gave McBrien's talk. This dealt with the de- 
velopments in Washington and their effects on the 
laundry industry. The high point of this discussion was 
the description of the fine work being done by the joint 
committee of the several industries making up the tex- 
tile maintenance group. 

Next, Mr. Klinefelter gave the talk he was originally 
scheduled to deliver, “Who Are You To Judge.” This 
was based on his company’s several years of experience 
with pre-hiring tests. His first point of emphasis was 
know all about the man or firm doing your testing; be 
sure they understand the problems of your business. He 
summed up the policy of the Elite Laundry as never 
hire against the recommendations of the tests, and hire 
and upgrade on their recommendations, but don’t expect 
more than a 50 percent result 

The meeting closed with a dinner and presentation 
of the golf tournament prizes. The speaker of the eve- 
ning was Dr. Neil Carothers, dean emeritus, College of 
Business Administration, Lehigh Universary. 

Tom Ford won the low gross for men, and Mrs. Har- 
old Long, was low gross for the women. Several other 
prizes were awarded.—-Wayne Wilson. 


ESSENTIALITY REPORT 


REPORT prepared by the AIL, NICD, and other 
national trade associations in the textile mainten- 

ance field has been printed for distribution to govern- 
ment agencies and the trade. It erophasizes the easential 
role played by textile maintenance industries in the 


military program and in the civilian economy. Its ob- 
jeetives, as eet forth im the report, are as follows 

The Textile Maintenance Industry is a supplier of 
vital service to the armed forces and the civilian econ- 
omy. It does not have the dramatie impact that ts en- 
gendered by the manufacture of guns, or planes, or ships 
but its healthy continuance is one of the important cogs 
which keep the wheels of the military effort and the 
civilian economy moving smoothly, Its essential role 
Was recognized by the authorities in the last war, but 
this recognition came as piecemeal observation through 
bitter experience, and only after sertous dislocations had 
disrupted segments of the military effort to the degree 
that the armed forces were compelled to divert man- 
power and supplies to the providing of these services 


and the war effort on the civilian front was impeded. 
It is the purpose of this report to delineate as briefly as 
possible the nature of these services and their essential 
role in a period of emergency, so that the authorities 
may aceord them sufficiently early reeognition, and 
thereby insure the smooth functioning of the military 
and the civilian effort 

The repert then proceeds to outline the essential func- 
tion of these industries in five categories: military 
needs; sanitary and health safeguards for the civilian 
population; civilian textile requirements; manpower 
needs; and morale 

“Manifestly, the textile maintenance industry will be 
able to fulfill the requirements of the military forees 
only if recognition of its essential function comes suf- 
ficiently early so that all existing facilities can be fully 
utilized,” the report continues 

The report closes with a paragraph on decontamina- 
tion, explaining that only a widely dispersed industry 
eould undertake such a task on a mass scale. © 
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Make your starch Satinette if you're lor “ing 
for the round-trip ticket that brings your 
customers back. They like a smooth surface and 
comfortable finish. Since Satinette is non- 
congealing ... fast in penetration ... it keeps 
laundries operating on schedule at low cost. 
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ARE THE PEAKS AND SLUMPS OF 
DRYCLEANING SALES INEVITABLE 


A Good Product, Hard Selling, and Well Planned 
Contests Help to Maintain An Even Sales Volume 


By RALPH W. DATES 
Dates Laundry Service 


Kenmore, 


of July 


E, who have been engaged in the drycleaning 
industry for any length of time realize that, 


without directed selling, there are terrific sea- 
sonal fluctuations in sales volume, We also know that 
this has a very broad impact on the profits of the oper- 
ation due to the problems of full utilization of productive 
ipber production equipment and epace. To maintain 

ifficient equipment and space to handle a peak volume 
of 12 weeks’ duration, and yet operate at only 50 or 60 
pereent of capacity the balance of the year, can be 
just as costly as hiring and training productive labor 
for the «ame peak period. Good management should 
certainly do everything possible to eliminate the vari- 
ations in sales, and then plan operations so as to keep 
costs as low as possible when sales are down, 

An examination of the following chart of our opera- 
tions, from July 1, 1949, to July 1, 1950, will reveal the 
fluctuations that we have to contend with. This chart, 
of course, reflects the results of the directed selling by 
which we have tried te eliminate the peaks and vallevs 
insofar as possible 

Column A apples to our entire drycleaning operation, 
which includes wearing apparel and household items 
such as slip covers, drapes and all curtains and blankets, 
whether washed or cleaned 

To prepare this chart, we first took sales by periods 


N. 


and got total sales for the year. We then found aver- 
age sales per period. Then, by dividing the sales for 
each period by the average, we found the percentage 
of each period to ave erage sales. You will note that they 
ran from a low of 75.9 percent in the period ending 
March 12, (little effort was made this year to increase 
sales in this period, as we completely replaced the equip- 
ment in our cleaning room during this time) to a high 
of 154.2 percent in the period ending July 2nd. 

At a quick glance, this certainly demonstrates that 
there are seasonable ups and downs in drycleaning sales. 
It also might appear that we have not dene too much to 
overcome this problem. 

COLUMN A COLUMN 6 
Tetel 
1949-1950 


I think we will all agree that we are not going to get 
blankets in February or March. (If you have ever been 
in Buffalo in the winter, you will know we can't.) Like- 
wise, ] do not believe that cleaners will get more than 
a dnbble of drapes, curtains and slip covers daring the 
winter months. This leaves wearing apparel as a source 
of volume toward which efforts should be centered to 
maintain an even flow of work. 

Column B shows our sales by periods of this service. 

(Continued on page 52) 


Editor's Note: The Cleaning Section 
et issue carried two articles describing 

— in which cleaning volume was increased by the usw of spe- 

eet. cial price reduction sales. One of our readers beliewes that ; 
—— price reductions should not be used to maintain volume, 

i : aud backed up his views by sending along the article which 

follows. 
| 
31 92.4 95.8 
Avg. 28 799 87.0 
Sept, 25 92.9 
Oct. 23 98.5 100.3 
Ag Nov. 20 96.6 99.3 | 
Dec. 18 82.7 93.4 
jen. 15 808 62.5 
Feb, 12 78.4 97.0 
March 12 75.9 95.8 
April @ 107.0 128.2 
May 7 109.2 121.9 

june 4 151.4 172.6 
duty 2 154.2 165.5 
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Thi time, we took an average of the first 11 periods 
as nortnal sales, and from this figure we computed period 
percentages 
Thix presents a different and better level of sales 

than * shown by total sales. We do get a low period 
for January 15th, but this includes Christmas and New 
Year's, and is due to the short work weeks and peoples’ 
attentions being focused on the holidays, We have never 
felt it wise to do anything to overcome this drop in 
sales. Our production employees weleome the oppor- 
tunity for time off, which solves any payroll problem 

Other than this, we have a very even flow until the 
April period, whieh refleets the Easter business, Then 
from May through to early July we get the usual rush 
of winter clothes being put away for the season, such as 
topeoats, overcoats, snow suits, wool suits, and dreases, 
ete. Added to thm i a sizeable volume of wedding 
gowts and graduation clothes 


Real Effort Necessary 


Of course this even flow has not been achieved with- 
out some real effort on our part. It has always been the 
policy of Dates to strive to give the customer the best 
quality possible and to produce at a price that would 
net a fair profit. This means setting of prices that in- 
clude every cost item imeurred during @ year’s oper- 
ations with a fair profit added 

We have never tried running special sales at a re- 
duced price, so anything we say regarding such sales is 
only opinion. We feel it would be rather difficult to ex- 
plain to a customer why vou charged her $1.00 for an 
item for 11 months of the year and only $.75 for one 
month. That's 4 25 pereent reduction and most specials 
you read about run that much or more. We use a pro- 
duction incentive payment plan, and there is a def- 
inite cost attached to the processing of each article. We 
certainly don't make 25 percent profit, and how we could 
reduce costs even « small] part of that is bevend us 

We also feel that special prices raise other questions 
in the customer's minds, such as inferior cleaning, short- 
eute on finishing and other ideas which result in a feel- 
ing that «he is either being cheated on quality on the 
special sale, or that she bas paid a fancy price the bal- 
ance of the vear. We also realize that putting a special 
price on anything does not sell it. It takes advertising 
and sales calle to get the orders 

We decided that we would not disturb any prices, but 
in alack seasons run extra advertiwing and de a lot of 
directed selling. This includes carefully prepared sales 
meetings prior to the contest at which recent and future 
advertising is presented, together with the details of 
the contest, Each contest is carefully planned to give 
every routeman an equal chanee to win tus share of 
prises. A grand prize of real value, such as a television 
set, a home freeger, or some other ttem that will appeal 
to the family ino home washers! is awarded to top 
man in the entire contest. Second and third prizes are 
also given. Then, there are weekly prizes and daily 
prizes, We still have our morning-coffee meetings that 
were started 20 years ago and, during a contest, daily 
announcements on progress are made and daily prizes 
are awarded 


Production Workers in Contests 


On some contests we couple up production workers, 
two or three to each routeman, and give them prizes 
also. This means each routeman has his family and, at 
times, two or three production workers all prodding 
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“thy wife's brother, enother director. be traffic manager et ovr 
few drive-in .. . so0n os he Agures out which peddle is which.” 


him to go out and bring the orders in. Yes, the contests 
are interesting, and exciting, but best of all, they pro- 
duce results and eliminate most of the seasonable fluc- 
tuations that it is possible to overcome 

Cost is certainly an important item. We consider 
the advertising as part of our regular budget, planned 
a year in advance. For the past several years, we have 
spent an average of slightly less than two percent of 
sales or advertising. Contest costs are always figured 
to cost a maximum of five percent of the sales of the 
services being featured by the contest. Our average 
actual expenditure has been nearer four percent. Not 
much, is it, when compared to a 25 percent discount. 

There is another factor that is important on special 
sales, Most routemen work on commission. Reduce your 
prices, and you reduce their income. Not much induce- 
ment. Maintain your price, run a contest, and see your 
routemen go to work. They are the focal point, You may 
get away with a special price with them once or twice, 
but they ll soon figure it out, 

The following quote from our daily paper proves to 
me that it isn’t the price you offer, but the selling effort 
vou take that gets the results 


High-Priced Sugar Goes Like a Flash 


Wash., July 26-—-Max Rosenthal, grocer, isn’t sure 
just what he proved today, but 

He stacked sugar outside his store and put up a sign 
reading “Special five pounds sugar, 98 cents.” 

Lines formed, he said, and he sold about 800 pounds 
im four hours 

(jrocers across the street continued selling sugar at 
five pounds for 59 cents and had no rush 

“T just wanted to see the reaction,” grinned Rosenthal. 
“| wanted to prove that price doesn't mean a thing. If 
they want it they buy it.” 


There will always be seasonable peaks and valleys in 
drycleaning sales. Some can be eliminated, some mod- 
erated, and others will always persist. Well-planned, 
direeted selling offers the best and lowest cost solution 
to the problem, and at the same time eliminates any 
possible customer disturbance. @ 
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“We started out with two old model 
7A (1921) Holtman presses. Later 
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They find the Hoftman presses 
are faster and put out far better 


q \ work and are not as tiresome 
to operate.” 

Hottman Pressing Machine that | 
bought of you in the year of 1918, 

April. | am pressing now 8-10 
was received and still turns out a 
perfect job of pressing.” 
Kas M 
“Still in active service since 
March 1923 and still going great.” 


an hour on it. 1 would 
hate to part with that litle 


Piguc 
“This 6A (1927) press has been in 
continuous use from the day it 


“The SA (1916) is my personal 
favorite press ond is still in active 
service (and I can do real good 
pressing with it).” 


... and you will 
always have 


“This baby (a 1927 8A) still 
operates like a million dollars and 
it is used every day.” 


strong 
supporters” 


used it every single day since .. . 
it is good for another 25 years.” 


“A satisfied customer is a product's 
best advertisement” . . . here, 

then, are Hoffman customers to 

tell you, in their own words, 

about the everlasting greater value 
built into Hoffman pressing 
machines. These are actual extracts 
from letters furnished voluntarily 
by users of Hoffman presses entered 
in our recent “Oldest Press” 

Contest. Our thanks to these good 
friends for their unsolicited tributes 
to Hoffman presses. 
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vy. 

“I bought my MAO pressing 
machine and boiler from your firm 
im 1928 (or the first of 1929) and 
they both have been in use every 
day since. This machine and 
boiler are the only ones that | ever 
owned and | fee! like they are 
the only ones I'll ever need. They 
work good. The boiler inspector 
ecid the boiler ond press 

are in good shape and to go ahead 
and use them. Over 20 years in 
hard use with very little expense. 
What more could a man ask for?” 


“I have been in business for forty 
years and the first pressing 
machine | bought was a Hoffman. 
and row we are fully equipped 
with only Hoffman machines. The 
performance of these machines 
through the years has been 

lly a g We have 
seven of your machines and have 
had no trouble with them 
whatsoever. | am sure in the 
future I will buy Hoffman, and 
only Hott re 
if | can wear the ones out that 
I have.” 


“We have traced the owners back 
to 1923 and find that our press 
has been here in this same shop 
putting out work all the years since 
then. It has never left the shop 

or been over-hauled or rebuilt. 
During the war it worked 16 hours 
a day as this is a port town. 

Keep up the good work of meking 
such good hardworking presses 
and you will always have strong 


Traditional old-time standards of 
Hofiman workmanship are combined 
with modern features for economy 
and efficiency in today’s Model “X”, 
Today, check the liberal allowances 


and terms. 


TOPS IN VALUE & 


U.S. HOFFMAN MACHINERY COR 


108 FOURTH AVENUE, NEW YORE 3, 


N. ¥. 
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Switchboard op tasts effec. 
tiveness of advertising by reed- 
question to prospective cws- 
tomer. Chart ebove dest in back. 
Groved schedules weetiy specials 
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HOMEMAKING HINTS 


Household Tips on Radio Spot Commercials 


Strengthen Impact of Cleaning Promotion 


By JOHN J. DUNN 


ID you know that if you place a cracked dish in 

a pan of milk and boil it for 45 minutes, the 

erack will usually disappear? Or that if you put 
fresh lard on a new piece of tin-ware and then heat it 
in the oven, the treatment makes the tin-ware almost 
rustproe!? Or that a pineh of baking soda will prevent 
eurdling in boiling milk? If you didn’t know and you 
don’t care, it may be because you spend your time in a 
laundry and not in a kitchen, 

The Highland Laundry of Peekskill, New York, is 
eurrently sponsoring a series of radio spot announce- 
ments which employ homemaking hints to eateh the 
housewife's attention. The general framework of the 
program was planned by Svdney Schreider, president, 
and Arthur S. Warren, sales manager. Mr. Warren a 
one-time publicity man, filled in the details and under- 
took to write the copy for both the hints and advertis- 
Hig spots 

The sales manager gathers the tips from various 
books, magazines and newspapers. “If I picked up all 
the stuff from one book, that would be plagiarism,” Mr 
Warren pointed out, “but sinee I find the hints in a 
number of sources, that's research.” 

The type of presentation used by Highland is re- 
vealed by the following script of a typical broadcast. 


8:26 A.M. 
Change “Monev-Saver #1" each broadcast, See attached sheet. 
Money-Savers 2 & 3 repeat each broadcast 
Anneuneer: Well, here we are again with another minute of 
money-saving, time-saving hunts for housewives 


Ring bell once 
Announcer: Here's Time-Saver No. 1 Instead of wasting 
time shelling peas, wash them well and boil them m the peds. 
When the peas are cooked, the pods burst open and the peas 
drop to the bottom, Skim the pods off and you'll find that 
peas cooked this faster way ure sweeter and better-tasting. 


Ring bell twice 

Here's Money-Saver No. 2 For the next two 
you'll be wearing your toppers almost every day 
Highland Cleaners have a topper cleaning sale this week, In- 
stead of paying $1.25 each, all toppers brought to the High- 
land Cleaners, 411 Highland Avenue, Peekskill, will be dry- 
cleaned for only 69¢ apiece. You'll sve 56¢ on every topper 
and you'll get the kind of drycleaning you dream about! 
That's Highland Cleaners, 411 Highland Avenue, Peekskill 
There's parking space galore at the Highland store 


Announcer 
months 


Ring bell twice 
Now here's Money-Saver No. 3 Take your 
Ask them to explain their dollar 
Youll save 15 percent on 


Announcer 
laundry to Highland today 
saving bargain laundry service 
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SIMPLIFIED SPOTTING CHART 


Pink Background For Wet Spotting—Biack Background For Dry Spotting 


GROUP “A” 
FOOD, STARCH 
SUGAR, SWEETS 
PERSPIRATION 


11 parts MULSOLITE 
WATER MARKS part 
DISCHARGE ix in order » 
GLUE 


GROUP “B” 
COFFEE TANNIN FORMULA POWDERED STRIPPER 


TEA 
SOFT DRINKS 1 part MULSOLITE STREEPENE 


FRUIT JUICE . 
MEDICINE 1 part GEN'L. FORMULA #209 whites only 


GRASS 
DYE STAINS | 


GROUP OILY TYPE—WET OILY TYPE POWDERED STRIPPED. 
TANNIN FORMULA 
STREEPENE 


alternated with 
PROTEIN FORMULA 


(For whites only) 


GROUP “D” LIQUID ACIDIFIED TYPE TANNIN FORMULA POWDERED STRIPPER 


RUST 1 part MULSOLITE 
RUSTEZE pe STREEPENE 
(Mtrd, by Crescent Chemica! Co.) | part FORMULA #209 (Por whites only) 
(For weighted siths) 


GROUP “E” 
OILY TYPE—WET 


1 part PYRATEX 
1 port WATER 


BOTTOM STREAKS 
= 


GROUP 
COLLODION ONY TYPE—WET 


NAIL POLISH 


AIRPLANE DOPE 1 part PYRATEX 
SKIN 1 part WATER 


LIPSTICK 
SHOE POLISH 
© 1950 R. R. Street & Co., inc., 561 W. Monroe St., Chicago 6, Ill. No quotations—-No copying. 
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THE ONLY COMPLETE TEXTBOOK ON ALL PHASES OF HANDLING FURS! 
THE FUR BOOK TELLS YOU... 


HOW to clean every type of fur pelt... safely 

HOW ...and when... to rejuvenate worn or damaged furs 

HOW to perform simple repairs on all skins and garments 

HOW to remodel an old fur garment to the newest fashion 

HOW to make fur accessories and trimmings for fur coats 

HOW to estimate the cost of a repairing or remodeling job 
And every other subject relating to fur working and processing — including 
suggestions for building up a fur department ...common problems and 


how to solve them . . . identification and individual treatment of the most 
popular furs. 

All made amazingly easy to understand! Practical step-by-step instructions 
for all basic techniques and many typical sample jobs. illustrated with about 
200 detailed diagrams and photographs of skilled fur craftsmen at work. 


/ 
Ger all possible profit from. every fur garment in your ‘storage vault... 


by giving your customers a | complete fur service —in your own plant! 


The author has successfully trained over 2,000 working furriers ! 
THE FUR BOOK gives you the same practical course for learning these 
highly profitable skills. 
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hes a background of thirty years in the 
fur industry. 


Skilled craftsman-—learned the trade 
at the age of 12, has worked in 100 fur 
plants. 


Consultant—now conducts his own busi- 
ness as fur consultant, specializing in diffi- 
cult problerns. 


Teacher—-senior instructor ot Centra! 
High School of Needle Trades, New York 


City; instructor in charge of Fur Garment Manufacturing 
Division, American-Mitchell—Sol Vogel Designing School. 


Writer and lecturer—fur editor of THE NATIONAL 
CLEANER & DYER, author of hundreds of articles on fur 
techniques, popular speaker before drycleaning and fur 


industry groups. 


David G. Kaplan knows furs from every angle . . . knows 
the possibilities for fur profits . . . knows how to present 
the subject in a practical, understandable manner. 


The STARCHROOM LAUNDRY 
304 EAST 45th STREET 
NEW YORK 17, N. Y. 


Please send me my copy (postage ) THE Devid G. 
Kaplan. f not satisfied | will return the book in within 5 
days and receive full refund. 


PRICE 
ONLY 


$7.50 
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every tumdle you bring to the Highland store. Or phone 


Peekskill 7-300 and a driver will call 

The one-minute announcements are scheduled twice 
a day at 8:26 in the morning and 12:15 in the after- 
noon. A different household hint is used at each broad- 
cast, but the advertising copy retnains unchanged for 
an entire week. At the morning broadcast, the program 
conaista of the hint, a drycleaning ad and a laundry plag 
In the afternoon, the second time-saver is devoted to 
the diaper service while drycleaning is mentioned again 
in a short final announcement 

The plug for drycleaning at every broadcast reflects 
management's desire to promote this service. [t also fol- 
lows the sales manager's ideas on how radio can be used 
more effectively. A weekly price appeal on some off- 
season item is Highland's principal merchandising de- 
vice for selling cleaning, The radio spots always em- 
phasize the current week's special. The sales manager 
feels that radio ix a better medium for promoting a 
specific item, such as a sale, than it is for presenting 
general laundry or diaper institutional copy 

When the radio program was started early this fall, 
the plant scheduled newspaper space concurrently in an 
effort to compare the response to the two media, Aetu- 


Srascmeoom Launpsy 
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Under pre-marked tag system, all orders ore recorded on completion 


ally, the final results showed radio leading by six to 
one. This fact, as the sales manager pointed out, is of 
no significance except in this plant's own trading area, 
Tests in other cities might reveal completely different 
results. It is interesting, however, to note the manner 
in which the advertisements were keyed 

The tests were conducted through the plant's own 
switchboard. Whenever the telephone operator answered 
a call from a prospective customer, she opened with 4 
question which went somewhat as follows: “Did you 
hear about our sale on the radio or did you read it in the 
newspaper?” A running tally was kept of the responses. 
Now that the test has been concluded, the switchboard 
girl's question has been rephrased. Her present opening 
query is: “Did you hear about our weekly special on 
the radio?” If the customer's answer is “no,” the op- 
erator has an opportunity to make a sales pitch. 

Although the loeal radio station covers only about 
one-third of the laundry’s trading area, management 
at Highland reports a high customer response to the 
time-saver radio announcements. Moreover, did you 
know that you can prevent olive oil from becoming 
rancid by adding two medium sized lumps of sugar to 
each quart? ©@ 


SAFETY CONTEST KIT 


PACKAGED plan showing how to promote interest 
in safety through contests, with cash prizes paid by 
thy National Safety Council, is offered in the council's 
151) calendar contest kit 
The kit contains a complete instruction booklet, 
shoewing how to plants, 
monthly contest posters, streamers and contest bulle- 
tire for bulletin reproduction proofs and mats 
of limerick contest cartoons, sample entry blank forms 
for contests, “spot” announcements for publie address 
systems or house organs, and copy for letters and an- 
nouncenents 


conduct safety contests tn 


boards, 


Each monthly sheet of the ealendar has a human 
interest color painting and a limerick to be completed 
by contestants. The simple rules of the contest are 
printed on the back of the sheets. Practical suggestions 
for the safety in the home, at work or at play also are 
printed on the back of the sheets 

The National Safety Council offers cash prizes each 
month of $100, $50 and $25 and 30 prizes of $5 for the 
best. Last line of the current limerick 

The kit is free with orders for 200 or more calendars, 
or with smaller quantity orders if the order provides 
a calendar for each employee. @ 
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ises them what they want—and delivers what it promises! 


POPULAR PLANKS IN THE SPOTTING MANUAL PLATFORM INCLUDE: 

x Identification of stains und fabrics 

Equipment for the spotter 

Methods of removal 
x Instructions for removing 179 common spots and stains 

x Prespotting, wetcleaning, bleaching and sizing 
Spotting and refinishing veivets 

€ Spotting products and chemical definitions 


All in clear, simple language—and fully indexed for easy reference. 


LAUNDRY JOURNAL, 304 Eost 45th 51., 


Cl cweck (© MONEY ORDER 


my copy (postege paid) of the Spotting 
cleaning industry, Revised Edition. 


| 
dt 
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me | The Manual is the drycleaners’ choice because it prom- a 
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A complete storage vault 
conditioning unit with 


fumigation equipment. 


ip perteble. cor be moved 
throvgh standard size doors. Sim- 
pte electrix« and woter connections. 
The 4 ESSENTIALS in one compoct 


wnit, Retrigeretion, Dehumidifica- 

UA. approved, Write tor the com- 
plete sory. 


WALTER HAERTEL 


COMPANY 
9840 Ave 


than 


Instant MOISTURE 


/ 
When You Want It...Where You Want It 


taster water gua Famous 
for 20 More in wee than oll others com. 
bred Menge end doen Me tuebing 
for trigger pat squecte get mutant spray 

MODEL F—with 6 hore, 


feings out of way when released Long tasting, 
froutie tee Gives far more Anuhes per how 


| PROFITABLE 
ALTERATIONS” : 


In response to repeated demands—10 perti- 
nent articles taken from previous issues of § 
: the NATIONAL CLEANER & DYER have 2 
been prepared and reproduced in booklet 


form. 


These articles contain the necessary step-by- 
step information (with accompanying photo- 
graphs) to aid your repair department to | 
more “Profitable Alterations.” , 


Price only S0¢ 


NATIONAL CLEANER & DYER 


304 fast 45th St. New York 17, N. Y. 


October 15, 1050 
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STANDARDS FOR 
4 
RESERVISTS 

1E Defense Department has established standards 

for use in the consideration of requests for tempor- 
ary stays in the eall of the Reserve Forces to active 
duty. Three categories of employment have been estab- 
lished and the application of these categories to the 
Reservist will bear weight in the decision on the in- 
dividual’s status. The categories are: critica! occupa- 
tions; top managerial positions; and essential industries, 
An individual must fall within at least two of these 
categories in order to stand a chance of staying the call. 
For example, even though an individual is employed in 
& critical occupation, he must be so employed in an 
essential industry. 

The drycleaning industry has been designated an @- 
sential industry under the provisional! list prepared by 
the Commerce Department for use of the Defense De- 
partment. However, none of the specific drycleaning 
jobs fall within the list of eritieal occupations, which list 
is limited to activities vital to ordnance production. 
Accordingly, a cleaner’s best chance for securing defer- 
ment of an employee who is a member of the Reserves 
will rest upon whether the employee oecupies a top 
managerial position with the firm. These standards are 
not conclusive, but will be weighed by each branch of 
the service in their determination of whether the na- 
tional interests will be best served in staying the call. 

No request for deferment will be considered until the 
Reserve member has been called. Industry employers 
should poll their employees now on whether they are 
members of the Reserves. As to those who might be 
eligible for deferment, the employer should investigate 
whether adequate replacements are available as these 
facts will be important if the employees are called 

Requests for delays should be made by the employer 
or the employee to the following places, depending on 
the branch of the service with which the reservist 


is affiliated: 

Army—Requests for delays in call to active duty 
should be made through the unit commander or unit 
instructor to the Commanding General of the Army 
Area in which the individual resides 

Navy—~Requests for delay in call to active duty by 
Naval Reserve officers should be addressed to the Chief, 
Bureau of Naval Personnel. Non-aviators should send 
requests via their Naval District Commandant. Aviation 
officers should send their requests via the Chief of Naval 
Air Reserve Training, Naval Air Station, Glenview, 
Illinois 

Requests for deferment by enlisted personnel should 
be addressed to their Naval District Commandant by 
non-aviation personnel, and to the Chief of Naval Air 
Reserve Training, Naval Air Station, Glenview, Illinois, 
by enlisted aviation personnel, 

Marine Corps—-All requests for delay in call to active 
duty must come through the chain of command, start- 
ing with the local inspector instructor. 

Air Foree-—Requests for delays in call of Air Force 
reserves should be made to the Headquarters of the 
numbered Air Foree for the area in which the Reservist 
resides 

National Guard—Requests for delays in call of Army 
and Air Forees National Guardsmen should be made 
to the Adjutant General of the State concerned. 

It is important to keep in mind that these standards 
are applicable only to the Reserve forces. The Selective 
Service System, which administers the civilian draft, 
will establish its own policv. @ 
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Fast, dependable service and high standards of quality are two 
features that will help you add those occasional customers to your 
list of “regulars.” And you'll find that’s where Dow solvents enter 
the picture. 

Dow solvents will help you improve your high standards of 
quality. They will bring new life . . . new brightnoss to delicate 
fabrics. Whites are actually whiter and you can actually feel the 
difference in clothes that have been cleaned with Dow synthetic 
solvents. And thanks to their short cleaning cycle, you'll be able 
to give faster service, too. 


Buy Dowfume V, the powerful, new furmigant for use in garment 
storage vaults, Underwriters’ Laboratories, Inc., classify Dow- 
V as nonflammuble. 


THE DOW CHEMICAL COMPANY + MIDLAND, MICHIGAN 
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FINISHING ROOM TEMPERATURES 


By J. G. BERGER, MLE., Engineering Editor 


Consulting Engineer——N 


J. Laundry and Cleaning 


Inetitute. Engineering Conaultant—-National Inat, of 
Rug Cleaners. Member-——American Inetitute of Electri- 
cal Engineers. Member American Society of Mechani- 


cal Engineers, Member 


vonal Engineers, Member 
Political and somal 


National Socety of Profes- 


American Academy of 
Member—Smoke Preven- 


tion Asan, of America, Inc 


EW laundries concern themselves with the tem- 
peratures of their press bucks or their flatwork 
ironer chests. As long as the work comes out 
reasonably fast and looks well, they are satisfied with 
the existing situation 
As an example, one laundry with 125 psi, steam 
pressure at the boiler used a reducing valve to bring 
the pressure down to 100 p.s.i. as it entered the flatwork 
ironer, The chests showed the following approximate 
termperatures 


Chest ! 2 3 4 5 6 ? 8 


Some time ago a tumbler designed to produce 30 
pounds of dry towels was being loaded with only 25 
pounds of wet towels, The fittings, traps, steam lines, 
and insulation were earefully checked and corrected 
where necessary. As a result, it was found that the 
tumbler could be loaded with 45 pounds wet weight 
and more water could be removed per minute. Less 
loading periods were required and operating costs were 
cut, The following figures indicate the improvement in 
performance 


Tumbler Loed 


Tempereture «639200 «6321 «3220 «©6322 Wet Ory (minutes) per Minute 
The traps were not functioning too well, the steam 616 


not always dry and the speed had te be held at 55 f.p.m. 
to do a good job 

With permission from the maker the pressure was in- 
creased to 120 psi, at the ironer, The traps were 
checked, and correct and operative orifices were in- 
stalled. An effort was made to properly drip the steam 
lines, as the 120 p.si. steam required no reducing valve 
The following temperatures resulted: 


Chest 2 3 4 5 6 ? 
Temperature 325 325 327 «#6327 «6329 «6330 «6330 


The higher temperatures made it possible to speed the 
ironer up te 75 

Production increase obtainable under these eondi- 
tions, which are about average for the industry, meant 
better than 3344 percent more production 

This is only one of the improvements that can be 


made to increase flatwork troner efficiency 


Production Increased at Presses 


At presses it is usually not possible to secure ap- 
proval of a pressure but even here tempera- 
tures of 315° to 320° ean be raised by covering press 
parte such as the heads and bucks, covering the steam 
lines, cheeking traps, securing the right leg (distances 
from point where steam condenses to the trap), and 
dripping the main steam lines. This feature of steam 
was covered in the June, 1950, issue of SrarctHRoOoM 
(see drawing on page 72) 

These improvements might imcrease temperature to 
325° or 330° and result in faster production 


This type of checking should be done with all finish- 
ing room equipment. Higher efficiency is almost sure to 
result, and operating profit will increase. The alert 
and engineering minded laundryowner can do_ better 
for himself, his customers, and his employees if he will 
really look at his finishing room. @ 


“De you rectize it's only 293,783 more sheets ‘till Christmas?’ 
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In a Los Angeles plant as modern as its product, Wm. J. 
Markowitz manufactures “ Dresses of the Moment” under 
the respected label of "Jules California.” 

Turning out “Dresses of the Moment” in this snappy, 
competitive field calls for equipment that will. operate 
dependably every moment of every day;—and none is 
more vital than the equipment producing the steam for 
pressing, processing and space heating. As Wm. J. Marko- 
witz says in the accompanying letter, “any failure in this 
steam supply might result in interrupted schedules and 
costly plant shutdowns.” 

But there have been no such interruptions. Two 
modern Mund Boilers—each equipped with a modern 
McDonnell No. 150 Pump Control, Low Water Cut-Off 
and Low Water Alarm—are the reason. In the words of 
Mr. Markowitz “for over three and one-half years we 
have enjoyed one hundred percent dependable service 
from this equipment.” 

It actually costs you very little to have this complete 
freedom from interruption of steam supply—this com- 
plete freedom from worry about it. The McDonnell No. 
150 or 157, illustrated here, controls the boiler feed pump 
as it should be controlied—from the boiler water level. 
So controlled, the boiler water level is held within the 
close limits that assure highest steaming efficiency and a 
resulting fuel economy that rapidly pays for the control. 
Along with this goes the security of complete boiler water 
level control—plus the safety of a low water fuel cut-off 
and alarm feature. 

There is a McDonnell water level control for every type 
of boiler with every type of firing, operating at any steam 
pressure up to 150 Ibs. Ask for a recommendation cover- 
ing your particular conditions. 


Launpry JoceNnan 


Se 


Meare 


& 
Tums” 


te 
the "Pelee tn 


per bap, 

ine 

Plans 


Pours, 


Exterior of “Jules 

California” plant 

and interior of 

boiler room show- 

ing two Mund self. 

contained steam 
generators 

equipped with 

McDonnell No. 150 

pump control, low 

water fuel cutoff 

and low water alarm. The No, 150 
is shown opposite. It is also avail- 
able with integral water column, 
often the most convenient form for 
installing on «xisting bo:lers, Ask 
for details, 


MEDONNELL & MILLER, INC., 3500 North Spaulding Avenue, Chicago 18, Illinois 
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AIR POLLUTION CONTROL 


MEANS BOILER 


ROOM SAVINGS 


By J. GC. BERCER 


wmnelis have become so prevalent over large parts 
of the country that many of us tend to accept them 
as by-products of our industrial age. Lately, however, 
considerable attention has been focused upon these nui- 
sances because of the reeent tragedy at Donora, Pennsyl- 
Vania, «mog conditions in Los Angeles, persistent reports 
from health authorities on the adverse effects of smoke 
pollution, and other reports 
These nuisances are doubly unfortunate in that they 
waste some §$800,000,000 worth of fuel annually, waste 
which could have been prevented. The laundry industry, 
whose business is cleanliness, can prevent a great deal 
of ill will and save a great deal of money by making 
sure that the coal, fuel oil, or gas which it burns to make 
steam, is burned efficiently 


History of Air Pollution Control 

Air pollution, due to inefficient burning of coal, dates 
back to 1250 when sea coal was diseovered in England 
Queen Eleanor, wife of King Henry II], moved from 
Nottingham to Tutbury Castle to avoid what she called 
“unendurable emoke from sea coal.” It was called sea 
coal beeause it was mined near the waterfront, and to 
distinguish it from charcoal made from oak trees, which 
was the common fuel of that day 

The British Parliament passed a law prohibiting sea 
coal to be burned in England in the year 1273, but its 
use increased in spite of the law. 

When the smoke nuisance grew worse, King Edward 
I appointed a Commission of Oyer and Terminer to en- 
force anti-smoke laws in 1307. Instructions were “to in- 
quire of all such who burned sea coal in the city and 
parts adjoining; for first offense, to assess great fines 
and for second offense, to demolish their 


Sri fly ash, dust, mieron particles, vapors, and 


and ransomes ; 
furnaces.” 


Smoke Controls in the U. S. 

In this country, records show that St. Louis had an 
ordinance 100 years ago requiring building owners to 
extend chimneys above adjacent structures. In 1864 a 
eux was brought under this jaw, and the complainant 
was awarded $50.00, 4 considerable sum in those days 

The first smoke ordinance was passed in Chicago in 
1881. followed by laws in Cincinnati, Pittsburgh, St 
Louis, Cleveland, Detroit, and Sait Lake City, accord- 
ing to William G. Christy, former smoke abatement 
worker in St. Louis and now director of the Smoke Con- 
trol Bureau of New York City. In recent vears, Newark, 
Camden. N. J.: Hudson County, N. J.; Philadel- 
phia; Baltimore; Washimgton; Providence; and other 
cities have established departments to control smoke 

This vear the New Jersey Assembly and Senate passed 
Concurrent Resolution ¢16 to appoint a commission to 
investigate control of air pollution. Los Angeles County, 
California, has a successful department in operation to 
prevent air pollution; Allegheny County, Pennsylvania 
has new laws to prevent another Donera incident; 
and it probable that controls will be enforeed through- 
out the nation withm the next few years 


Any laundryowner whose steam costs are high, or 
whose chimney smokes at times, can have a study made 
of his boiler plant whieh may reveal that reductions in 
fuel cost can be readily accomplished. That money 
spent to bring them about may result in from five to 
25 percent return on the cost of the improvement. 


Test Findings 

Tests made while the boiler was smoking in a typical 
plant revealed the following: 

COy—8 percent; flue gas temperature 
efficiency —66 percent. 

A cleaning of the heat transfer surfaces of the boiler 
by removing scale on the water side and soot on the fire 
side, and some alterations in the combustion chamber 
brickwork, costing about $700, resulted in a definite 
improvement: 

CO,---12 percent; flue gas temperature—550° ; boiler 
efficiency—-78 percent. Thick smoke was replaced by a 
light haze. 


700°; boiler 


100 = 18 percent. 
With 600 tons of coal used per year at $10.00 per ton, 
an 18 percent saving meant dollar savings of $1,080.00 
per year, which paid for the brick, cleaning, and engi- 
neering charges out of first year’s savings. 

Of course, to continue with good efficiency means us- 
ing treatment for keeping down the scale on the water 
side, and steam lance, soot blower or chemical cleaning 
of the fire side of the boiler. This may use up a little 
of the savings, but a clean chimney means a cleaner 
laundry and a cleaner neighborhood, factors which have 
an advertising value that can’t be estimated readily in 
dollars. 

Sometimes a shortage of air due to lack of draft 
causes the trouble, If this condition is corrected with 
a larger chimney or a fotced draft fan at the stoker, oil 
burner, or under the grates where hand firing is used, 
better efficiency is bound to result. Less fuel will be 
burned, and smoke will disappear 


Trouble from Too Much Air 


We cannot close this discussion without mentioning 
that too much air in the coal, oi) or gas-fired boiler re- 
sults in low efficiency with no smoke or air pollution. 
It can be detected by a very low CQO,, like 5 percent, 
and by a relatively low flue gas temperature of around 
400°. To correct this, decrease the air to the point where 
there is a haze which matches a No. 1 Ringelmann 
chart, 13 pereent CO,, and 550° flue gas 

The efficiency before correcting the combustion air 
in this case would be about 70.5 percent. Correction 

- 
would increase efficiency to around 79.5%, or = = — 
‘ . 


‘ 78 
This made a saving of ~ 


< 100 = 12%, percent fuel saving 

lt, pays to look at the smoke stack as dollars may 
be escaping to the atmosphere. And soot from a laun- 
dry stack is very poor advertising. @ 
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What's the biggest profit-builder in the laundry business? 

There is only one considered answer to that question: 
zeo-soft water and lots of it! 

You say the biggest profit-builder is getting business? 
Of course it is, but how can you get the business without 
doing a superlative job .. . and how can you do a good job 
without zero-soft water and lots of it? 

Despite the complete recognition of this throughout the 
laundry field, a recent investigation shows: (1) that there are 
many laundries using water with as much as three grains 
water hardness that do not have water softeners (2) that 
there are laundries which use softened water only for washing 
—not rinsing (3) that there are surprisingly few laundries 
which have sufficient softened water for boiler-feed, hort 
water systems and cleaning. 

If your laundry falls into any of these classes, the Elgin 
“Double Check” Softener can make real profit for you. It 
will do this by giving you up to 44% more soft water from 
a given size softener—by giving you all the soft water you 
need without premium price. 

Yes, zero-soft water and plenty of it-—not just enough for 
washing, but enough for rinsing, boiler-feed and cleaning! 
It will pay its way in soap and soda savings, in speeded and 
better rinsing, in freedom from boiler cleanings, in increased 
boiler life, in reduced pipe maintenance cost, in easier clean- 
ing, in happier personnel, and in that big end-result: more 

steadier customers. 

Note the operation of the Figin “Double Check’ Sottener explained opposite. 


Write for Bulletin 609-20 pages of interesting facts about soft 
weter for leundries. 


ELGIN SOFTENER CORP. 


150 N. Grove Ave. 
Elgin, ll. 


SOFTENERS CHEMICAL TREATMENT © 


FILTeRs 


JoURNAL 


ORDINARY ELGIN 
DESIGN DESIGN 


SAME SIZE UNITS . . . SAME TYPE ZEOLITE 


Up to 44% more soft water 


The diagrams above show why the 

in “Double Check” Softener gives 
44% more soft water—from the same 
identical softener using the same iden- 
tical zeolite, The Elgin “Double Check” 
manifold system does the trick — pre- 
vents costly escape of zeolite; permits 
the use of far more zeolite, the mineral 
that does the softening. The Elgin 
method also permits a high back-wash 
rate that means better regeneration 
from less sale. 


Also adaptable to your present 
softener 


In hundreds of plants we have stepped 
up the delivery of soft water equip- 
ng existing softeners (any ) with 
Big igin “Double Check” Manifolds, Cost 
= ey here is how it figured out in 
case: manifolds, $130.00, added 

$71.00. Soft water generation 
was stepped up to that of a new 
$1200.00 softener. There's ari way 
to make a thousand dollars! Our district 


* engineer will be glad to explain this. 


BOILER WATER CONDITIONING 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 


U CAN’ T = 
SOFT 5 
| OU WA 
445 
TOUTE 
| 
| 
i 
j 
{ 
| 


Editor's Note: The following article is taken from a speech 
delivered at the recent annual convention of the Kentucky 
State Laundry and Cleaners Association. 
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WHERE IS THE 
LAUNDRY SALES BOOM? 


Here Are Six Good Reasons Why the AIL Does 
Not Anticipate A General Sales Increase Now 


r i VODAY'S laundry sales story is a complicated one. 
It is complicated because it is punctuated with 
“ifs.” If the war gets hotter. If controls are im- 
posed. If inflation continues. The questions are many 
and the possible answers are as varied as the number 
of people you ask 

Recently we have seen big buying runs on many of 
the items that were hard to get during World War I 
When will this boom hit the laundry industry? When 
will it begin to show up in inereased numbers of family 
bundles? When can we start turning away people be- 
cause our plants are crowded with more business than 
we can handle? 

There can be no doubt that a lot of your thinking 
must depend upon your own local situation. But for 
most of us, for the country as a whole, sales figures to- 
day are 4 percent behind last year. This 4 percent drop 
ia nothing new. [t's a continuation of a trend that started 
before Korea and is in effect even now 

And right new, all indications are that laundry sales 
are not immediately headed for any boom. Only in those 
areas where big war contracts have been awarded and 
large numbers of workers are crowding into a particular 
community will plants be rushed. Army camps are ex- 
panding, but for the most part these camps are already 
equipped with their own laundry machinefy, What kind 
of thinking lies behind this prediction of no immediate 
boom? From our reeent activities in World War II, we 
remember just the experience. Why aren't 
snles going to show up immediately, especially when 
other hard to get items of the last war are already 
feeling the rush? 

There are half a dozen reasons why. At 
basie reasons lead vou to this conclusion. 

EMPLOYMENT: Today we are in a period which 
the economists deseribe as full-employment, More peo- 
ple are working now than at any time in the history 
of our nation. Unemployment, as a practical matter, just 
doesn't exist. It is certainly net wise for us to antiel- 
pate a big increase of the newly rich such as we expe- 
rienced before, In 1041 there were a large number of 
unemployed persons moving into jobs created by war 


Opposite 


least six 
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By WILLIAM E. MERCER 


Manager, Department of Laundry Sale« 
American Institute of Laundering 


needs. But today war jobs will be filled by those now 
already in business. We would be foolish to count on the 
same big inerease in laundry prospects. Available work- 
ers are already employed, There are no new sources 
to draw from. 

WAGES: I think we are safe in assuming that family 
incomes will increase. Experience, however, has shown 
us definitely that although prices of labor tend to fol- 
low the prices of goods, there is a definite time lag be- 
fore the wage level advances to meet the price level. 
This time lag means less money will be available to buy 
laundry services—-less money in the immediate future— 
leas money to pay the laundryman right now 

COMMITMENTS: During June, July, and August 
an unprecedented buying wave on durable goods has 
tied up an immense amount of the family income. You 
have seen the big increase in sales of capital goods. 
Sales of such things as houses and automobiles that 
pledge a definite amount of the consumer dollar to meet 
installment contracts are sure to mean less cash for 
laundry service 

CAPACITY: How does the capacity of your own 
plant compare with what vou could handle five years 
ago’? Five years ago when Tojo and his boys turned in 
their war kimonos, laundry equipment again became 
available. There followed a general modernization of 
laundry plants throughout the country. Added equip- 
ment, combined with improved methods and techniques, 
has tremendously increased the capacity of our plants 
to take on additional business, But now that we are 
ready to handle this extra volume and have built up our 
fixed charges, we are met with a situation where busi- 
ness is falling off. Now, when we need this volume 
most, sales are still on the decline 

COMPETITION: Our industry hax always been an 
unusual one in the facet that our biggest competiters 
are our customers. If they don’t send it to us they do 
their own. Let's take a look at what has happened in 
home laundries. Whether or not the reported sales of 
16,000,000 new home washing machines since 1946 is an 
accurate figure, we have to face the fact that the boys 
have sold « lot of them. Homes are now better prepared 
to do their own washing than they have ever been before. 
A recent survey of the Joliet area showed that 89.9 per- 
cent, almost 90 percent, of the families in that area have 
an electric washing machine in their home. These auto- 
matic machines can do a lot of work. 

We have a new source of competition, too. How about 
the 8,500 or more self-service laundries that have sprung 
up throughout the country? In 1941, there were prac- 
tically none. If you haven't seen them in your town— 
wait a few months. Certainly these installations can 
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When You 


COMPARE 
FACTS 


Like These 


searchers te develop 
You're 


sete from costly premeture 
replacements. No mere 
rust-clogged systems 


You'll Put Your Money On 
There is a great deal more value ina return system when it is completely 
i engineered to do the job right. Consider, for inet how tremend- 


ously important is the boiler contro! that both, operates the electric feed 
* pump and doubles as the low water uafety cut-olf on your boiler. Should 
this automatic contro! fail just once, you are wide open for boiler failure b 0 i L E R R E T U R ¥ 
and plant shutdown, to say nothing of the hazard of boiler explosion. 
If the only advantage a Schaub System gave you was its supremely § Y § T £ oh $ 


; dependable Magnetrol boiler control, it would be hard to over-estimate 
its extra value. Why? Because only Magnetrol's tireless, friction -free 


| 


Pp gp ple — with no bellows to stiffen or rupture, no packing 
to bind, no hyper-sensitive electrical circuit — gives continuous safety. 
And boiler safety knows no price. 


But that's not all-—~with a Schaub System you also get exclusive 


maintenance-free Master- Bilt pumps and corrosion - proof Chromosoid 
lined receivers. When you buy a Schaub System, the least dillerence ‘yet when you spec 
Scheud 
is the difference in price. System 
55. Write 
fort now 


FRED H. SCHAUB ENGINEERING COMPANY, INC. 
| 2107 $. Marshall Boulevard . Chicago 23, Illinois 
| 
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Schoub Master-hilt Pump Permenentiy Lebriceted Bell Bearings 

needed. tastell « af the pene 

Scheud Mester -Bilt = 
| Stenpte 2-piece assembly is 

scoring. more 

Megastrel 
Boller Water Level Centre! — 
Combination contre! end 
te stiffen, ao pecking te 
i bind, we tricky electrode 
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SAVE TIME - - - Nicholson Steam Traps Require 


NO CHANGE 


of Valve 


or Seat 
© to 225 Lbs. 


Nithehen steam trap: 
save the time ond 
trouble of adjusting 


stantially speeds mai Operating 
on the lowest temperature differential, and with 2 to 6 
Times age ge capacity, Nichol else 
feature foster action. This is effecting striking sevings in 
fuel end heat-up time for many operators. Let us send you 
information on how Nicholson traps ore now enabling 
plants to heat up ireners, presees, etc., in 15 minutes. 5 
types for every application. Size 4 to 2”) press. to 225 
ths, BULLETIN 450. 


185 
W. H. NICHOLSON & CO. Po. 
Valves * Traps * Steam Speciaitios 


ERIE CITY 
HEATING 
BOILERS 


These low pressure 
all welded steel 
boilers are stocked 
in popular sizes. 
They are designed 
for 15 pounds steam 
or 30 pounds water 


VERTICAL 


pressure. Gases 
travel 3 lengths of FIRE TUBE 
the boiler and water BOILERS 


surrounds the fur- 
nace. Available in 
4 types to meet any 
tuel or firing meth 
od. Write for SB 29 


These full tube 
vertios! betlere are 


ERIE CITY IRON WORKS ~- ERIE, PA. 
1406 East Avenue 


Complete Steam Generators + Type C 

3-Deruam Beilers Type Vi 2-Drum 

Boilers + The Boiler with 

or without Water Walle + Welded 

and Vertical Boilers + Steel 

Meating Boilers + Pulverisere + Under- 
feed and Spreader Stohers 
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FOR POWER and 
PROCESS STEAM 


for 
stain with pope 


handle a lot of additional volume, too, before consum- 
ers are forced to beat a path to our coor 

TAXES: Today, when we look back at the personal 
income taxes that wege in effect before 1941, the amount 


seems trivial. [It is true that our present tax levels are 
slightly lower than the highest wartime rates, but Wash- 
ington has promised to take eare of that little difference 
in a hurry. We have every reason to expect higher taxes 
than we have ever seen before, Our customers and pros- 
peets are going to be pinched by these taxes. They are 
going to hav leas left over because these tax dollars 
eome out of the pay efivelope before the housewife sees 
it. There may not be much left for laundry service. 

In the light of these considerations—-no increase in 
employed people, wages not kveping pace with prices, 
increased plant capacity, more people tied to regular 
payments for capital goods, more launderettes and 
home washers to give us conipetition, and increased 
taxes—-can you be honest with yourself in believing 
laundry sales will sear immediately? In other words, 
these aren't predictions, these are things that we are 
living with right now and know to be facts. These are 
situations that we are going to have to live with for 
some time. It may be that there will be an armed peace 
for five or ten years. Can we afford to sit here waiting 
for the laundry business to come to us? If we do we 
make the same mistake as the woodpecker pecking on 
an iron fence. Our costs are rising right now and the 
one sohition, and I think you will realize that I am not 
kidding you when I say that it is the only solution, is to 
go out and seratch for this business. To do some real 
honest-to-goodness hard selling. @ 


WEST COAST CONFERENCE 


1E AIL School of Laundry Management will re- 
turn to the West Coast in December for a three- 
day management conference in San Francisco, 

The conference—-dates to be announced later—is part 
of AIL’s plan to bring these brass-tacks meetings on 
eurrent laundry problems to members in all parts of the 
eountry. During the past year, such meetings have been 
held in the East and Mid-West. The first post-war con- 
ference was held in Portland, Oregon, and some 120 
persons attencled the latest West Coast conference in 
Los Angeles in the Spring of 1949 

The San Francisco meeting will be patterned to fit 
the current economic situation, Six AIL staff members 
will lead the discussion. 

Some 2,360 laundry industry representatives have at- 
tended AIL courses and conferences of this type in 
recent years. 
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Rid your Boiler of 
SCALE « CORROSION AND 
FOAMING... THE EASY 
LOW-COST WAY...USE 
DOCTOR BOILER 


The scientific scale remover with 
“COLLOIDIZING ACTION" 


See your distributer or write 
DOCTOR BONER, INC., DALLAS, TEXAS 


NEW GENERAL MANAGER 
FOR ¢.R.1. 
D. 


D. WILLIAMSON, president of the Canadian Re- 
search Institute of Launderers and Cleaners and 
the executive committee 

has announced the ap- 

pointment of H. A. Me- 

Kelvey as general man- 

ager of the Institute. E. 

W. Finlayson, former 

general manager, re- 

signed to accep! an exec- 

utive position with a 

firm of laundry, dry- 

cleaning and textile con- 

sultants in Boston, Mass. 

Mr. McKelvey is no 

neweomer to the indus- 

try, having been inti- 

mately associated with it 

for the past 20 years. 

From 1930 to 1945 he 

A. McKELVEY 


Tue Strarcweroom 


was manager of a dry- | 


cleaning plant in his} 


home town of Hamilton. In 1945 he accepted a posi- 


tion as Ontario representative of a well known laundry | 


and drycleaning machinery house. C.R.I, members are 
fortunate to have a leader who is fully experienced in 
the running of a plant as well as being thoroughly versed 
in the requirements of the industry, The knowledge and 
experience Mr. McKelvey has gained as a plant oper- 
ator and through dealing with seores of other operators 
and their various problems, will be of distinet advantage 
to the members of C.RI. © 


MITCHELL VISITS OAK RIDGE 


ICHARD B, MITCHELL of the laboratory di- 

vision, AIL, department af production and engineer- 
ing, is one of a committee of members of the textile 
maintenance industries’ National Planning Committee 
invited to visit the Oak Ridge, Tennessee, Atomic 
Energy Commission plant last month. 

The invitation came from the Atomic Energy Com- 
mission, one of the governmental agencies with which 
the national committee has been working im connection 
with the current uncertainties in the military and eco- 
nomie situation. The visit was arranged as an effort 
to explore possibilities of further cooperation by the 


industry. @ 
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Latest catalog mailed 
promptly—send coupon 


ORR & SEMBOWER, INC. 


Established 1885 


Pleese letest catalog show! 


cutting adventeges, 
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10 500 HP 
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4 Available in pressures from 15 to aoe 

200 p.s.i1$ to $00 HP.—tor light 

oil, heavy oil, gas and combina BS 
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uts igh efficiency 
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& SEMBOWER, INC. 

890 Morgentown Rd., Reading, Pe. 
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LINEN SUPPLY FELLOWSHIP 


M' 1E STRUMINGER, president of the Linen Supply 
Association of Ameriea, announees that a research 
fellowship in laundering and textile chemistry has been 
eatablished by the Association at the Ellen H. Richards 
Institute of The Pennsylvania State College 

He states that “As a result of the factual material 
that will be developed under this fellowship in the 
seience of laundering, our Association members will be 
able to do their laundering more efficiently, at les» cost, 
ami with longer life for their linens 

“All of the research wock,” said Mr, Struminger, 
will be done under the direction of Dr. Pauline Beery 
Mack, direetor of the Ellen H, Richards Institute. Work- 
img on the fellowship are Dr. Robert W Higgins. al 
organic chemist, who wil] study synthetie detergents in 
relation to soil and stain removal in washing formulas 
of different lengths; Louis F. Laechauer ‘at one time 
a linen and laundry plant manager), who will have 
eharge of our test bundle service; Dr Joseph C Sher- 
rill, and Eileen Marian Casey who will collaborate with 
the others on the monthly bulletin 

“Each month a comprehensive bulletin on baste laun- 
dering problems will be issued to all members. Typical 
subjects to be covered melude hot and cold tempera- 
tures; shorter formulas and reduced number of form- 
ulax; «evnthetie detergents. The bulletine will be based 
on the fundamental research work being done 

“A special laboratory testing arrangement has been 
made with the Ellen H. Richards Institute for mem- 
bers’ use, which will enable them to find out how ef- 
fieentiy they remove soil from textiles and how launder- 
ing formulas are affecting the strength and whiteness 
retention of their linens. © 


NEW A.M.A. PUBLICATIONS 


HE American Management Association, 330 West 
42nd St.. New York City, has announced the publi- 
cation of several new handbooks and manuals. Included 
are: Handbook of Personne! Forms and Reeords; The 
Supervisor's Management Guide; The Management 
Leader's Manual; The Foreman’s basie Reading Kit; 
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Cireater Productivity through Labor-Management Co- 


operation; Manual of Employment Interviewing; and 
ow to Prepare and Maintain a Supervisors Policy 


Manual. @ 
O.M.L GRADUATES 


HE young men below make up the 1950 graduating 


elass of the Power Laundry Cooperative Course 
of the Ohio Mechanics Institute, Central Parkway and 


Walnut Street, Cincinnati, Ohio, having successfully 
completed the two-year course, They are: seated, 
Joseph I. Berlin, White Plains, N. Y.; Norman Leive, 
New York, N. Y.; Wilford Curtis, Blanchester, Ohio: 
standing, Ernest H. Martin, Jackson, Wyoming; Karl 
W. Sommer, Rochester, N. Y.; and Howard Miller, 
Dayton, Ohio 

This class exemplifies the demand for O. M. I. gradu- 
ates, all members going to work directly after gradu- 
ation. @ 


Correction 


The article, “Training the Riteway,” in the Septem- 
ber GUIDEBOOK issue referred to Mr. A. Krieger as 
sales manager of the Riteway Laundry and Drycleaning 
Company, Brooklyn, New York, and to Louis Maslish 
ax owner, In addition to his responsibilities as sales man- 
ager, Mr. Krieger is a partner inthe firm. 


LAUNDRY BUSIN ESS TRENDS | 


New York 


22-— 
29-— 


4 than last yeor July 22—- 6.0% less than last year July 22?-——0.5% more than last year 
s than last yeor July 29-—~ 9.9% less than last year 


July 29-—3.3% less than last yeor 


— 8.5% less than last year Aug. 5—- 7.6% less than last year Aug. 5—8.3% Tess than last year 


12—— 8.1% 
19-——10.5% | 
26-—— 0 
2—— 4.6% | 


s than last yeor 


ore than last year 


s than last year Aug. 12—- 8.2% less than last year Aug. 12~—1.3% more than last year 
Aug. 19—-~ 9.6% less than last year 
than last year Aug. 26-—— 1.3% less than last year Aug. 26—-6.0% 
on last year Sept. 2— 4.8% less than last yeor Sept. 2—6.1% 
Sept. 9-—same as las? yeor Sept. 9—7.4% 


Aug. 19-——-3.9% more than last year 


16—~12 0% leas than last yeor Sept. 16— 1.6% less than last year Sept. 16—8.0% more than last year 


Vew York MR. Weiser & Co., New York Carruthers & Co., Baston 


June — 2.0% less 
July — 1.0% more thon last year 
Avg. ~— 1.0% more than lost year 


than last yeor 


Wilson & Ca., Atlanta 
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STAINLESS STEEL 


Equipment! 


WRITE FOR YOUR COPY 
OF THIS NEW BOOKLET 
“ALLEGHENY 
METAL 
in the 
LAUNDRY 
INDUSTRY” 


24 fact-filled pages of in- 
formation and pictures 
for you on the advantages 
of stainless steel in laun- 


Tue 


LAUNDRY JOURNAL 


Here’s the trend in the Modern Washroom 


The big consideration in any equip- 
ment purchase is how to get the most 
for your money—and in the laundry 
field today, that means equipment 
made of Allegheny Metal, the pioneer 
stainless steel. 

In the very first place, stainless steel 
laundry equipment—like the washers 
illustrated above—bring you the great 
advantage of the latest and most 
modern design. They're trim, com- 
pact, and highly efficient . . . fine to 
operate, as well as fine-looking. 

And in the second place, no other 
metal is as perfectly suited to laundry 
requirements as stainless steel,, No 
other metal combines corrosion-re- 
sistance, great strength and hard-sur- 
faced, long-wearing qualities to the 
same degree. @ Buy stainless steel 
equipment—it pays! 


T. Ryerson & Son, 
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Pittsburgh, Pe. 
dry equipment—/ree on 
request. 
SEND FOR IT TODAY 
ADDRESS DEPT. 1.10 
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OPERATING COST PERCENTAGES FOR 1949 


HE ALL is now supplying members with an eflective 
weapon to aid in combating the wave of rising 

costs that shrinking the margin of profit on the laun- 
dry sales dollar’ Appearance of Special Report No. 187, 
‘Operating Cost Pereentages for 1049,” enables the 
laundryowner to study, in minute detail, his plant oper- 
ating coset« agaimet averages of other laundries on a na- 
tional, distriet and local scale 

A copy of the big report has been sent to all AIL 
members. Additional copies may be had on request. Be- 
cause it is believed that the report is needed throughout 
the industry, the Institute is making the report avail- 
able to non-members as well, at no charge. Requests 
for copies are handled by the AIL, membership service 
department at Joliet, [linois 

The report is the result of an intensive survey by the 
ALL Department of Accounting and Statistics. Infor- 
mation was compiled from a 20 pereent return of survey 
forma sent to all member laundries and to public aec- 
eountants throughout the nation 

A total of 677 plants participated, the greatest num- 
ber to take part in the 26-year history of the survey 
The report includes 167 separate profit and loss state- 
ments; 9,400 separate averages were computed; and 
8,312 tabulating machine ecards were punehed to produce 
the final figures 


Significant Trends 
Report highlights indicate these significant trends oe- 
eurred in the industry during 1949: 
Fixed costes were up from $281 million in 1948 to 
$296 million in 1949 
The average percentage of profit on sales again de- 


elned—from 6.07% im 1947, to 434% in 1948, to 
449% in 1949 
The operating profit in 1949 was 7% under 1948 and 


more than 26% under 1947 

The break-even point for the industry in 1949 was 
$827 million, against $832 millien in 1948 

Using the national sales volume of $946,952,000 as 
a base, the margin of safety continued to skid--13% 
in 1949 

The pereentage of unprofitable plants increased one- 
third over 1948. 

Collection and delivery costs, as a percentage of sales, 
are generally rising in the industry 

To analyze the report effectively, the department of 
accounting and statistics, recommends that the laundry- 
owner compare his plant against national and district 
averages, giving particular emphasis to local averages 
covering the same volume of average weekly sales as 
his own laundry. ©@ 


SELLING THE MASS MARKET 


wry EYS have proved again and again that price is 
7 one of the most common obstacles to laundry sales 
Te counteract this, in a year when sales are generally 
falling, the American Institute of Laundering has made 
available to members its 1950 sales promotion kit, 
“Selling the Mass Market.” The new kit contains a 
whole lmeup of tried and proved merchandising plans 
aimed at promoting semi-finished laundry services 

The AIL reasons that the “A” ineome group, which 
is only 10 percent of the country’s population, can af- 
ford to buy laundry service regardless of price. The 
and groups, which make up 90 percent 
of the market, are definitely price conscious. In order 
to tap this market, it is obvious that service must be 
offered at an appealing price, The AIL kit foeuses on 
promoting Inexpensive service 

The second most common objection to laundry service 
is the old “laundries are hard on clothes” bugaboo, The 
new kit suggests that quality be emphasized and pro- 


vides a means of doing this by means of a “guaranteed 
laundry service” promotion. 

The kit includes a plan book which tells how to make 
best use of the materials provided. Subjects covered 
are: how to plan; how to budget; what to advertise; 
how to make a schedule; newspaper mats; and a de- 
seription of AIL advertising material available 

The plan book emphasizes that advertising must be 
planned to bring results. How and when to use such 
median as newspaper, radio, direct mail, direct selling, 
and other promotion methods are outlined. A ““Plan-A- 
Guide” containing space for seheduling an entire sales 
promotion program in advance ts included in the kit. 

Sample material for five different campaign themes 
is provided: the typieal bundle, dry-fold, Cinderella, 
guaranteed, and cost Newspaper mats, matchbooks, 
truck posters, routemen’s sales contests, radio transcrip- 
tions, giant postcards, stickers, and folders are enclosed 
to help the laundryowner to do a real selling job. @ 


A.LL. COMMITTEES ANNOUNCED 


DW.) MeBRIEN, AIL president, has announced 
the following Institute committees for 1950-51. The 
committee, as previously 
McBrien, chairman; Bert 
Laundry, Brooklyn, N. Y.; William 
Cleaners-Launderers, Kansas City 
Mo.; David T. P. Nelson, Nelson-Huckins Laundry 
Company, Texarkana, Texas; and Martin B. Romeiser, 
Jewell Laundry Company, Chicago, I! 
(ther committees 
Washington activities committe: 


directors executive 
composed of Mr 


board of 
noted, is 
Cielta, Distriet 


Tacobs, Criterion 


Kline- 


(,eorge ‘ 


felter, Elite Laundry, Baltimore, Md.; chairman; 8. A 
Wix, Ideal Laundry, Atlanta, Ga. co-chairman: John 
Bennett, Pennsylvania Laundry Company, Philadel- 
phia, Pa.; Herbert B. Koth, Morey LaRue Laundry, 


Mr. Nelson; John B. Spence, Faultless 
Arthur C 


N. 
r 


¥ Company, Kansas City, Mo 


and 


Stevens, New England Laundry Company, Hartford, 
Conn 

Membership development committee-—John Ward, 
LaCrosse Laundry and Cleaning Company, LaCrosse, 
Wis., chairman; C. H. Dameron, Plaza Laundry, Kan- 
sas City, Mo.; William FE. Kenney, Sr, Davis Laundry 
and Cleaning Company, Cleveland, Ohio; Jack Lapides, 
Quality Laundry Company, Detroit, Mich.; Alfred J. 
Rawlinson, New System Laundry, Portland, Ore.; and 
Mr. Wix 

Sales, advertising and publicity committee——Martin 
B. Romeiser, Jewel Laundry Company, Chicago, HL; 
chairman; Albert Adelman, Adelman Laundry, Mil- 
waukee, Wis.; Arthur B. Christopher, Nelson Laundries, 
Ltd., Vaneouver, Canada; Herbert Koch, Reading, Pa.; 
and Harry J. Millard, White Line Laundry, Champaign, 
il @ 
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SOLVO- 
.MISER 


TUMBLES, DRIES 
and RECOVERS 


up to 96% of solvent left in 
garments 


INCREASES PRODUCTION 
double or better on production 


SIMPLE TO OPERATE 
EASY TO INSTALL 


4 
4 
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All Perry machines 
are fully guaranteed 


Write or Phone: 


HOYT MANUFACTURING CORP. 


Formerly named E. J. Perry Corporation 
FALL RIVER, MASS. 


Send me full information on the 


PERRY SOLVO-MISER. Interested in 


size checked. 


Model A Capacity 20 Ibs. dry weight $1095. 
Model B Capacity 30 Ibs. dry weight $1195. 
Model C Capacity 35 Ibs. dry weight $1295. 
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NEWS NOTES 
from the ALLIED 
TRADES 


Pennsalt’s 100th Anniversary 


One of the nation’s most prominent producers of 
laundry washroom chemicals celebrated ite 100th an- 
The 


STARCHROOM 


niversary on September 25 Pennsylvania Salt 


1\VWua 


BEITZEL J, STANLEY HALL 


GEORGE 


Manufacturing Company was founded in 1850 only a 
few months after the Contra Costa Laundry in Oak- 
land, California, began operation, Among the company’s 
first produets was caustic soda for “soap boilers.” 

Until the company started packaging lye in small 
boxes for home soup making, ite manufacturing and 
selling efforts had been met with little success. The 
new product, however, was an immediate success and 
put the infant company on its feet, Soon Pennsalt was 
selling quantities of chemicals for soap manufacturers, 
textile mulls, and other cleaning uses. Among these were 
caustic soda, soda ash, chloride of lime, or bleach, and 
salt 

Large-seale use of Pennsalt’s chemicals in commerrial 
laundnes began with the rapid growth of the laundry 
industry at the beginning of the present century, The 
company's new electrolytic cells were producing quan- 
tities of chlorine and the principal outlet for the gas at 
the time was in making bleaching powder for laundries, 
textile mills, and pulp mills. Although Pennsalt did not 
sell direet to laundries, quantities of its bleach were 
made for laundry suppliers who sold it under their 
own labels 

The company’s direct sales to laundries began in 1931 
when Pennsalt acquired a process for making a new 
high strength bleach, Perehloron, which had 70 percent 
available chlorine, George B. Beitgel, then sales man- 
ager and now Pennsalt president, was the first company 
representative to eal] on laundries. The second was 
J. Stanley Hall, Pennsalt's first laundry product sales- 
man and now head of its laundry and drycleaning 
department 

Pesca, an alkaline soap builder and detergent, was 
put on the market in 1935. Through an association 
with the Sterling Products Co. of Easton, Pa., such 
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products as Erustieator, Erusto sours, a line of blues, 
a drycleaning soap, a wet spotter, and a dry spotter 
were added to the Pennsalt line. Pennsalt and Sterling 
Products merged in 1939. The company has carried 
on extensive research on drycleaning chemicals since 
just before the last war. 

In ite 100th year, the company recently announced 
completion of a completely modern, continuous process 
plant to manufacture improved Erusto sour and similar 
products in connection with its new basic fluoride plant 
of Calvert City, Ky. © 


American Acquires Huebsch 


The American Laundry Machinery Company, Cincin- 
nati, Ohio, has aequired from the stockholders of the 
Huebsch Manufacturing Company, Milwaukee, Wis- 
consin, certain assets, together with the patents, good- 
will and business of the Huebsch Company, according: 
to announcement by President J. M. Garvey, of The 
American Company, following authorization of the 
purchase by the company’s board of directors 

The Huebsch Company becomes the Huebsch divi- 
sion of The American Laundry Machinery Company. 
Administrative and manufacturing functions of the 
Huebsch Division will be retained in Milwaukee, and 
Huebsch policies will remain unchanged. 


MONTE HUEBSCH 


JOSEPH HUEBSCH 


Monte Huebsch, Joseph Huebseh, Jr, and Frank 
Wright, executives of the Huebsch Company, will 
direct. the activities of the new division, The Huebsch 
jobber organization, which is set up on a nationwide 
basis will remain undisturbed. 

The extensive line of laundry, drycleaning and rug 
cleaning equipment manufactured by the American 
company at its present plants will not be altered as a 
result of this acquisition. 

The Huebseh Manufacturing Company was founded 
in 1908, in Milwaukee, Wise., by Mr. Joseph Huebsch, 
Sr., and his brother and rapidly grew to one of the 
outstanding companies serving the laundry and dry- 
cleaning industries. 

The present Huebsch line of equipment will be con- 
tinued and will be augmented by the addition of many 
new products, An expanded jobber merchandising pro- 
gram on a much wider scope will also be introduced. @ 


Firm Changes Name 


The E. J. Perry Corporation announced that as of 
September 1 the firm's name was changed to the Hoyt 
Mfg. Corp. H. R. Hoyt is president of the firm. © 

(Continued on page 76) 
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start with 


Callaway 


“Rockweave” 


Cotton Nets 


Look at these NET GAINS you get from CALLAWAY 
“LENO” (open mesh) and CALLAWAY “PLAIN” 
(close mesh) Corton Nets: 


Pin Winners—streamline, lightning fast 
pinning 
Wide opening —easier loading 


High Tensile — strength uniformly 
distributed 


Pliable— minimizes snagging 

Mendable— quick repairing 

Peak Wheel Drop 

Suction Scrubbing Action 

Free Passing of Insolubles 

No “Balling” of Articles 

No “Hour Glass” Separation of the net load 
No Distortion . . . No Stretching . . . 

No Dragging 


Products of pioneers in high quality net 
manufacturing 


for further net details. Also for cover 
cloth, duck, apron duck, double-faced 
felt, double-filled paddings and Calla- 
way’s asbestos assembly. 


San Francisco 
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Contact your Callaway representative Callaway Mills INC, 


Chicago 54 ° Boston 11 . Detroit 1 


30 Oris Se. 
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SALES SOLICITORS 
295 Fifth Avenue, New York 16, N. Y. 
Candler Building, Atlanta 3, Ga. 


San Francisco 3 . Los Angeles 14 
West Coat Representative: W. A. Ballinger & Co. 
1126 Santa Fe Avenue 1216 Sixth Ave. Sa. 
Los Angeles Seattle 


| is ae 

| LENO — Open mesh net—reintorced | 

@ PLAIN — Close mesh ~ reinforced 
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Trey Appoints 

According to a recent 
announcement, Freder- 
ick C. Besler has been 
appointed drycieaning 
machinery sales repre- 
sentative of the Troy 
Laundry Machinery Di- 
vision, American Ma- 
chine and Metals, Ine 

Mr. Besler has had 25 
years experience in the 
drycleaning industry. He 
will eall on drycleaning 
plants in the eastern ter- 
ritory, working out of 
Troy's divisional head- 
quarters at 233 Broad- 
PREDERICK way, New York, New 

York. © 


Permutit Acquires ton 
Exchangers 


The Permutit Company of New York announces that 
it has aequired from the American Cyanamid Company 
its ion exchange business and the trademark “Tonac.” 
These materials will be manufactured and distributed 
by Permutit'’s subsidiary, The American Zeolite Cor- 
poration. 


Wyandotte Training Course 
The six Wyandotte Chemicals sales and service su- 
pervisors shown below recently completed a four-week 
laundry training course to bring them up-to-date on 


the newest procedures for obtaining superior quality 
work at economical cost. Clockwise around the table 
are: Emory Mead, Philadelphia territory; Victor 
Warnusz, St. Loum; Richard Chapman, Kansas City; 
the faculty, W. Bo Appleby, manager, laundry and 
textile detergents, and Howard Hastedt, in charge of 
laundry activities for the teehnical service depart- 
ment: Karl Caldwell, Chicago: Robert MacKercher, 
Detroit, and Herbert Nielsen, Chicago 

During the course the men reviewed the recent 
scientific progress of the industry and the pioneering 
by Wyandotte Chemicals of the “one-shot” formula and 
the use of CMC in laundry detergents. Two weeks of 
practical field work in laundries picked for their prac- 
tical and technical excellence comprised half the train- 
ing course 

The six Wyandotte sales and service supervisors 
shown have worked in or operated laundries for more 
than 30 years and have served the laundry industry 
in a sales and service capacity for more than a quarter- 
century. @ 
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Trap with Built-in Strainer 


Armstrong Machine Works, Three Rivers, Mich., 
now offers another small inverted bucket steam trap 
with «a brass stramer 
built inte the body 

Known as the No. 881, 
this side-inlet, side-out- 
let trap is used for drain- 
ing smaller sized equip- 
ment producing relative- 
ly small amounts of con- 
densate such as steriliz- 
ers, laundry and dry- 
cleaning presses, unit 
heaters, soap tanks, 
steam headers, risers, 
ete 

Since such small traps 
have a small discharge 
orifices, good pructice recommends that, when dirt and 
scale conditions are bad, a strainer be installed ahead 
of the trap to avoid clogging. To meet this requirement, 
the Armstrong No, 880, which ix smaller than the No. 
881, was introduced with integral strainer over two 
years ago and found wide aeceptance. The new 881 
therefore, was a logical development for higher capacity 
and pressure requirements. The built-in strainer feature 
eliminates a separate strainer, extra fittings and in- 
stallation labor. In addition, these traps are said to cost 
less than a comparable standard trap plus a separate 
strainer. 


Hopkins Offers Soap Dispenser 

The Soap-O-Matic, a 
soap mixer and dispens- 
er that can be used with 
any soap or detergent, 
has been developed by 
the Hopkins Equipment 
Company, 22 Maple 
Avenue, Hatfield, Pa. 

The machine has been 
designed to save time 
and save soap, thereby 
saving money for the 
cleaning plant operator 
Advantages claimed for 
the new machine are 
push button, visible op- 
eration, premixing of 
soap with solvent, and 
exact measurement of 
soap and moisture for 
each load 

The mixture is sprayed 
into any one of the se- 
lected washers, assuring 
even distmbution and better cleaning 

The Soap-O-Matie occupies an area of 24 inches in 
diameter, and is said to be easily and cheaply installed. 
Further information is available in the company’s 
Bulletin SD-200. 


Spot Checker for Invisible 
Marking 
Self-powered operation and portability (less than 
two pounds) make the new Menlo Fluoretor a useful 
auxiliary tool in plants using invisible marking for laun- 
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TEN-22 


is STILL available 
to a FEW MORE laundries 


During the past two years, a radically new —_ tion on an enlarged scale that permits 


type of detergent+«TEN-22— has been put offering it to an additional group of com- 


through exhaustive tests by a select group —_—s mercial laundries. 


of commercial laundries and independent The results achieved with TEN-22 are 


research laboratories. revolutionary. Day after day, carefully 


Results of these tests have proved so re- — checked washing tests under normal con- 
markable, that TEN-22 is now in produc- 


ditions have proved these facts: 


TEN-2.2 climinates ONE OR MORE washing operations. 
TEN-22 eliminates ONE OR MORE rinsing operations. 
reduces iabor 
TEN-2.2. saves power consumption 


TEN-22 eliminates all water softener equipment and softening agents. 


TEN-22 reduces amount of detergent required. 


TEN-22 means extra time for more washes. 


By laboratory tests, TEN-22 produces 99% whiteness retention. 


All this adds up to actual savings of from 15 to 30 per 
cent. 


Recent customer report on full week of TEN-22 wash | 1035 West Lake Street 
tests: “TEN-22 reduced our washroom costs from 92¢ to | Chicage 7, Illinois 


44¢ per 100 Ibs. of clothes.” 1 Please send complete information on TEN-22 detergent, 
Get first hand facts on the savings TEN-22 can make including tests and data on five-way savings in laundering 


for you. Attach coupon to your letterhead and mail pet 
today. 
Add 
ROBERTS-MODABER CORP. 
1035 West Lake Street Chicago 7, Illinois 
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How a modern MONEL installation is 


SAVING ENOUGH TO PAY FOR ITSELF 
WITHIN 7 YEARS... tod tauniry, 


it happens every time! Install modern equipment, and 
your washroom picture becomes brighter from every 


angle. 

You have part of the proof right here — in these two 
pictures, They were taken at North End Laundry dur- 
ing 1947. And only months apart. 


But the pictures don't tell you the whole story. 

They show you, it’s true, how the old belt-driven wood 
washers and other outmoded equipment have been re- 
placed by modern motor-driven Hoffman “Silver Crest” 
Unloading Washers of MoneL". 

They show you, too, how much the look of the wash- 
room has been improved. 


What the pictures cannot tell you is that North End 
Laundry has reduced fuel bills $50 a month. That they 


New Bedford, Mass. 


are saving $95 a week in wages. That they are using less 
supplies. Spending less for maintenance. And that claim 
losses have been slashed more than 40%, from 154% to 
less than 1%. 


On the basis of the savings already made, North End's 
owner estimates that the modernized installation will 
have paid for itself in another 3 or 4 years! 


And here's something else. North End's equipment will 
serve dependably long after it has done that, With 
Monel, there's never the threat of frequent maintenance 
expense or costly repairs, never any worry about rust 
stains or corrosion damage. 


Monel is non-rusting and resists corrosion by soaps and 
detergents —by alkalis, starches, dilute bleaches and flu- 
oride sours. It is stronger and tougher than structural 
steel, Washer cylinders and extractor baskets stay smooth, 
don't develop pits and rough spots. 


When you're in the market for new equipment, remem- 
ber the advantages of Monel. Modernize ~ and let this 
sturdy Nickel Alloy belp you reduce laundering costs ... 
increase washroom output ...and improve the quality 
of your work, 


THE INTERNATIONAL NICKEL COMPANY, INC. 


67 Woll Street, New York 5, N.Y. 
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“Marshalling the forces of advertising to 
help solve national problems and to make 
democracy work better...” 


Do rou Know that the forces of advertis- 
ing are engaged today in one of the 
world’s greatest jobs of mass education 
... in the public interest? 

Do you know that these forces for good 
have been released through the vision 
and unselfish cooperation of American 
business — advertisers, advertising agen- 
cies, media owners and others? 

Hundreds of advertising agencies have 
volunteered their planning and creative 
time and facilities. Artists, cartoonists, 
photo-engravers, printers, typographers 
and others have contributed their services. 

Media owners have donated millions 
of dollars in space and time. National 
and local advertisers have sponsored and 
paid for many millions of public service 
advertising messages. 


As a result, the American people are 
being alerted as never before to the 
dangers which threaten from within and 
from without ... the dangers of ignor- 
ance about our American economic sys- 
tem, intolerance, tuberculosis, school and 
teacher shortages, etc. 

And, at the hub of this great public 
service effort is your organization . . . 
The Advertising Council. 


Advertisers and Media Owners... 
Your Help is Needed! 


Right now The: Advertising Council has 
14 programs in operation. The success 
of these programs depends on the public 
spirited and generous cooperation of ad- 
vertisers and media owners. Your help, 
in the form of space or time donations, 


will mean a lot to us. And remember... 
What helps America helps you! 


Yours for the Asking 


Write for a copy of Booklet 
No. 15, It will give you per- 
tinent information about The 
Advertising Council . . . how 
it started .. . what it ie... 
what it does . . .Or ask for 
material on specific cam- 
paigns. Addrese:—The Ad- 
vertising Council, 25 West 
‘Sth Street, New York 19, 
N.Y 


Published in the public interest 
by 
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A NON-PROFIT ORGANIZATION FORMED TO UTILIZE ADVERTISING IN THE PUBLIC GOOD 
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for little 


Cut out ONE RINSE 
For less than a thin dime! 


right--for 8¢ you can cut 

one rinse out of vour washing ev- 
cle, That means you save water for one 
rinse, save the fuel to heat the water, 
save enough time to do another wash 
per wheel per day. Multiply that by 
wheel and load -watch the savings 
mount! 


Use Oakite Composition No. 53. That's 
the anewer, Just add less than a dime’s 
worth of this potent Oakite water soft- 
ener, soap booster, free-rinsing deter- 


gent to vour last suds or first rinse. 


Gets more suds out of soap! Puts all the 
insoluble soap in washer and load to 
work no lazy soap loitering on wheel 
or in clothes to prolong your rinsing. 
Removes all the residues skipped by 
vour sours, Rinses completely —gray- 
causing soils can't settle. Leaves wash 
loads clean, Takes soap scum off wheel 
and agitators. And it works specially 
well in hard water areas. 


See for vourself— Wheel-wide teats glad- 
ly arranged, Write Oakite Products, Inc., 
22B Thames New York 6, N. Y. 


wouste 


OAKITE 


<* 


Technical Service Representatives in Principal Cities of U.S. & Canada 
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dry and cleaning process, according to the Menlo 
Research Laboratory, P. ©. Box 522 BS, Menlo Park, 
Cal. Where pieces are normally sorted under a fixed 


installation of ultraviolet or black light, this flexible 
unit can be used to identify or find individual items 
at any point in the plant, regardless of light levels and 
independent of power outlets. 

(Operating from a pair of standard Size D flashlight 
batteries, the Fluoretor includes its own dark chamber, 
the open end of which ean be held against any surface 
to illuminate it with ultraviolet. The area is observed 
through an integral three-power focussing lens and eye- 
piece assembly, Operation on either 2,537 or 3,660 Ang- 
strom w avelength ean be selected to coordinate with 
the particular marking materials utilized 

Speed and convenience of use are furthered by the 
construction whieh includes a swivel joint between the 
power-supply handle and the generator-filter assembly, 
The instrument ean be converted for either right- or 
left-handed use and set to the angle most convenient 
for viewing. 


Maxwell Made Unipress 
President 


\t a recent meeting of the board of directors of the 
Unipress Company, T. W. Bennett was elected chair- 
man of the board; I. C. 
Maxwell, president and 
general manager: Walter 
H. Krussow, vice-presi- 
dent and treasurer; A. J. 
Kwakkernaat, vice- 
president in charge of 
production; and Roy H. 
Varney, secretary 
Formerly partner of 
the M & R Machinery 
Corporation, exclusive 
New England Unipress 
distributor, Maxwell first 
joined the Unipress 
Company in 1941 as 
vice-president in charge 
of sales, He is also presi- 
MARWELL dent of the Midland 
Laundry Equipment 
Company, a subsidiary of Unipress, which operates in 
North and South Dakota, Minnesota, Wisconsin and 
lows 
Mr. Maxwell announced that Unipress is expanding 
its line by the addition of several new presses and as- 
sociated laundry machines. Included are a one-lay 
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sleewer with many new features, an automatic shirt 


folding machine, an improved open end washer, a com- 
plete line of conventional washers, and a complete line 


of dryeleaning presses. @ 


Track Wins Phote Contest 


This photograph, entered by the Wichita Towel and 
Linen Supply Service, of Wichita, Kansas, was judged 


the most attractive one of any delivery vehicle entered 
in the photo display at the 1950 convention of the Linen 
Supply Association of Arnerica held recently in Chicago 
The delivery vehicle is one of the new Dodge Route-Van 
delivery trucks. Its 348 cubic feet of cargo space 
eliminates the necessity of carrying bundles on the roof 
exposed to dust and rain. The exterior of the delivery 
truck is painted light cream and it is lettered in red 
and blue. @ 


doryseh Awarded Degree 


Dr. David Jorysch, a member of the research staff of 
H. Kohnstamm & Co., Inc., recently returned from 
Vienna where he re- 
ceived a Doctor of Sei- 
ence degree from the Vi- 
enna Polytechnical In- 
stitute 

The subject matter of 
Dr. Jorysch’s thesis was 
an original study of the 
film strength of all basie 
groups of surface active 
materials as determined 
by and interpreted from 
viscosity measurements, 
Dr. Jorysch carried out 
this work in New York 
using special precision 
instruments which had 
to be imported from Eu- 
rope. He was advised in 


DR. DAVID JORYSCH 


his work by Professor | 


A. Chwala, an eminent authority in this field. 

Dr. Jorysch has been employed by H. Kohnstamm 
& Co., Inc., for the past 23 years, and is in charge of 
his specialized field. While in Europe, Dr. Jorysch vis- 
ited several plants and studied technical aspects of the 
European chemical industry. © 


Air Compressor Bulletin 
Ingersoll-Rand offers a new bulletin describing their 
“T” series stationary air compressors. The “T” series 
consists of two lines, one designed for norma) industrial 
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Ask your jobber about us three: 
TarGo, InkGo, and ColorGo 

We not only eliminate all traces of marking ink, even though it be washed 

and ironed in the fabric, but we also remove all traces of many hard set 

stains. 

You'll be amazed at our efficiency. 

My name is TarGo, and | am a dependable spotting agent that laundrymen 

and drycleaners everywhere rely upon. 

My teammate is called InkGo, who is a liquid oxidizing agent for remov- 

ing oxidizable dyes, inks, fruit stains, ete. 

And last but not least there is ColorGo, who comes in powdered form and 

helps InkGe bleach pure silk, rayons, and removes many stains. 

Se you see... just call on us (TarGo, InkGo and ColorGo) and watch those 


pressures of 100-125 pounds; the other rated at 200 
pounds for continuous serviee, and up to 250 pounds 
on intermittent pump-up service. Both lines are avail- 
able as tank-mounted, baseplate-mounted or bare units, 
with electric motor or gasoline engine drive. The units 
ary air cooled by means of fan blades integrally cast 
on the flywheel 

Standard equipment includes a centrifugal unloader, 
intake filter and muffler, and automatic start-and-stop 
eoatrol on tank-mounted and baseplate-mounted units. 
Ccmstant-speed and dual-control are optional equip- 
ment 

For additional information write Ingersoll-Rand, 11 
Broadway, New York 4, New York or any of its branch 
offices, and request Form 1048. © 


Orr & Sembower Promotions 


F. H. Klein, president of Orr & Sembower, Inc., 
manufacturers of steam generators in Reading, Pa., 
has announced two promotions: J. Frederick Keeler, 
sales manager, has been named vice-president in charge 
of sales and service, and George H. Garraway, director 
of engineering, has been elected vice-president in charge 
of engmeering and production 

After graduating as a mechanical engineer from 
Stevens Institute of Technology, Hoboken, N. J., Garra- 
way did a vear's postgraduate work. He has had wide 
experience in his field, and before coming to Orr & Sem- 
bower in 1947, was a rocket propulsion executive en- 
gimeer for an aireraft manufacturer 

Mr. Keeler, who is a member of the Yale Engineering 
Society and the American Society of Mechanical En- 
gineering, received his BS. degree in mechanical en- 
gineering from Sheffield Scientifie School, Yale Univer- 


troublesome stains just disappear! 


PASSAIC AVE., 


KEARNY, 


sity, Before coming to Orr & Sembower in 1948, he 
was associated for a long period of time with a 
prominent steel company, @ 


New Milner Washer 


The new Milnor All Stainless Stee! Open-End Washer 
has been introduced by Pellerin Milnor Corporation, 
New Orleans, La. The 
diameter of the cylinder 
has been increased to 30 
inches so that, the an- 
nouncerment states, the 
25 and 50 pounds dry 
weight capacities of the 
firm’s large and small 
washers no longer crowd 
the machines 

Other features pointed 
out by the manufacturer 
include a continuous one- 
piece perforated cylinder 
with formed-in ribs lock- 
ed into formed cylinder 
ends, and with dimpled 
perforations, Another im- 
provement is a new tri- 
ple reduction drive 
which, it is claimed, elim- 
inates power loss and 


lengthens belt hfe 

The stainless-steel beveled front panel, designed to 
brace the entire shell periphery and to limit diaphragm 
action, is easily removed. A large dial thermometer 
and quick-opening, lift-type dump valve are standard 
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equipment. Service connections, water inlet and water 
outlet, steam, thermometer bulb continuous rinsing 
outlet are al) stainless-steel fittings. 

The equipment is available with air- or water-ac- 
tuated automatic dump valve and with fully automatic 
inlet and dump valve controls; It is available for 
single phase, 110 or 220 volts and 220 or 440 volt, three- 
phase electrical specifications. It is also available in 
two-speed models and for operation on all semi- 
standard electrical specifications including direct cur- 


rent. 


Carman Honors Veterans 
A. G. (Al) Mittlacher, chairman of the board of di- 
rectors and treasurer of Carman & Co., Inc., and sub- 
sidiaries, was recently honored at a meeting of the 
executive staff and New York branch personnel on the 
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products sales representative for the Oregon, Washing- 
ton, Idaho and Wyoming territory. Lindstrom, who has 
been associated with his futher in the laundry business 
at Morris, will make his headquarters at Portland, 


Oregon. 


Thermometer Literature 


The new 1950 descriptive folder on Auto-Lite indicat- 
ing and recording thermornvters is now available, L. B. 
Murphy, sales manager of the instrument and gauge 
(division, has announced, The folder contains deserip- 
tions and specifications for five different types of ther- 
mometers as well as for bulbs and fittings 

Included are recording thermometers, both stationary 
and portable types with 24-hour and seven-day cloc 
movements; dial indicating thermometers with solid 
liquid filled and vapor tension actuated movements suit- 
able for refrigeration, food and candy manufacture, and 


oceasion of his 40th anniversary 
with the company. In presenting 
an inseribed wristwateh to Mitt- 
lacher, S. E. Moore, president of 
Carman, spoke of the chairman’s 
rise from a clerical position to 
president of the company and his 
many years of faithful service and 
constructive leadership. 

Vice-president Emil A. Moll was 
also honored for his 35 years of 
service on Carman's executive sales 
staff. One of the founders of the 
original Carman corporation, Mr 
Moll participated in the formation 
of the present organization and has 
been active in a senior sales ca- 
pacity during his entire association 
with the firm. Mr, Mittlacher pre- 
sented a radio-clock and an in- 
scribed portable bar to Mr. Moll. 

George H. Schenkel, sales repre- 
sentative of the New York branch, 
was commended on his twentieth 
anniversary, and presented by Mr 
Moll with a 20-year service em- 
blem and testimonial letter of ap- 
preciation. @ 


Staley Names 
Representatives 


Two representatives with exten- 
sive backgrounds in the laundry 
field have been added to the spe- 
_ cial products sales staff of the A. E 
Staley Manufacturing Company, 
corn and soybean processor, ar- 
cording to George H. Walker, 
manager of the special products de- 
partment. The Staley company 
manufactures a complete line of 
laundry starches. 

Harry W. Leff, 3235 83rd St., 
Jackson Heights, N. Y., has been 
appointed special products super- 
visor in New York City. Formerly 
with the Aurora Manufacturing 
Co., Leff has been in the laundry 
supply sales business for a number 
of years. 

Curtis C. Lindstrom, Morris, 
Minn., has been named special 


FOR BETTER EARNINGS 
ALL THROUGEK YOUR PLANT! 


Bigger profits can be yours when you 
use Super equis _M © 
pense is practically eliminated through 
sturdy construction. Super 
design, with its convenient 
location of controls, elim- 
inates costly waste mution 
and speeds up production 
The Super price is right 
to give you a low ratio of 
investment to earnings for 
each machine. 
In Super's complete line of 
ry equipment there is 
a type and model to fix 
your needs. Before you in- 
vest — investigate Super's 
conventional washers, 
unloading washers, ex- Super 
tractors, laundry presses, Extractors 
ironers and folders . . . 
equipment built to rigid 
government specifications. 


There are Super jobbers in 
all priccipal cities. Write, 
wire or phone for full 
information now! 


k 


Super Automatic 
Folders 


Super Chest-type 
Flatwork ironers 


SUPER LAUNDRY MACHINERY CO. 


A DIVISION OF ST. JOE MACHINES —"Since 1877” 
ST. JOSEPH, MICHIGAN 
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Landau continues to 

set the pace with the most 
modern laundry equipment! 
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CAPITALIZE ON THESE NEW TIME. 
AND LABOR SAVERS. » 


@ THE NEW 50” UN- 

LOADING EXTRACTOR 

High speed operation of 

this new extractor 
"makes ita great time 
“saver. 


50° and 60" 
EXTRACTORS 
Stainless steel, or Monel 
basket and shell. Rugged, sim- 
ple construction. Fully automatic. 
| 


THE NEW MONEL WASHER 
Available in 30”, 36, 42", 44”, 48, 54” 
lengths. Simple, trouble-free operation; fast, 


economical washing. 


WE HAVE REBUILTS, TOO! 
7 Ask us about them | 


CUMMINGS-LANDAU LAUNDRY MACHINERY CO., INC. 
305-17 Ten Eyck Street, Brooklyn 6, New York — Columbia, Pa. 


other industrial uses; and several types of indicating 
thermometers for food freezer and similar units 

Copies of the folder can be obtained from The Elee- 
trie Auto-Lite Company, instrument and gauge di- 
vision, Toledo @ 


Hoffman Appoints Barkley 


The U. 8. Hoffman Machinery Corp., New York, 
N. Y., has assigned B. B. Barkley as sales representative 
in the Florida territory. 
With headquarters tn 
Miami, Mr. Barkley will 
serve drycleaning, |aun- 
dry and clothing estab- 
lishments throughout 
Florida, Talla- 
hassee 

\ native of Selma 
Ala., where his family 
conducts a drycleaning 
business, Mr. Barkley 
has well-rounded experi- 
ence for helping plant- 
owners, the Hoffrnan an- 
nouncement states. He is 
a graduate of a 1946 
NICD course, which he 
took after four vears 
with the Air Corps 

In 1947, Mr. Barkley joined Hoffman as service 
man at the Birmingham branch office. He was later 
parts and office manager at Memphis and during the 
past 15 months was parts and service manager for the 
Cincinnati branch, 


east. of 


8 BARKLEY 


Cowles Adopts New Package 


The Cowles Chemical Company, Cleveland, Ohio 
is now using the new Leverpak fiber drum for packing 
Eseolite, Desoil, Olives- 
co, Eseo Savon and Soil- 
sorb. Drums have re- 
placed the wooden bar- 
formerly used in 

packing the Cowles line 
of laundry products 
A marked reduction in 
damage sustained in 
transit, will result from use of the new, stronger pack- 
ages These drums have full open heads which allow 
easy dispensing of the contents in the washroom. Re- 
placeable covers with a simple-to-use lever type locking 
band make it easy for the washman to seal off the eon- 
tents against moisture and contamination. Lightness 
and easier handling are other advantages claimed for 
the new containers. © 
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Metro Survey 

Multi-stop trucks are playing an increasingly im- 
portant part in the nation’s distribution system, accord- 
ing to W. C. Schumacher, general manager of the motor 
truck division of International Harvester Company. 

The growing use of these vehicles, particularly in the 
laundry and cleaning and dyeing field, Schumacher 
pointed out, is reflected in a survey of International 
trueks with Metro bodies in use in the New York City 
area 

“The survey shows that International multi-step 
trucks are used by 260 New York area organizations 
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in about 40 types of vocations,” Schumacher said 

“These groups operate 5,508 Internationa] trucks with 
Metro bodies, or more Internationals than any other 
make of multi-stop truck.” 

The most popular uses of International multi-stop 
trucks. together with the number in operation in each 
vocation in the New York City area, were listed by 
Schumacher as follows: bakery, 1,893; laundry, 1,450; 
delivery service, 600; cleaners and dyers, 351; linen 
supply, 253; truck leasing, 219; coat and apron supply, 
151; milk and dairy products, 111; groceries, 91; and 
government, 72 

Since the war, however, the International multi-stop 
trucks with Metro bodies have come to be used in more 
than 60 delivery and transportation fields. 

International produces about 40 percent of the in- 
dustry's output ’of multi-stop trucks and recently has 
increased production. ©@ 


Atlas and Darco Merge 


The Dareo Corporation, formerly a subsidiary of the 
Atlas Powder Company, became the Dareo department 
of that company in & merger effective July 31, 1950. 
Product, personnel and distribution will continue to 
operate. Dareo plant expansion at Marshall, Texas, is 
being pushed to the earliest possible completion. 

Darco activated carbons were first produced over a 
quarter of a century ago. The company has continuously 
served a wide variety of industries. Dareo carbons are 
used for sugar refining and for the purification of chemi- 
cal products such as drycleaning solutions, drugs and 
pharmaceuticals, vegetable oils and fats, water supplies, 
and textile chemicals, @ 
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Schauk Names Distributor 


The Fred H, Schaub Engineering Company, 2110 
South Marshal! Boulevard, Chieago 23, Dlinois, an- 
nounces the appointment 
4 of Lankton Industries of 
St. Louis, 7908 Bon- 
horame Avenue, Clayton 
5, St. Louis, Missouri, as 
exclusive representative 
in eastern Missouri and 
southern Ilinoia, Mr. E. 
Paul Harder, head of the 
firm, has had 18 years 
experience in the design 
and application of steam 
specialties, return sys- 
toms, purnps and boilers, 
and is well versed in the 
application of domestic, 
commercial and indusa- 
trial steam specialties. 
Mr. Harder has been 
a member of the Ameri- 
ean Society of Heating and Ventilating Engineers, and 
is presently a member of the St. Louis Engineers’ Club 
He and his office staff are well equipped to handle any 
steam engineering problems among the plants in this 
territory, according to E. 8. Nelson, sales director. © 
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Stadham Adds Distributor 


The Staslham Company of Philadelphia announces 


’ the additiga of another distributor. The Superior Prod- 


For 8 seconds can you afford to antagonize a 


customer by not replacing that missing button? 


HAND OPERATED —-- FULLY AUTOMATIC 
REASONABLY PRICED 


Would you like to try this machine? 
Write for details. 
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THE ANSWER TO SP 


TIME SAVERS’ NEW 


FOLDING 
DEVICE 


MODEL 


$27.50 


© SIMPLIFIES SPORT 
FOLDING 

GIVES UNIFORM FOLD AT 
SPEED 

*®SAVES PACKAGING COSTS... 
weing ordinary 19° shirt bands 
ond shirt board! 

$1000 WORTH OF VALUE..peys 
for iteelt in 4 weeks! 


TIME SAVERS 


83-99 Woinut St 


ORT SHIRT PACK AGING! 


the tor 
‘$27.50 


(Prices 7.0.8. Menteloir, N. J) 


Order Your “Sportster” Tedey 
Through Your Distributer! 


* Montclarr 


You've Hit the 


BULL'S EYE! 


FEED 
RIBBONS 


RED ARROW Ribbon 


Tepe A Red Arrow 
shows the a 
fer retetion 
“with the splice,” 
longer lite. 


Manufactured By: 


SOUTHERN MILLS, INC. 


NEW YORA N.Y, 


ANGELES 7, CAL. 
5765 S. Broadwer 
Peene Adame 


CHICAGO M, FLL 
Mart 
Phome Reehmes 0260 Phome Deleware 7.4188 


DALLAS 1. TEXAS 
Room 823 Seened Uew 
Sante Pe Bidy 
Phome Riverside 6641 


Phene WAleur 
ATLANTA, GEORGIA 


DETROIT MICH. 
West Port 
Suite S15 
Pheme Woodward 1.0675 
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uets Co.. 148 Pear! St., Somerville. Mass, has been 
appointed as an additional New England distributor 
for the Hexagon line of press pads and covers. The 
Hughes Co., Boston, also distributes Stadham’'s Hexa- 
gon line in New England. 

The new distributor will stock the entire line for im- 
mediate delivery. 


L. B. Smith, Inc... Acquires 
Washer 


L. B. Smith, Inc., Camp Hill, Pa., have entered the 
laundry machinery field by the purchase of the Robot 
seit-contained fully auto- 
matic washer. The Robot 
washer will be the first 
item of manufacture in 
this new venture. Addi- 
tional washroom and al- 
lied equipment for the 
laundry industry will be 
included in a_ proposed 
complete line of laundry 
machinery. The Robot 
laundry Machinery Cor- 
poration of California 
originally designed the 
Robot fully automatic 
washer in 1939. 

The new owners have 
set up a sales and service 
organization to be known 
as Robot Laundry Ma- 
chinery Sales, division of 
The Wolf Company, with general offices in Chambers- 
burg, Pa. The Wolf Company is wholly owned by L. B. 
Smith, Ine. Marketing will be handled through distribu- 
tors with sales and service offices located in principal 
cities, excepting a few direct sales and service offices. 

J. W. Shields, vice-president and general manager, 
has just announced the appointment of FE. R. Leis as 
marketing manager. Mr. Lets, director of sales for Robot 
since December, 1940, is well known in the laundry 
industry. 


Lets 


Raynes Assi 
Ter 


ned Detroit 
tory 


Larry Raynes has been 
appointed by R, R. 
Street & Co. as 
their field technician in 
the Detroit and south- 
eastern Michigan terri- 
tory. 

Most of his practical 
experience has been gain- 
ed in Detroit plants. 
After serving an appren- 
ticeship as both iry- 
cleaner and spotter, 
Raynes received instrue- 
tion at the National In- 
stitute of Cleaning & 
Dyeing, and then later 
returned to Detroit to 
serve as superintendent 
in several of Detroit's largest and most progressive 
plants 

Raynes entered Street's employ on June 


LARRY RAYNES 


1.1950. @ 
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New Softener Balletin 


A new bulletin, V-11, has just been prepared by 
Hungerford & Terry, Inc., of Clayton, oa Jersey, 
illustrating and describing its various types of fully 
automatic and semi-automatically operated Inversand 
zeolite water softeners. This bulletin features the com- 
pany’s new poppet type multiport valve which is built 
in many sizes and for both sodium eyele and hydrogen 
cycle ion exchange work. ©@ 


New Martin Machine 


The Martin Equipment Corporation announces the 
sale of their Pere-Saver, a combination drving tumbler 
and solvent reclaimer for 
the Martinizing system 
or other perehlorethy- 
‘ene units, Martin claims 
that the Pere-Saver 
more than doubles pro- 
duction because the 
cleaning unit, when used 
for washing and extract- 
ing only, will handle 25 
pereent greater loads. 
After extraction, the load 
is removed and trans- 
ferred to the Pere-Saver 
for drying. The drying 


balances the time for 
washing - extracting in 
the unit. 

The Pere-Saver is 
equipped with tinned 
copper fin-type steam and water coils. Heated air is 
passed through the load during drying, chilled in the 
condenser, then reheated and recireulated. The con- 
denser liquefies solvent vapors and returns them to the 
system. A cold air damper deodorizes and cools the 
garments before unloading. The fan exhausts all vapors 
and helps to air-condition the work room. A steam pres- 
sure regulator reduces the pressure to 50 pounds, and is 
equipped with cloth bag-type air filter which effee- 
tively traps all lint. The machine is coated with cor- 
rosion-resistant materials throughout. ©@ 


Service Parts Depot 


International Harvester has just announced that con- 
struction work on a new building which will house a 
service parts depot and a machine transfer in Broad- 
view, a suburb of Chicago, would begin shortly. The 
building, whieh will cost approximately $5,000,000, has 
been approved by Mercer Lee, vice-presidente in charge 
of supply and inventory 

Lee stated that the parts depot and the machine 
transfer both would operate out of the new building but 
that the operations of each would be entirely separate 
from one another. He said that the combined facilities 
would be the company’s largest product distribution 
center and would be one of the largest in the United 


States @ 
New Detergent Bulletin 


Philadelphia Quartz Company, manufacturers of sili- 
cated Metso laundry detergents, has released a folder 
describing its newest product for washing in hard water. 
Entitled, “Metso 55, Brighter Colors, Whiter Whites, 
In Hard Water,” the folder explains the usefulness of 
Metso 55 in softening water and also in low temperature 
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Blanket Washing Machine 
for quality blanket wash- 
ing with no shrinkage. 


Write for Bulletin 690 


SQUAREWAY 
Curtain and Blanket 
Stretcher for quick, ac- 
curote drying of curtains 
and bionkets. 


Write for Bulletin 206 
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DIDW'T MISS! 
CLEVE-O-CEMENT | 
SAVES FLOORS 


THE MIDLAND PAINT & VARNISH CO. 


9123 RENO AVE. CLEVELAND 5, 


_MILNOR ALL STAINLESS STEEL 
LAUNDRY WASHER 


25 & $0 POUND DRY WEIGHT CAPACITY 


PELLERIN MILNOR CORP. 
NEW ORLEANS LA. USA 
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washing. Suggested formulae for commercial, hospital, 
and hotel laundries are given. Free copies of the folder 
are available from the Philadelphia Quartz Company, 
Publie Ledger Bidg., Philadelphia 6, Pa. © 


“Hi-Speed” Instruction Book 

A new instructional booklet has just been released 
by Time Savers, Inc., to assist the launderer and dry- 
cleaner in the planning and installation of a flexible 
slick-rail «ystem with “Hi-Speed” rail fittings. 

Two full pages in the new manual are devoted to 
a step-by-step procedure for the installation of a Hi- 
Speed rail system without outside help. The text and 
diagrams have been prepared to simplify the construe- 
tion of a Hi-Speed system so that the plantowner can 
install his own rail line with Hi-Speed fittings using 
ordinary %-inch pipe. The clear, comprehensive in- 
structions call for the use of only simple tools, the 
announcement states. 

Over 30 of the standard Hi-Speed rail fittings are 
illustrated with detailed deseriptions of their specific 
uses and dimensions, A seale drawing of a plant with 
an actual Hi-Speed installation is also reproduced to 
illustrate the function and application of the fittings in 
a complete 

How to prepare and plan for an efficient system is 
outlined on the last page. A sheet of cross-section paper 
is also enclosed to enable the plantowner to sketch a 
rough layout of his plant to show approximate -posi- 
tions of equipment. Final planning and estimates are 
given by the manufacturer without obligation to any- 
one desiring this service 

A copy of this free booklet may be obtained by writ- 
ing to: “Hi-Speed,” ¢/o Time Savers, Inc., 83-99 Wal- 
nut St., Montelair,N. J. @ 


New Pennsalt Plant 


A new plant for the manufacture of improved Erusto 
sours and other laundry products has gone into pro- 
duction at the Calvert 
City Works of the Penn- 
sylvania Salt Manufae- 
turing Company. The 
new plant is the first 
completed in a series of 
planned extensions to 
Pennsalt’s basic hydro- 
fluoric and sulfurie acid 
plants, which went into 
operation just a year 
ago. The new unit was 
built at a cost of approx- 
imately $250,000. 

The improved Erusto 
sour, principal produet 
of the plant, represents a definice improvement in the 
product, according to J. Stanley Hall, manager of Penn- 
salt’s laundry and drycleaning department, The chief 
inaprovement, he said. is in the basie form, designed 
for greater convenience and economy in the washroom. 

New manufacturing techniques and a continuous, 
automatic process with mgid quality controls have been 
made possible by the new plant. Capacity of the new 
facilities are nearly double Pennsalt’s former produc- 
tion of the product. 

In addition to improving the product, Pennsalt also 
has adopted a Leverpack drum lined with a special 
polvethylene iplastic) bag for its contamer. 
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Seap Manual 

A 3ti-page descriptive 
manual has been issued 
by the Davies- Young 
Seap Company for the 
laundry and drycleaning 
industries, 

This manual covers 
the following classifica- 
tions: dryecleaning soaps 
for petroleum solvents 
and for chlorinated sol- 
vents; wetcleaning soaps 
and synthetics; spotting 
specialties; garment re- 


texture, size and water 
repellents; rug, carpet 
and upholstery sham- 


poos; glove and suede 
; dressings afd dyes; de- 
odorants and ponte ea and break and stain removal 
products. 


CONVENTION CALENDAR 


Canadian Research Institute of Launderers and Cleaners 
Annual Convention 
Royal Alexandra Hotel 
Winnipeg, Manitoba, Canada 
October 22-24 


Indiana Laundryowners Association Winter Meeting 
Hotel Lincoln 
Indianapolis, Indiana 
December 1-2 


Maryland-District of Columbia and Virginia Laundry- 
owners’ Association, Ine. 
Mid-Winter Convention 
Lord Baltimore Hotel 
Baltimore, Maryland 
December 7-8 


National Institute of Cleaning & Dyeing 
Convention and Exhibit 
Atlantic City, New Jersey 
February 4-7, 1951 


Georgia Laundry und Cleaners Association 
Annua! Convention 
Biltmore Hotel 
Atlanta, Georgia 
March 28-29, 1951 


Massachusetts Laundryowners’ Association 
Annuai Meeting and Spring Convention 
Hotel Statler 
Boston, Massachusetts 
April 6-7, 1951 


Texas Laundry & Dry Cleaning Association 
Oklahoma Laundryowners Association 
Rice Hotel 
Houston, Texas 
April 11-12, 1951 
(Continued on page 90) 
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PU LVOAX insures 
SMOOOTHER 


ironing! 


Shakes on easily and evenly 
because it's finely powdered! 


No waste! No caking! No car- 

bonizing! No build-up scalel 

No need to stop ironer for 

spot waxing! 
Meets all waxing requirements 
at high or low ironer speeds. A 
compound of hard. imported 
vegetable waxes! 


LEWIS NATIONAL 
CORPORATION 


29 Sleeper St. 
Boston 10, Mass. 


your is in 
New land. ask us 
about equipment and machinery. 


Keeps your finishing machines 
at top-efficiency 


Ett 


CLEANS WHILE THE METAL |S HOT 


on. 
Jumbo Tube 


New Product Cleans Pressing and 
Ironing Surfaces while Metal is Hot! 


EZ-OFF removes scorch soil, starch, foreign mate- 
rials from irons, sleevers, puffers, all metal pressing 
and ironing surfaces. 

Simply wipe it on and wipe it off. Works like 
magic. 

Cleans while machines are in use and metal is 
HOT. No waiting for equipment to cool, 

Provides emooth, slick finishing surfaces. Pre- 
“vents collection of sticky residues. 

Entirely safe for metals, fabrica and skin. Non- 
inflammable. 


One carton of 6 Jumbo tubes of EZ-OFF 
$4.80 (Single tube—-$1,00) 
Order teodaey—trom your jobber 


BOSTON CLIP AND TAG CO. 
179 Atlantic Ave., Boston 10, Mass. 
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WHY USE "K-122"? 


Ask the good Laundrymen who hove been using it 
through the years for— 
IMPROVED QUALITY WORK! 


A RUE UNE SPECIALTY 


For samples and imformation (omtact your jobber 


or write devect 


THE LAUNDRY CHEMICALS CO. LOROCO INDUSTRIES, INC. 


Division of The Kinsley Chemical Co. siicnsia Reading 15, Ohio 
4538 West 130th St., Cleveland 11, Ohic 


(Continued from page 89) 


Liflen Supply Association of America 
Hollywood Beach Hotel 
Hollywood Beach, Florida 
April 15-18, 1951 


Laundry & Cleaners Allied Trades Association 
Laundry & Dry Cleaners Machinery Manufacturers 
Association 
The Greenbrier 
White Sulphur Springs, West Virginia 
April 25-27, 1951 


Keyes Davis Company Pennsylvania Laundryowners Association 

110 14th $1 Battle Creek, Michigan Atlantic City, New Jersey 

May 1951 


BO < K Laundry and Cleaning Association of the Carolinas, 
Georgia and Florida, Inc 


EXTRACTORS General Oglethorpe Hotel 


Savannah, Georgia 


The most efficient time May 13-15, 195] 
and money coving Indiana, [linois, Michigan and Ohio Laundryowners 
on the market. Drake Hotel 
Mede in 15", 17° and 20” sizes. Chicago, 


May 17-19, 195) 


Missouri, Kansas, lowa and Nebraska Launderers and 


CK Cleaners 
Lassen Hotel 


Wichita, Kansas 
LAUNDRY MACHINE CO. May 17-19, 1951 


Obituaries 


“LAUNDRY FABRICS 
| \ Write, Wie Williom F. Bragg, Se., 62, for 35 associated with At- 


er Phene Collect tanta Laundries, Inc. Atlanta, died recently in a local hospital 
Surviving are his wife, two daughters, two sons, three brothers, 


TI N G U E 9 B R oO W N & CoO. and five grandchildren 


723 fost Washington Boulevard Angele Phospect 6023 

S07 Bishop Bt, Cot ad 9066 Oliver 8. Cartmel, 46, manager of the Cartme! and Patterson 
» Georg Laundry, Rushville, died at his home on August 12. He 

1227 Wobouh Avenve, Chicago 5, Ili. WArrison 7-0083 ig survived by his widow, two sons, his mother, a sister, and a 

1765 Carter Avenwe, New York 57, N.Y. CY press 9-8800 brother 


Send Us Your Inquiry. 
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Next issue 


Announcing the New 75 Ib. 
open end COOK 
WASHETTE 


(Continued from page 90) 

John S$. Cox, 57, proprietor of the Fairy White Laundry 
Junista, Pa, from 1920 until 1945, and recently general man- 
ager of the D & M Linen Supply Service, died on September 
1. He was a member of the Altoona lodges of Elks and Fagles 
and Bellview lodge, Odd Fellows, Juniata 


He is survived by his wife, one son, two grandchildren, two 
masters, and one brother 


+ 78, former president of the Brighton 
Laundry Ltd. Toronto. Ont. died on August 3. He was a 
founder of the Eastern Canadian Laundry Owners’ Association 
He got his start in the laundry business at the age of 12, helping 
out in his mother’s hand laundry 


He leaves his wife, four daughters, and a «on 


Francis D. Fraine, 67, veteran Procter & Gamble salesman 
died recently in Buffalo, New York. He had served the laun- 
dry and drvcleaning industries in the upper New York State 
territory for many years. He joined the company first in 1912. 
and started his sales career in 1917 


Ephraim A. Haines, 79. pioneer Atiantic City laundryman, 
died recently at his home in Ventnor, N. J. He served as vice. 
premdent of the New Jersey Laundry Owners Association and was 
a member of the South Jersey Laundry Managers’ Association 
He established the Chelsea Laundry Co. in 1900 and headed it 
himself until] his retirement in 1943. He belonged to the Elks, 
Lions, Odd Fellows, and Red Men 

He ix survived by his wife, a son, a daughter, five grand- 
children, and five great-grandchildren 


Julius Kunz, secretary-treasurer of the Riverside Manufac- 
turing Company, St. Louis, Mo., died un August 24. He was a 
co-founder of the firm, and prior to 191, when the firm started 
operations, had worked with the Kippenburg Chemical Works 

‘ and the Midvale Chemical Works 


|, 72, died on September 4 in Schenectady, 

N. Y. He had operated several laundries in Schenectady, the last 

? of which was the Quick Service Laundry, from which he retired 

some five years ago. He was active in association work, and 
belonged to the F. and A. M. 

He is survived by hia widow, a son, a daughter, a brother, 

sx grandchildren, and one great-grandchild 


Edward A. Lindsey, 78, Nashville. Tenn, business executive 
and president of the McEwen Laundry Company, died on 
August 17. He had been president of the Nashville Laundry- 
owners Association and president of the Southern Laundry- 
owners Association. He wae a 32nd degree Mason. 

Surviving are two daughters, a brother, and three grand- 
children. 
(Continued on page 92) 
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they wear. 


MEESE, INC. 


Afier many years of experimenting and 
testing in the field we hove eliminoted 
many trovblesome parts and incorporated 


STEBBINS MFG. 


end SUPPLY COMPANY 
1735 Bloke Street Denver 2, Colerede 
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Canvas Baskets, Hampers, Trucks We 
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1 
Modien ind.ena 
a 
A revolutionary WATER j 
fer vee by LAUNODRIES, 
Dry Cleaners. j 
i 
these ovtstonding features 
4 Light weight gun 5 Hose 5 ox. 
| Operates on any pressure from 40-150 
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| spending money repairing thet old ovt- 
dated qua. Bvy with confidence. 
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NEW YORK PRESSING MACHINERY CORP. 
#80 BROADWAY NEW YORK 3 


The Washer Built For 

’ 
Your “SCRUB” Department 
The Hammond Monel 0-55 
pound capacity Washer has a full 
iach drop. Is kind to the most 
delicate fabrics. Is fast, thorough 
and will wear for ages. Has all 
the features of a $1,000 machine 
but costs much less. 


Write for details amd prices 


FLAMMOND 
Laundry Cleaning Mach. Co. = Waco, Texas 
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POR FREE SAAAPLE 


you advertise in 
LAUNDRY AND CLEANERS MAT SERVICE 


foch isswe is corefully handised to cover pr with 
well written copy ond leyouts. 

Plenty of hand-lettered headings ond borders, as well os small “spot” 
cuts and photos! 

you ore to edverthe for besiness, this service con 
be vsetul to 


Executives moy write todey for free samples, on your company letter. 
head, and stote your title. 


(Reesuse of large cost of cach sample from 
_porteard requests cannot anew ore!) 
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motte VINCENT EDWARDS & CO. 


World's largest advertimg serewe organisation 
342 Madison Avenve New York City 
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(Continued from page 91) 

Christion J. Lund, 62. for many years proprietor of the Lund 
Laundry, of Akron, Ohio, and manager of the laundry of the 
Firestone Tire and Robber Co., died recently 

He w survived by hee widow, a som 
and four sisters 


a stepdaughter and 


J. Marshall, 60. Marshall & Swift, Inc, Mason City, 
lows, died on Sejptember 12. He served for two years as prem- 
dent of the #tate tleaners’ assoemtion and had been 4 vice-presi- 
dent of the NICD. He served « year as mayor of Mason City 
council for several years 
a son and daughter, and two 


and had served on the 
He um survived by 
sinters 


hue wile, 


Marshall, 53, former owner of the Southshore Laun- 
dry Lid. of St. Lambert, P. Q., and later associated with the 
Montreal Laundry Co. Lid, Quebee, died recently. He was a 
Mason, a trember of the Gyro Club of Montreal, and belonged 
to the and Dry Cleaners’ Association of the Prov- 
mee of Quebes 


Launderers’ 
Ine 


John Nicol, 69, chairman 
of the board of directors of 
the Diveo Corporation, died 
on July 22 at his home in 
Leonard, Mich., after a long 


Upon joining Diveo in 
1927. Mr. Nicol became one 


of the automotive mdustry’s 
earliest pioneers in intro~ 
ducing a specialized type of 
vehicle to replace the horse 
on home delivery routes in 
the laundry, dairy, and bak- 
ery fields. He was made 
president in 1936, and be- 
came chairman of the board 
of directors in 1049 
He attended the Univer- 

sity of Michigan and was a 
member of the Delta Kappa 
Epsilon fraternity 
and a daughter 


JOHN NICOL 


He m survived by hi« wife, a son, 


Vieter Ortlund, former president of the French Laundry 
Company, Evanston, Il, died recently. He had been active in 
the laundry business for approximately 65 His three 
sons, Victor, Vincent, and Richard, were associated with him in 
business 

He is survived by his sons and his wife 


years 


Ben Secher, 59. New York representative for Procter & 
Gamble, died recently in New York. He joined the company in 
1913. He w& survived by his widow and a son 


Earle W. Sherman, 63. secretary and treasurer of the Edbolm 
and Sherman Launderers and Dry Cleaners, Omaha, Neb. died 
recently at his home, He is survived by his wife, a daughter, two 


sons, his parents, a sister, and three brothers 


the 
His wife survives 


Fred A. Attle- 


hore, Mas 


Vadnais, 
died 


former owner of Sun Laundry, 


recently 
machinery 


laundry 


Isaac F. Willey, former manufacturer of 


and founder of the Home Town Laundry of Teaneck, N. J, died 
recently at his home. He ix survived bw his wife, a son, and 
three grandchildren 

Grant L. Windle, 81. former owner of the Falls City Laun- 


hix home. He 
his daughter 


operated 
a brother, 


died recently at 
He survived by 


dry, Falls City, Nebr 
bes plant for 41 years 
three sisters, and a grandson 
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tive incortion of the some od. Advertisements set in copitels 


10¢ @ word for the first insertion and 8¢ @ word for eoch sub 


serti Minimum cherge—-$2. 00 (new or repeat). 


or bold face type 15¢ @ word, first insertion, 10¢ @ word for sub 


Help Wanted and Situations Wanted ads 5¢ word tor fint insestion, 4¢ @ word for each 
(new or repect). 
the first of the month. Payment shovid eccompany oll orders, 


insertion of some od. Minimum charge $1.00 
Ads must be in ovr honds by the 


Copitels ar bold toce type-—dewble these rotes. 


Add cost of 5 words if enswors ore te come to @ bon number to be forwarded by os. 


Extra white spoce bet 


limes 


charge 


Mail your box number replies to The STARCHROOM LAUNDRY JOURNAL, 304 East 45th St, New York 17, N. Y. 


LAUNDRIES and CLEANING PLANTS FOR SALE (Cont'd) 


CONSULTANTS 
IN TROUBLE? Our chemical analysis of is and laboratory re Large Laundry end Dryel Pient blished and doing business 
ports places ponsibility for damage, end seves you money. Charges over #5 years. Trucks pick wp from routes in radius of 35 miles. Build- 
light. HUBBARD TEXTILE CONSULTING BUREAU, SILVER SPRING, ing 50'x!00° plus edditions. Nete over $1,000 per month. Very reason: 
MARYLAND. 2906-85 = ably priced, should pay out entire investment in 4 years. Owner tired, 


LAUNDRIES and CLEANING PLANTS FOR SALE 


LAUNDRY PLANTS and DRYCLEANING PLANTS. 100% PROPOSI- 
TIONS. New York, New Jersey, Connecticut, Pennsylvania. Other Seo- 
tions-WHERE DO YOU WISH TO LOCATE? Richard J. Muller—Lic. 
Broker, 69-16 184 St., 4646.8 


THRIVING LAUNDRY BUSINESS TOR SALE; Rare opportunity to buy 
prosperous laundry in progressive, energetic middle-west community 
of 20,000—center of active treding area. Established over 50 years— 
grose sales consistently around $90,000! ted biliti 

Modern t end 
methods throughout All first- class condition. Priced low enough to 


return immediate profits! Woman owner retiring. ADDRESS; Box 9055, 
STARCHROOM LAUNDRY JOURNAL. 


in Northern Entablished 35 years—no competition— 
good equipment—tine climate—n« indebtedness. Located next to Post- 
olfice and Bank. Equipped to do $2,000 weekly—now doing approxi- 
mately $1,400 weekly. Price of business $35,000, long lease or $40,000 
including real estate. Owner has other interests. ADDRESS: Box 9054, 

‘ARCHROOM LAUNDRY JOURNAL. 2 


Laundry (For Sale) in most prosperous city in the Fox River Valley of 
Wisconsin. Volume $50,000 annually, 100% cash and carry business. 
New, modern brick building, one-story. Long lease with option to buy 
Real Estate. [li health, ADDRESS: Box 9079, STARCHROOM LAUNDRY 
JOURNAL. 


SALE. One of the finest, one-floor and 
storage plants in the Middle West, annual business of $300,000--mod 
er sprinkled plant d 4 fidential an« 


All inquiries will be i 
do not answer unless prepared to invest $65,000, belance over « 10-year 
period. This is « profitable plant in one of the best und fastest-growing 
communities in the country. Valid reasons for offering this outstanding 


Write, Stuart W. HManneh, 


and tired of fooling with help and details. 
Real Estate, Shelby, Montana 


For Sale, Old-esteblished leundry business Midwest city of 50,000, 
$65,000 volume. For immediate sale to close an estate. ADDRESS; 
Box ¢13!, STARCHROOM LAUNDRY JOURNAL. 2 


LAUNDRY LOCATED IN NORTHERN ILLINOIS. Volume iest year, 
$120,000, now on increase. Established 2! years. QUALITY REPUTATION. 
GOOD PRICES, MODERN EQUIPMENT. With or without real estete 
ADDRESS; Box 913%, STARCHROOM LAUNDRY JOURNAL. a 


Laundry end )rycleaning Plant in Minnesota, $1,400 volume, 
can be increawd to $2,500. Good equipment and trucks with real estate, 
$54,000. ADDIVISS: Box 9153, STARCHROOM LAUNDRY JOURNAL. 


“Enjoy Coloreio—be independent with small 

located in susemer resort but sufficient business to operate year around 
Ideal for couple. Small investment buys business, buildings, living 
quarters and lot. Recall to service compels me to 
Cleaners, Grand Lake, Colorado visen 


DON'T SLIP UP ON THIS ONE! Alter yours of saying “No” we've 
decided to say ‘Yes.’ Year around profitable business, no bad months. 
A.LL. would classify es “More profitable plent Located in richest 
county in United States, Westchester County, New York. Annual sales 
$475,000. Cash required $100,000, balance $150,000 in terms. Plant operat- 
ing efficiently a! tull capacity. Owner retiring after lifetime in business. 
ADDRESS; Box 9157, STARCHROOM LAUNDRY JOURNAL. a 


FOR SALE: MODERN LAUNDRY & DRYCLEANING, ESTABLISHED 
YEARS, INDIANA COUNTY SEAT OF 25,000 DOING $56,000, VINE 
BUILDINGS. BEST LOCATION AND UP-TO-DATE EQUIPMENT. WILL 
SELL ALL OR PART. REASONABLE TERMS TO RESPONSIBLE PARTIES. 

+ Box #138, LAUNDRY JOURNAL. 2 


FOR SALE oR “LEASE: One of the most ‘and best situated 
dries in the Middle West, city population 25,000. No equipment over 
eighteen months old. $70,000 volume first year. Ready for drycleaning 
Owner cvust retire due to health. Here is « real money maker for right 


person. ADDRESS Box 9159, STARCHROOM LAUNDRY JOURNAL. 2 


Must sell due to ill health Laundry in Cheago North Shore area doing 
$70,000 annually. New trucks end equipment. Price $45,000. ADDRESS; 


Box 9140, STARCHROOM LAUNDRY JOUNNAL. 2 


plant at thin time. ADDRESS: Box 90°97, STARCHROOM LA 
JOURNAL. 


LAUNDRY featuring shirts (100° cash-carry) bachelor service, 6 blocks 
from city center, doing $600 to $700 weekly. Will sell laundry, or laun- 
@ry and property, or 49°. interest to qualified party-—this money to be 
pat back into business. Owen M. Miller, 217 So, Bernard 51,, Spokane 6, 
Riverside 4760 9108-2 


DENVER, COLORADO: Small namie 3 covering limited part of Denver, 
9 wash wheels, 3 extractors, dryer, 6roll ironer, new gas boiler, finished 
department, 2 trucks, building, 35 years seme owner. Write: Gr P 
Fairchild, 1278 Clermont, Denver, Colorado 9110-28 


Laundry in Pacific Coast Town, fast-growing and prosperous. Volume 
near $100,000 this year. Excellent payer, owner wishes to retiré 


ADDRESS: Box STARCHROOM LA JOURNAL 


As lient opportunity to acquire one ¢4 the finest equipped leundry 
plants doing over $2,000 « week, through family, commercial and dry 
cleaning services. Located in a fast-growing Colorado city. No competi- 
tion, with over 80,000 people to serve. Business established over thirty 


years ago by present owner, All equipment new since war, Reason for 


selling, owner wishes to retire and sons are leaving for duty in the 
Armed Service. ADDRESS. Box 141, STARCHROOM LAUNDRY 
JOURNAL 


Laundry and Drycleaning Plant well-established in Southern New Eng- 
land. Volume 1949, $57,000 Running well ahead to date over same 
period last year. Shows above average profit, An amazing value. Owner 


ADDRESS; Box 9142, STARCHROOM LAUNDRY 


has other interests 


JOURNAL. 


DRYCLEANING—LAUNDRY. Retail sales $115,000, equipment and 
building four years old, all modern, 7,000 square leet, Ohio city 6,000, 
excellent clientele, top prices, jour late tracks, sell with property. Apple 
Compuny, Brokers, Cleveland, Ohio 9143-2 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 


| CLASSIFIED DEPARTMENT 
: 
| I 
Laundry and new Hoffman 140-F Cleaning Unit—only plant in MISSOURI % Ret 
county seat town af 7,000, $72,000 in “49, good profit, 14% gain over : aare 
"48. Good labor supply. Owner has business interests out of state. Rea- 4 ios. 
sonable price, with or without rea! estate. ADDRESS: Box 6049, STARCH- a 
ROOM LAUNDRY JOURNAL. 
{ 
4 
: 
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q 
; 
| 
| 
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JOURNAL October 15, 1950 


Leundry—Sell Sesve Siateen washers, extractor, dryer. weil equipped. 
oppertentty te expend, very profitable, low rent, city of $6,000, priced 
tor quick sale. Apple Company, Brokers, Cleveland, Ohio 


SOUTHEASTERN SECTION Must sei! exteblished Industrial Uniform, bn 
dustial Wiping Cloth, and Dieper Service dus to owner's recall to the 
Ait Toree. Business has shown substantial profit since started in i946 
building and equipment. Rock-«bye Service, 
Sevarnah, Ge vise? 


COMBINATION LAUNDRY AND DEYCLEANING PLANT, newly 
equipped end new building Located in the Heart of the Big Horn 
Meunteine. Beal western atmosphere Stock raising, of] and tarming 
community. Drewing population 11,000. Selling secount of ill hewith 
Write Bee 45, Worlend, Wyoming | 


SOUTHERN NEW ENGLAND isundry and cleaning plant $2,000 weekly 
volume. Now opersting at high efficiency and large profit, Machinery 
mostly new. Can be purchered with almost no down payment by ox 
perienced person or will hire interested party as manager with option to 
bey ADDRESS. Box *i04, STARCHROOM LAUNDRY JOURNAL. 2 


LAUNDRY—UPSTATE NEW YORK: Yearly volume $65,000 PRICED TO 
SELL. Owner called beck into Service MEW EQUIPMENT. EXCELLENT 
OPPORTUNITY TO EXPAND. ADDRESS, fox STARCHROOM 
LAUNDRY JOURNAL 2 


WELL ESTABLISHED LAUNDRY AND DRYCLEANING PLANT nicces: 
fully operating for 57 years. credit refing, bills always discounted 
#00 square corner to corner on busy State Highway near center of 
aity of 15,000 in Northern New Jersey Pour routes serving 50,000 
population, yearly volume eppromimately $100,000. Exvellent cash and 
oarry location. Reason for selling, other interests. Tote) price $90,000 
ineluding real estate and buildings, Minimum cash required $50,000 
ADDRESS, Box STARCHROOM LAUNDRY JOURNAL 


LAUNDRY AND DRYCLEANING PLANT IN FLORIDA lake ection Mod 
orn equipment with two trucks, grossed $60,000 last year Only leun 
dry in county. Includes 50's: 125 concrete block building. Reason tor 
selling, owner anticipates call to Armed Forces, ADDRESS; Box 
STARCHROOM LAUNDRY JOURNAL. a 


SHIRT LAUNDRY—4500 ehirts week, sive bachelor bundles, Latect 
sirdriven equipment. Located in CENTRAL ST. LOUIS, MISSOURI. 
Lease available, ble rent. Established 19 years. Price $27,000 
ADDRESS. Box 0176, STARCHROOM LAUNDRY JOURNAL. 


LAUNDRIES and CLEANING PLANTS WANTED 
WANTED — PLANTS — Ali KINDS —New York, 


nectiont. BUYERS WAITING —LIST YOURS. RICHARD J. MULLER 
Lie. Broker, #916 164 St, Jamaica 3, N. Y. Tel. 


qreduate, will furnish best of references trom employers and allied 
twedes. Now employed as General Manager of plant doing $900,000 per 
year, Prefer Midwest. ADDRESS, Box #063, STARCHROOM LAUNDRY 
JOURNAL 


and ot cleaning warted by operator in South 
or Southwest. Volume in excess of $100,000. ADDRESS, Box $125, 
STARCHROOM LAUNDRY JOURNAL. 4 


Wanted Sound Leundry and Dryel @ Plant, P t in good con 
ditven, annual sales $400, 000---$7 00,000 held strictly con 
fidential ADDRESS, Box 9109, STARCHROOM LAUNDRY JOURNAL. 


WANTED, INDUSTRIAL CLEANING PLANT with volume of $3,000 
weekly of more ADDRESS, Box ¢it0, STARCHROOM LAUNDRY 
JOURNAL 4 


FOR LEASE 


right man. My position is the office and accounting. Salary and divi- 
dends make this an idea! set-up for the right man. All answers will be 
held contidential—do not answer unless you can fill the above require 
ments. ADDRESS: Box 9105, STARCHROOM LAUNDRY JOURNAL. -¢ 


BUSINESS OPPORTUNITIES 


$46,000 will buy complete iaundry plant doing Diaper Service. Com 
mercial Equipment, OPPORTUNITY. ADDRESS: Box 6097, 
STARCHROOM LAUNDRY JOURNAL. 


MAIL ORDER FIRM with extensive iollowing seeking items, large or 


small, for laundries and drycleaning. Manufacturers only need apply 


UNITORM SUPPLY BUSINESS. Do you have extre plent capacity? How 
large « trading ares do you have? Does an Industrial Supply Leundry 
serve your trading area now? If your answers to the above show 
promise, an experienced succesful operator has the necessary means 
to organize and finance, with you as « partner, an Industrial Laundry 
Supply business, spart and separate trom your present business. In 
addition to a partnership arrengement your plant will do the work on 
& profitable contract basis. ADDRESS: Box 9162, STARCHROOM LAUN- 
DRY JOURNAL. 


HELP WANTED 


LINEN SUPPLY PLANT SUPERVISOR: To take complete charge of the 
production, in a plant employing about 60 productive employees. Must 
have the ability to train and manage and be versed in incentives, along 
with quality control. An exceptional opportunity for the righ! man. 
Wibmes Linen Service, Inc., 6546 Finney, St. Louis 13, Missouri 147-7 


SALES MANAGER: For iarge Pennsyivania Launderer and Drycieaner. 
Must know how to handle men as well as promote sales. Give age, 

and ret ADDRESS. Box 9148, STARCHROOM LAUN.- 
DRY JOURNAL. 


Laundry Production Manager. Take full charge of modern laundry. Abil- 
ity to train help essential. Non Union. Volume under $2,000 per week. 
Permanent position. 100 miles south of Philadelphia. ADDRESS, Box 
STARCHROOM LAUNDRY JOURNAL. 
M Excel) opportunity. Modern solvent pient 
handling up to $5,000 weekly volume. Top salary for man thut can 
produce and hold high quality. Must be able to handle labor. Plant 
located in Mid-West. State age, educational background, and previous 
experience in letter of application. ADDRESS: Box 9173, STARCH- 

LAUNDRY JOURNAL. 


FEMALE HELP WANTED. WEAVERS. Nationwide, free placement! serv- 
ice. Experienced reweaving and semi-weaving garment damages. Sal- 
ary $60 and $100 for 40-hour week. Amber Weaving Service, 611 Main 
St., Buffalo, New York. Dept. SLI 


All-arcuend man wanted to manage Dieper Service Plant. Please write 
qualifications to. Box 9175, STARCHROOM LAUNDRY JOURNAL. -7 


MANAGER for large New Englend plant doing family laundry, dry- 
qg. Fur Storage and whol cial work. Must be ex- 


Plant equipped for Dieper Service, located New York State, 18 miles 
trom George Washington Bridge. Pull particulars furnished on request 
ADDRESS, Box STARCHROOM LAUNDRY JOURNAL. 20 


perienced in all department operations. Able to handle sales, mein- 
tenance, and plant supervisors. State lifcati salary required 
ADDRESS, Box 9181, STARCHROOM LAUNDRY JOURNAL. 7 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 


PARTNERSHIP WANTED 

yl WANTED: | own one-third interest in one of the outstanding laundry, 

Ay drycleaning end fur storage plants in the Middle West, fast growing 
commenity, annual business of $300,000—want to associate myself 
ie with A-i production manager who can invest $40,000 for « one-third 
at interest and then we two ecquire the remaining interest, this can be 
as done ower « ten-year period. This is « golden opportunity for the 
amet PARTNER WANTED. INDIANA DRYCLEANING AND LAUNDRY. MUST 
fas HAVE EXPERIENCE IN ONE PHASE OF BUSINESS. MODERN BUILD- 
vie INGS AND EQUIPMENT, DOING $55,000. SMALL DOWN-PAYMENT, 
ah WILL FINANCE BALANCE TO RESPONSIBLE PARTY. ADDRESS: Box 
#180, STARCHROOM LAUNDRY JOURNAL 
Ve 
— 

ADDRESS, Box STARCHROOM LAUNDRY JOURNAL. 
ef LAUNDRY OPERATOR WANTED AS PARTNER IN THE OVERALL & 
Capable leundryman interested in purchasing leundry and/or cleaning q 
ag business. Can pay tor business from profit and depreciation. A.LL q 
3 


Tue Strarcuroom Launpary Journat a! 


Highland Piece, Brooklyn, N. Y. Applegate 7.3988. 0038-5 articles of timely interest. 64 onneally. John 

Plent and production manager. Linen supply end steam laundry. 98 years ffiliated with John Carruthers & Company, A and Minage- 

of experience with largest organisations All phases, Ability and quali. ent Consultants, Boston, Hertford, and Washing’ doer-e7 
to orge and systemats Can produce successful, efficent 

methods, Will furnish best references. Any part of United States or for- Te 

eign countries, ADDRESS: Box 9083, STARCHROOM LAUNDRY JOUR- 

NAL. CARDING WIRE 

CARDING WIRE: For Curtain and Bianket Stretchers. G. W. 

PORTION WANTED: LAUNDRY SUPERINTENDENT. MODERN INSON ©O., 36 Pleasent Street, Watertown, Mase 1940-38 


ENCE. ADDRESS; Box 9089, STARCHROOM LAUNDRY JOURNAL 5 REPAIRS —- PARTS —- SERVICE 
EXPERIENCED LAUNDRY SUPERVISOR with proven 
manent connection with broad outlook. Alweys produced excellent re 
sults. Intelligent, sober and dependable. First-class references. ADDRESS: 


ger with reliable, modern plant looated within the Metropolitan 95 CUMMINGSIANDAU LAUNDRY MACHINERY CO., 
New York Area. Sober and fully AJ ADDRESS; $13 Ten Eyck Strest, BROOKLYN 4, N. Y. 
Box 9127, STARCHROOM LAUNDRY JOURNAL. 

4 

LAUNDRY—DRYCIEANING SUPERINTENDENT, 22 years’ practical ex 
perience Interested in securing posit where app! and integrity MACHINERY WANTED 
are needed slong with leadership. Have hed complete success with 
employee rel hip and p | training—thoroughly familiar with Wanted. 200 or more sets of Key-Tag Checking tiystem with pins, bars 
wage incentives and modem methods of procedures. Have supervised MILL CITY LAUNDRY & DRY CLEANERS, INC., Lynchburg, Virginia 
and operated upwurds to $10,000 laundry and $2,000 drycleaning weekly 9153-5 


volume. ADDRESS; Box 91463, STARCHROOM LAUNDRY JOURNAL. 5 


EXPERIENCED LAUNDRY SUPERINTENDENT—fFOREMAN, cepebie pro- POWER PLANT EQUIPMENT FOR SALE 


handle plan 10 Whitlock Everdur Horizontal Hot Water Storage Heater, 54” diameter 
present employer reason for axing Gnange. Freres or gallon storage. Working water pressure 100 Ibs. per 
ARCHROOM 
Far West. Good reference. ADDRESS: Box 9167, ST. LAUN- square inch. Two heating one for exh steam—other tor 
DRY JOURNAL. 4 100% geuge pressure. Capacity 3100 gallons per hour, Using 100% steam 
. in both sections the capsecity will almost double. Price $1,200 7.0.8 
LAUNDRY—DRYCLEANING INDUSTRIAL ENGINEER wishes maneg Cc Present day price over $3,000. ADDRESS: Box 9154, STARCH. 
ment or assistunt’s position outside New York City. Sise of business ROOM LAUNDRY JOURNAL. “ 
immaierial—integrity of owner is. Have broad and valued experience— 
capabilities and the administrative ability to go with them. Agree | 
able to salary on incentive or income sharing basis, ADDRESS: Box 9179, 33H P. 100§ pressure, hand-tired Latiel Scotch Marine Boiler in good H 
p y larger unit, Firs gets this y uni 
st LAUNDRY JOURNAL. 5 just laced by | t. First $600 gets this sturd t 
‘ARCHROOM F.O.B, Mt. Vernon, M[linois, on truck or flatear. Ideal for conversion to 
or 50-foot all-weldad stack in very good shape for sale at cost 
of dismantling and shipping. American Laundry &® Drycleaning Co., 
SCHOOLS 1213 Broadway, Mi. Vernon, Illinois 9156-36 ¥ 


them. No matter who or where you are, you get an “all-out” teaching One #5 HP. Oil Fired Boiler completely automatic, with burner, con- 
service when taking « Hubberd Course. Ask for catalog covering ten trols, and stack, used less than three years. Also 100-inch single roll 
| approved courses. Hubbard Cleaning School, Silver Spring, Maryland. ironer. Also 190,000 grain water softener, 2,000 gallon oil storage tank 
9615-15 and « hot water tank. Idee! for laundry or drycleaning pient. Anxious 
| to sell, immediately available. Need space. Quality Linen & Towel 


Supply Co., 1027 Washington Street, Selt Lake City, Utah. 9183-36 
MISCELLANEOUS 
i LAUNDRY SOUR—LARGE QUANTITY 18. CANS MANUFACTURED 
MICHEL & PELTON, THE SPEARE SUPPLY CO. ATTRACTIVE PRICE! 
. WIRE OR WRITE NATIONAL METAL & STEEL CORP., DEPT. SLJ, TER- THE MARK RECORD SHEET 
7 MINAL ISLAND, CALIF. PHONE LOS ANGELES, NEVADA 6-8517. 9072-8 
} PROFITS GALORE for leundry owners. Washing of wiping rags is by used in alt j permits location of lot for alt marks 
| far the Biggest Profit Maker in the laundry business today when handled Prevents duplication of marks; 
| the UNIT WASH way. This department will net you $75 to $200 minimum Avoids mixup of garments; 
| per week with NO INVESTMENT. Available only on Eastern Seaboard Aids and simplifies sorting; 
and Middle Atlantic States. Call, phone or write UNIT WASH COM- Used in any marking system; 
| PANY, South Washington St, Plainville, Connecticut. (Phone Plain: Preciudes thievery. 
ville 1880) and our representative will explain the system vi4e-8 Used for yeors by hundreds of | dei 
SAMPLES FREE 
(All shipments C. O. D. unless check occomponies order! 
LAUNDRY LISTS Price, per thousand ...... $7.50 
LAUNDRY LISTS, Our Catalog Lists, white bond paper, black $,000 more, per thousand . 080 
ink, padded, 20,000 Freight Prepsid, $40 net, same lists on colored THE STARCHROOM LAUNDRY JOURNAL 
paper, biack or colored ink, 20,000, $60 net, Freight Prepaid. Ask for 
Catilog. Also Bundle Inserts, Drivers Route Sheets, ofc. BRESLIN 304 E. 45th St. New York 17, N. Y. 
PRESS. INC., Finch Building, S!. Paul 1, Minnesota. 9038-94 
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October 15, 1950 
ACCOUNTING SERVICES, ADVISONS AND CONSULTANTS TO LAUN- CARRUTHERS LAUNDRY SULLETIN—ihe statisticnl Bulletin for the 
DRIES AND DRYCLEANERS SINCE 1919. SAMUEL NEWSERGER & CO., Laundry sales seporte--monthly cost trends ond 
: 
TAL OR MOTEL. QUALITY AND COST CONSCIOUS. AVAILABLE eo 
WITHIN THIRTY DAYS. ABILITY TO HANDLER? ADD 
SIXES. Expert 
reet, Newark 5, | 
| 
Box 9126, STARCHROOM LAUNDRY JOURNAL. 5 SE | 
cl walled AMD PARTS on hand tor practically ll muhes of washers, | 
LA with 83 years of veried pr ironers, tumblers and «xtrectors. Prompt delivery of replacement Be oc | be 
experience in al) phases of leundry operations wishes position as . 
3 
4 
7 ARE YOU A HUBBARD SCHOOL GRADUATE? Plant owners ask for mee 
| 
| 


Tue Srarcunoom 


MACHINERY FOR SALE 


ASHER (00-08 180. Rebuilt, 
Leendry Machine Company, 99 Calumet Street, Newark NJ 


REBUILT LAUNDRY AND) DRYCLEANING MACHINERY washers. 
extrecters, prewes, fumblers, filters, sfille, boilers, Large 
stock om the floor READY FOR INSPECTION AND DELIVERY. Complete 
plents inetelied IMPERIAL LAUNDRY MACHINERY CO., 245 Huron 
Brookiyn N.Y 4400 4 


ASHER FLATWORK IRONER, VERY ECONOMICAL MACHINE 
TO OPERATE Leundry Machinery Co., 115 Ton 
Byek Street, Brockiyn « WN 4 


Toe Leundry and Dry hi wy the Kee! Compeny, 
N Western Avenne, _Biinote ‘ 


ExTRa peer AMERICAN on TROY “EXTRACTORS, NEW 
electrical equipment. EVAMS AUTOMATIC SHIRT STARCHING MA. 

CUMMINGS-LANDAU LAUNDRY MACHINERY CO., Ten 
Street, BROOKLYN 6, 


@” TROY snd TOLMURST, direct motor driven 
wactors. CUMMINGS-LANDAU LAUNDRY MACHINERY 
Street, BROOKLYN 6, N. Y. 


VIERSEN HIGH SPEED ond TOLMURST, DIRECT MOTOR 
for isnmediate delivery CUMMINGS. 

“13 Ten Byck Street, Brooklyn 


*—40n04" AMERICAN MASTER CASCADE MONEL WASHERS, ¢ com 
partment, ¢ door type cylinders. CUMMINGS-LANDAU Laundry Me 
chinery Co., 113 Ten fyck Street, Brooklyn 4, N. Y 


COLLAR FINISHING UNIT, consisting of AMERICAN ZARMO Press, 
Seam Dampener, Shaper end Edger. CUMMINGSLANDAU LAUNDRY 
MACHINERY CO., 111 Ten Eyck Street, BROOKLYN 6, N. Y. $004 4 


AMERICAN direct motor driven and belt driven 48” MUMATIC EX- 
TRACTORS LANDAU Laundry Machinery Co, 315 Ten 
Street, Brooklyn 6 N. Y 


AMERICAN end POUNDER, COMPARTMENT AIRWAY 
TUMBLERS, CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 315 Ten 
Street, Brooklyn 6, N. Y 4 


TROY and AMERICAN LATE TYPE ¢ROLL 120” STREAMLINED LIN FLAT. 
WORK MRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS. 
LANDAU Laundry Machinery Co., 513 Ten Eyck Street, Brooklyn 6, N. Y 

4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. sox30", and 
44n84". Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 315 Ten Eyok Street, Brooklyn 6, N. Y 6661.4 


AMERICAN ani TROY 5 Rell 100° IRONERS, ironing goods on both 
vides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 113 Ten Byck Street, Brooklyn 6, N. Y 


big stock, Terms. 
4 


and belt driven «x 
co., 313 Ten 
4755-4 


90 180" end 180" WILEY ROYAL CALENDER FLATWORK IRON. 
ERS. Quality p Very ly priced. CUMMINGS.- 
LANDAU Laundry Machinery Co., 313 Ten Bych Street, Brooklyn 6, N.Y. 


h 


Ibe. dw. cop. $485-—50 the. dw. cap. Ibs. dw. cap 
ALL PRICES FOB TROY, N. Y.—MANUFACTURED 
SONS, INC., TROY, N. ¥. 


ROLL 
MACHINE CONDITION. CUMMINGS-LANDAU Leundry Machinery Co., 
315 Ten Eyok Street, Brooklyn 6 N. Y 


SPEED EXTRACTORS, AMERICAN 17” MONEX, end 17” 
BOCK, te” HOFYMAN WITH MONEL BASKET. LANDAU 
Laundry Machinery Co., 313 Ten Byek Street, Brooklyn 6, N.Y. 4864-4 


MANDY IRONERS, AMERICAN, TROY and POLAND poll 
work and small piece ironers CUMMINGS-LANDAU Laundry Machinery 
Ten Byek Street, Brockiyn 6, N.Y 


AMERICAN CYLINDER FLATWORK TONER: “(sues type) with 
# PADDED PRESSURE ROLLS. IN EXCELLENT CONDITION. DOES 
QUALITY WORK. HIGH CAPACITY MACHINE AT LOW INVESTMENT 
CUMMINGSLANDAU Leundry Machinery Co. 313 Ten Byok 
Street, Brooklyn 6, N. Y 4 


AMERICAN and TROY 6” and 88” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Leundry Machinery Co, 

Street, Brooklyn N. Y. 


is” 
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five 42084" AMERICAN MASTER CASCADE DOUBLE END DRIVEN 
MONEL WASHERS with % compartment, 2 door cylinders, IN EXCELLENT 
CONDITION. SOME EQUIP?ED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co. 313 Ten Eyck Street, 
N.Y 
AMERICAN 4 ROLL 100” and 110” STANDARD FLATWORK IRONERS, 
MOTOR DRIVEN, COMPLETE WITH VARIABLE SPEED MOTORS. NEW 
MACHINE GUARANTEE. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ton Byeb Street, 6, N 


AMERICAN 41210 RETURN TLATWORK TRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
LANDAU Leundry Machinery Ca., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

60” FLETCHER WHIRLWIND, TEPHYR AND 63” AMERICAN OPEN 
TOP EXTRACTORS WITH MONEL AND STAINLESS STEEL BASKETS. 
CUMMINGS-LANDAU Laundry Machinery Co, 815 Ten Eyck Street, 
Brookiyn 6 N. Y 164 


HOTIMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN 
TOP MOTOR DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGSLANDAU Laundry Machinery Co, 315 Ten Eyck Street, 
6, N.Y 09834 
44xes” AMERICAN MASTER CASCADE 3 POCKET MONEL WASHER, 
3ont8” and 94x36" ONE POCKET ONE DOOR MONEL WASHERS. ALL 
MOTOR DRIVEN. CUMMINGS-LANDAU Laundry Machinery Co, 315 
Tan Eyok Street, Brooklyn 6, N. Y. 


dixo6” TROY PREMIER DOUBLE END DRIVEN 2 POCKET, 2 DOOR 
MONEL WASHER. TROY MERCURY 48” HIGH SPEED EXTRACTOR. 
CUMMINGS-LANDAU Laundry Machinery Co., 3153 Tan Eyck Street, 
7087-4 


jee” RETURN ROLL AMERICAN and COLUMBIA FLATWORK 
TRONERS, MOTOR DRIVEN. CUMMINGS-LANDAU Leundry Machinery 
Ce., 313 Ten Byek Street, Brooklyn 6, N. Y 7098-4 
AVAILABLE NOW IN YOUR LOCALITY. 
ment. MARTIN EQUIPMENT CORPORATION, 7#9-C Herte! Avenue, Bul- 
talo, New York. 7004-4 


METAL CYLINDERS—TO REPLACE WOOD OR METAL, in any size or 
type of laundry or drycleaning washer. Made of Monel, stainless steel 
or bleck metal, increase capacity, efficiency. Write for prices, giving 
size, number of partitions and doors, use of washer. PROBST BROTHERS, 
1828) Wade indianapolis 3, Indiana. 


7096-4 


UNIPRESS 8, 3 and 4 GIRL ALL FINISHED SHIRT UNITS IN OPERATION 
TOR LESS THAN 1% YEARS. LATEST MODELS. GUARANTEED NEW 
MACHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 


PROSPERITY 2 GIRL SHIRTUNIT CONSISTING OF THE FOLLOWING 
PRESSES COLLAR AND CUFF, BOSOM, YORE and TWO LAY SLEEVE 
PRESS. CUMMINGS-LANDAU Laundry Mavhinery Co., 515 Ten Eyck 
Street, Breekiya N.Y 80744 
5 WATERWAY COMBINATION WASHERS AND EXTRACTORS. PER- 
TECT MACHINE FOR BLANKETS, WOOLENS AND OTHER SPECIALTIES 
AS WELL AS COLORED WORK. CUMMINGS-LANDAU Leundry Me 
ehinery Co., To Eyck Street, Breekiya 6, N.Y 8075-4 


4—HOFYMAN DUAL COIL OPEN END TUMBLERS. MOTOR DRIVEN. 
VERY GOOD CONDITION, $210 EACH. ADDRESS: Box 6076, STARCH- 
ROOM LAUNDRY JOURNAL. 4 
1s POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN and 34x30" HUEBSCH ond HOFFMAN 
OPEN END TUMBLERS. CUMMINGS-LANDAU Laundry Machinery Co., 
Ten Street, Brooklyn 6, N 


Double Key Tag Sete—A 4 Style i are 50, each 
set F.O.B. Cincinnati. Less than 1/3 present day price. ADDRESS: Box 
8095, , LAUNDRY JOURNAL. 4 


1 Nat | Wet A bly Conveyer Circuit for use with all Key Tag 
Arms. U design measuring approximately 15° 4” long and 8 7” wide 
on the inside, 110 trolleys. Jxcellent condition $850 F.O.B. Cincinnati. 
Present price new is over $2,000. ADDRESS: Box #004, STARCHROOM 


LAUNDRY JOURNAL. 4 


IMPERIAL Leundry Machinery Co., 245 Huron St., Brooklyn, N.Y. 
Ev-9-0585, hes _ stock of new and rebuilt equipment on floor ready 


ed. List the machines you have for sale 
90014 
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petroleum drycleaning furnish 

with us. 
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MACHINERY FOR SALE (Cont'd) 
Dryciesning unit, synthetic NEW PERK 40-mode! B with still, like new 


Immediate delivery, ADDRESS: Bix 9009, STARCHROOM LAUNDRY 
JOURNAL. “4 


AMERICAN TILTOR 4 GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Leundry Machinery Co. 313 Ten Eyck Street, 
Brooklyn 6, N. Y¥ 


METAL WASHERS, & compartment 2 door cylinders 

FULLY AUTOMATIC HANDKERCHIEF IRONER WITH FLUITER. CUM- 

MINGS-LANDAU Laundry Machinery Co., $13 Ten Eyck Street, Brooklyn 
9038-4 


EXCELLENT INVITED. 
CUMMINGS-LANDAU Laundry Machinery Co, 315 Ten Byck Street, 
Brooklyn 6, N. Y. 


WIL SACRIFICE, Two new TANTOM FAST “LAUNDRY MARKING 
MACHINES with sutomatic listing machines. Provides INVISIBLE, 
INDELIBLE IDENTIFICATION. Complete with extra Transformers, Soctets, 
Ink pads, Pibbons and Ink. Al TOWNSEND, 731 West Genesee Street, 
Syracuse, New York, 


AMERICAN 8 ROLL late type Streamline Flatwork Ironer, 120° 
equal to new, one year guarantees, bargain price 
'Y CO., Inc., 37-16 Long Island City 1, 


100° AMERICAN @ ROLL chest type Fletwork lroner, Hamilton spring 
padding end vacuum, irons both :ides,return, motor driven, rebuilt, like 
new, also, 100" American return feed @ Flatwork lroner, 
motor driven, completely rebuilt, one year guarantee. These machines 
very reasonably priced LAUNDRY MACHINERY CO., Inc, 
37-16 22nd Street, Long Island City 1, N.Y 


AMERICAN 4 ROLL 100” and 190” STANDARD) FLATWORK IRONER, 
motor driven, rebuilt, equal fo new, one year guarantees, bargain price 
WILLIAMS LAUNDRY BY CO., Inc., 57-16 22nd Street, Long 
Island City 1, N. Y o1is4 


rebuilt, 


LA 
N.Y. 


«” AMERICAN AND HOFFMAN AMICO OPEN TOP MOTOR DRIVEN 
EXTRACTORS, completely rebuill, equel to new, one year guarantee, 
bargain prices. WILLIAMS LAUNDRY MACHINERY CO., Inc, 37-16 
2nd Street, Long Island City 1, N. 


120” AMERICAN STANDARD 6 ROLL FLATWORK IRONER, rebuilt, 
quaranteed one year, bargain price. WILLIAMS LAUNDRY MACHINERY 


CO., Inc., N.Y 
S4x108” TROY MONEL METAL WASHER, ¢ Y pockets, rebuilt, 
new, original new price $13,000, bargain price $4,500, act fast 
LIAMS LAUNDRY CO., Inc., 37-16 28nd 
Island City 1, N. 


AMERICAN LATE TYPE 6 ROLL STHEAMLINE FLATWORK IRONER, 
120° Hamilton Spring Padding and Vacuum, rebuilt, equal to new, 
one year guarantee, bargain price. WILLIAMS LAUNDRY 
CO., Inc., 37-16 22nd Street, Long Island City, N. Y 


42x04” AMERICAN MASTER CASCADE MONEL METAL 2 POCKET 
WASHERS, also 30x48", 24x56" and 04x24", monel, obteined from U. § 
Gov't, prectically new, bargain price. WILLIAMS LAUNDRY MA- 
CHINERY CO., Inc., 37-16 28nd Street, Long Island City 1, N. Y. 9118-4 


AMERICAN MASTER CASCADE MONEL METAL WASHER, 42x90", 6 
pocket, 8 door, also 2 pocket and 4 pocket, motor driven, rebuilt, equa! 
to new, one year g tee, at barg prices WILLIAMS LAUNDRY 
MACHINERY CO., Inc, 37-16 22nd Street, Long Island City |, 


37-16 @2nd Street, Long Islend City 1, 


like 
long 


AMERICAN 30° EXTRA DEEP EXTRACTORS, mone! beskets, also 28", 
96° and 20° obtained from U. S. Gov't, like new, one year guarantes, 
bargain prices. WILLIAMS LAUNDRY MACHINERY CO., Inc, 57-\¢ 
92nd Street, Long Island City 1, N. Y. 9120-4 


AMERICAN BLANKET WASHER, 42x42", HY-L©), 2 speed, mone! metal, 

lent for blankets, silks and small lots. Very reasonably priced, 
condition like new. WILLIAMS LAUNDRY MACHINERY CO., Inc. 
37-16 22nd St., Long Island City 1, N. Y 


AMERICAN MONEL METAL CASCADE WASHER, 6x36", |-pocket, 
motor driven, also pra @-pocket Champion Cascade, rebuilt like 

di b WILLIAMS LAUNDRY MACHINERY 
7-56 Long sland City 1, 


new, 
CO., Inc., 
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IMPEMIAL LAUNDRY MACHINERY COMPANY, 845 Heron Street, 
Brooklyn, New York, EV-0.6505, has available American No-Trua 
extractor with two extre baskets, purchased new 1945, Troy Streamline 6- 
roll woner, new 1048, American ironer, American ¢-rell ironer, Ellis 
pocket etainiess washer, American Cascade 42084" washer, 
Troy 48x78" washer, American Tilter shirt unil, Prosperity unit 
and prewes, Hoffman 4290° tumbler, Huebech bi 

Hofimen and American 4¢° and 60° extractors for laundries or cleaners, 
Hofimen 140-F unit used two months, American 30248" Pevroleum anil 
with Giter, still, ete. brand new, Prosperity synthetic cleaning unit, 
DD 60-pound synthetic unit, Columbia synthetic unit 


COMPLETE WETWASH LAUNDRY FOR SALE, MUST MOVE. Ironer, 
Asher 100", HP, M.D. gear reducer $450. Shirt Presser, Pentex, Model 
like new $950. Collar, cuff and beck presser, Pentex Model 
SLA46PLHD $690. Shirt Sleeve lromer, Huebsch, Serial like new, 
$50. Pressing Machine #22, sir operated, late model, $525. Dual Sleeve 
lroner on steel legs $50. G. E. Motor") MP, 3 60 980, 1950 RPM, new 
$%5. Wooder, Wash Wheels, belt driven, all sizes $50, up. Extractor, 
Tolhuret, 84250" basket, new suspended type {original cost new 
$4,900) $1,950. Extractor, Troy, basket, | HF motor $950. 
Extractor, Adams, busket, belt drive $200. Dryer, American, 
sieam, 30x24", Cillers. Will sell entire lot at lower price 
EVEREADY SUPPLY CO., E. MeCalium, Jr, Pres, Tel. 69671, 605 
Housatonic Ave., Bridgeport, Conn 


FOR SALE: ONE 7£3018-8 ZORIC DRYCLEANING MACHINE IN GOOD 
OPERATING CONDITION, AND STILL BEING USED. THIS MACHINE 
HAS BEEN OUTGROWN BY THE USER, AND CONSISTS OF TWO 
TWENTY-ONE POUND UNITS WHICH CAN BE OPERATED AT THE 
SAME TIME. PRICED TO MOVE AT $1,200. CAPITAL LAUNDRY & DRY 
4 Tumbiers, Bilis Drier Company, 46120" Motor-driven with motor on 
top, three-pocket, three-door, late type h Price ble. 3126 
West Lake Street, Chicago 12, Ilinois 


AT BARGAIN PRICES FOR IMMEDIATE DELIVERY: | American S6x?6" 
tixm-pocket Monel Washing Machine. Will equip fer A.C. or D.C. I 
American 42264" four pocket Monel Washing Machine. Serial geaene7 
M2764. Will equip for A.C. or D. C. & Fantom-Fast Units complete with 
Lang Listing Machines. 2 American Zarmo Body /reas lroners, size 
19a38", $180 each. | Crmbination Steele Shirt Folding and Finishing 
Board. | American tour-roll Flatwork lroner 120” A.C. $3,000. 1 Na 
tional Sorting Rail, 70 feut of reil, with supports and 40 trolleys. Above 
equipment subject to prior sale. Contact: LONG HALL LAUNDRY COM. 
PANY, 1609 EAST 17TH STREET, KANSAS CITY 1, MISSOURI. PHONE 
HA. 7638. 


Laundry sales A Mach N.C.R. $2000, with stands, Route 
control. Both im use at present Rite Way Laundry, 5519 Atlantic Ave., 
Brockiyn New York 156-4 


FLETCHER TWINTAINER SELF-UNLOADING TYPE EXTRACTORS, 
CONTAINERS AND HOISTS. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6, N.Y 150-4 


4#x120" SMITH DRUM, 12 COMPARTMENT 12 DOOR, S4x186” AMER- 
ICAN MAMMOTH CASCADE #1 COMPARTMENT #1 DOOR Y TYPE, 


ERS. CUMMINGS-LANDAU Laundry Mechirnery Co. 
Brooklyn @, N. Y¥ 


313 Ten Eyok Street, 
9160-4 


AMERICAN CHAMPION CASCADE COMPARTMENT # DOOR, 
42x36" AMERICAN MASTER CASCADE | COMPARTMENT 1 DOOR, 
DIRECT MOTOR DRIVEN MONEL METAL WASHERS. CUMMINGS. 
LANDAU Laundry Machinery Co., 315 Ten Eyck Street, Brooklyn 6, 


HOPKINS TULL # DOOR COMBINATION CURTAIN AND SLANKET 
DRYERS. PANTEX 60x24” CURTAIN AND DRAPE PRESS. CUMMINGS. 
LANDAU Laundry Machinery Co., 315 Tan Eyck Street, Brooklyn 6, 
9168-4 


4 Roll 100" American Standard lroner, equipped with Hamilton spring 
pedded rolls, full vecuum features, four speed motor drive. Late type 
and in perfect condition. KENNEDY LAUNDRY, i009 East Adams, 
Springtield, Dlinois 9165-4 


For Sale; 120° Two Roll Return Type Super Flatwork lroner—Super 
Laundry Mchy. Co., St. Joseph, Mich, Model 28180 Type CT! used 
3 months. Am liquidating my & E. H. Sagers, Tell City, Indiana 


Prosperity Four Girl Shirt Unit, eight pieces, used nine months. Perfect 
condition. Less than half present-day price. Alfred Lelash, James Street, 
Pelham Manor, New York. 178-4 
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42x72” AMERICAN MASTER CASCADE, SMITH DRUM and YROY 
PREMIER DIRECT MOTOR DRIVEN DOUBLE END DRIVE MONEL Le 

FLASH; TWO AMERICAN 180” STANDARD LATEST TYPE STREAM. 
LINED FLATWORK IRONERS. IN EXCELLENT MECHANICAL CONDI. Beta 
- TION AND READY FOR IMMEDIATE DELIVERY. THESE TWO IRON ite 
3 
i 

44x126” AMERICAN MASTER CASCADE if COMPARTMENT 12 DOOR, LE 
DIRECT MOTOR DRIVEN, DOUBLE END DRIVE MONEL METAL WASH. lag 
: 
: 
| sat | 


tdwerds & Company, Vincent 
Eigen Softener Corporation 
frie City tron Works 


Heerte!l Co Waiter 

Hemmend Laundry-Cieaning Machin- 
ery Co 

Menrici Lowndry Machinery Co 

Hopkins Equipment Co 

Heyt Menutacturing Corp 

Muebech Mig. Co 

Huren Milling Ce., The 


Tue Stascueoom Launory 


JOURNAL 


FRONT COVER 
ADVERTISING 


The STARCHROOM LAUNDRY 
JOURNAL, and its companion pub. 
tieation, The NATIONAL CLEANER 
& OVER, from time to time are 
asked to sell front cover odvertis- 
ing space. 


The subject hes recently been 
brooched again, ond again con. 
sideration of the propose! has 
been rejected. We teei it is appro- 
priate to let all ovr odvertisers 
know what the policy of these two 
magorines is on this subject. 


The proper function of the 
front cover of @ business mage 
tine, as we see it, is to focus 
attention of the readers on the 
more significant feetures ap- 
pearing on the pages within 
and to heighten the interest 
with which they open the book 
te reed. 


Because off advertising in the 
mogorine works only when it is 
opened ond read, we believe ali 
advertisers hove o state in the 
front cover ond in its effective and 
exclusive devotion to the job of 
increasing readership. 


Anything which detracts from 
the fulfiliment of that 
simple function, particularly the 
exploitation of this spoce with 
poid advertising, detracts from 
motimum reoderthip, and to 
whotever degree thot may occur 
the valve of olf odvertising within 
the magazine is impaired. 


Thet's the way we feel about 


McDonnell & Miller, inc 

Meese, inc 

Midiond Paint & Varnish Co., The 


o8 


63 
a8 
34 
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Resillo Company 

Risden Manufacturing Co., The 

Reoberts-Modaber Co., Inc. 

Robot Loundry Machinery Sales, Div. of 
The Wolf Co. 


Schaub Engineering Co. Fred H. 

Selvey Sales Div, Allied Chemical & 
Dye Corp. 

Southern Mills, Inc. 

Storchroom Laundry Journal 4, 56-57, 59, 95 

Stebbins Mfg & Supply Co. 9) 

Street & Co., 55 

Super Loundry Machinery Co. 83 


T 
Time Savers 
Tingve, Brown & Company 
Troy Laundry Machinery Div. 


Hoffman Machinery Corp. 
53, Fourth Cover 


86 
90 
14-15 


U 


Westinghouse Air Brake 
Products Div. 


Wilson Chemico! Company, A. 
Wyandotte Chemicals Corp. 


Industrial 
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Advertising Council, The 79 Lawndry Chemicals Co., The 90 
Netione! Cleaner & Dyer 30-31, 
Allegheny ludium Stee! Corp 71 lewis Netiene! Corp. i 
Ameren Laundry Machinery Co, The 24-25 Lincoln Bag inc $1 Mew York Pressing Machinery Comp... 92 
Amerian Machine 4 Metals, inc. 14-15 lerece industries, inc Nicholson & Company, W. H. 
Amervian Telephone & Teingraph Co 
4 Bishop Company, G. Orr & Sembower, Inc. 69 
Bock Lowndry Mechine Co. 
Boston Clip & Teg Co. 
4 c Pentex Manufacturing Corp. 36-37 
Calloway Mills, inc. 75 Pellerin Milner Corp. . 
Choce Co, W. M. 26 
Pennsylvania Mfg. Co... 
Chandler Machine Co. as 
Chevrolet Motors Div., General Motors Perfection Products Co. 
Corp Procter & Gamble 
Classified Department 93-97 
“3 Concord Chemical Co. 4) R 
Cook Machinery Sales Co 
ma Cowles Chemical Compeny 33 23 
: j Cummings-Lendew Leundry Machinery 
Co., Ine. 87 
7 
Diveo Corporation 45 3 
Doctor Boiler, tne 
Dow Chemical Co, The 6) 
Drew & Co., Inc, 2 
92 
65 
3 
H 
60 
} 
” 
43 
over 
international Nickel Co., Inc, The 
K Me 
Keever Storch Company, The 
Kewenee Boiler Corporation 
Keyer-Dovis Co. The 82 
Kohnstomm & Co, inc, a7 


Your washmen have fewer supplies to 
carry ond can handle more wheels. 


SPARKETTE, a newly-developed product, is You have fewer soap tanks to build. 


different from any alkali or soap you ever used... 


because it's double-acting! SPARKETTE takes 
care of your soap and alkali requirements at one You can reduce your inventories 


and the same time, You can use it through your 


entire formula without the need for separate 


alkalis Or soaps 


*... can use SPARKETTE in ony of your 


SPARKETTE gives you lots of foaming, penetrat- formulas — possibly shorten them, 
ing suds*... but no synthetic soap is present. It ‘ 
gives you the highest alkalinity ever offered in a 24 
complete detergent contains no soda ash and x... washmen do not have to spend | 
no clay. Helps you to maintain the right pH values time watching the suds level, SPARKETTE } 


gives the same suds for all loads of the 


This amazing new detergent works quickly in your 


same size and classification, 


washroom brightens the most heavilv soiled 


fabrics. With SPARKETTE, vou can do a better 


cleaning job, and still cut down your operating x 
costs. Get SPARKETTE from your nearest dis- You can use SPARKETTE in solution or 


today ! 


tributor dry-to-the-wheel. 


In several plant tests, SPARKETT E's carry- 

over was so good that by using 1 lb, per JOD-1b 

Ui the dhe SPARKETTE dissolves and works speed- 
recommended, no more SPARKET 1 E or wap wa ily in hot or cold water, 


needed in any af the 3 operations which followed 


Progressive Chemistry for a Century 


“13 


Laundry & Dry Cleaning Department, Pennsylvania Salt Mfg. Co. 
2105 Widener Building, Philadelphia 7, Pa 

Dear Sirs: 

Please send me your free booklet, “How to Simplify Wash- 


room Operations.” 


Name 


Title 


Company 


Address. 


City 
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U.S. HOFFMAN MACHINERY CORP. 


The reason Nu-Cleaning is the country’s fastest-selling 


perchlorethylene systern is not hard to find. Discrimi- 
nating plantowners have found it's a better buy! 


Backed by Hoffman's pioneer experience in building 
drycleaning equipment, Nu-Cleaning offers more of the 


advantages you want for proven profitable operation. 
Compare the advantages listed below — then call 


your Hoffman representative for full information on 
Nu-Cleaning. 


IN 30 AND 60 POUND SIZES WITH 
THESE BIG ADVANTAGES 


@ Patented “Iso-vibe’’ construction avoids need for 
special foundation or bolting down. Install it anywhere. 
@ Fully avtomatic through entire cycle . . . needs only 
minimum attention and labor. 


®@ Built-in reclaimer reduces solvent cost to less thon 
l¢ per pound of gorment cleaned. 


® Detergent dispenser injects measured amounts as 
needed to reduce spotting and wet cleaning. 


TOPS IN VALUE SINCE 1808 


BEST 
SELLER 


because it’s a 


ETTE 
BUY! 


The HOFFMAN 
NU-CLEANING 
SYSTEM 


for Perchlorethylene 


Sovent 


105 FOURTH AVENUE. NEW YORE 3. N. Y. 
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